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HOW TO USE
THIS GUIDE

The following pages provide an overview of the NEW EAST
visual identity system, applicable to both print and online uses.

These brand guidelines set the visual standards for NEW EAST
brand image outlining usage convention for our logos; setting

out clear rules on the deployment of these components in our
brand and marketing collateral.

No logos or brand identities that carry the name of NEW EAST
may be created without adhering to the system outlined in this
guide. By following those principles, we can maintain cohesion
and consistency across all our communications.
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TRADEMARK ™

USAGE GUIDELINES

PURPOSE To provide clear instructions on the proper use
of the Neweast trademark to protect its integrity and
ensure brand consistency across all platforms and
communications.

SCOPE These guidelines apply to all Neweast employees,
partners, and affiliates.

TRADEMARK REPRESENTATION

Consistency: The Neweast trademark must be represented
consistently with the official version registered and
provided by the company.

Visibility: Ensure the trademark is clearly visible and
legible in all uses, without distortion or alteration of its
proportions.

USE IN COMMUNICATIONS

All Content: Should include the trademark in a prominent
position within letterheads, email signatures etc..,
following the standardized format issued by this visual
standards guidlines.

Marketing Materials: Apply the trademark on all marketing
materials, including but not limited to brochures, digital
content, and advertising following the standardized
format issued by this visual standards guidlines.

DIGITAL USE

Websites and Social Media: The trademark should be
used on all official websites and social media channels

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

associated with Neweast and its subsidiaries.
PERMISSIONS AND ACCESS

Ownership: The Neweast trademark is the sole
property of the parent company. Any use by
subsidiaries or partners must be approved and
granted by the HQ marketing team.

Editorial Rights: Subsidiaries and partners may be
granted limited rights to use the trademark under
specific guidelines set forth by the HQ.

COMPLIANCE

Legal Adherence: Use the trademark in accordance
with all relevant trademark laws and regulations to
prevent any legal issues or dilution of the brand.
Unauthorized Use: Report any unauthorized use of
the trademark to the legal department immediately.

APPROVAL AND AMENDMENTS

Requests for Use: All requests for the use of the
Neweast trademark that fall outside of the provided
guidelines must be directed to and approved by the
HQ marketing team.

Guideline Amendments: The company reserves the
right to amend these guidelines as needed and will
communicate any changes to all relevant parties.

VERY IMPORTANT

The Neweast Genral Trading trademark is a valuable
asset and a symbol of quality and trust. Adherence
to these guidelines is crucial to maintaining the
strength and value of the brand in the marketplace.
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WORDMARK

The new wordmark is based on the a
tailored typeface, a distinctive
connected typeface with a modern and
fluid geometric style while still
respecting the calligraphy rules of the
Latin script. It has been stylised in
order to make it distinctive and unique.

While the Tagline was created to meet
the organization’s unigue selling
proposition equally being
customer-centric.
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LATIN WORDMARK HORIZONTAL

ARABIC WORDMARK HORIZONTAL

-
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PRIMARY TYPEFACE

Our primary typeface is SKIA.

This is a modern reinterpretation of a
classic design.

Multiple weights help establish a
clear hierarchy and draw the reader’s
attention to important content.

DISPLAY TYPEFACE

AlisonStyle to be used

for specific headlines and display text
when needed. It can be in a sherif typeface
or script typeface again as the design
requires it. With this mix of font designers
can find what they need to create the right
communication.

DIGITAL TYPEFACE

Used for electronic documents such as
word, powerpoint etc. is Arial. It is selected
because it is a system font and should be
available on all machines by default.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Primary Fonts

Skia Requaler
Aa

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIKLMNOPQRSTUVWXYZ
1234567890!@#% N

Display Fonts

Skia Black
Aa

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
1234567890!'@#% A

ALISONSTYLE SHERIF REG.
AA
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678901@#1%"

Digital Fonts

Mg@uw

wl ¢ ofafLL)»LLawwp’u, I‘;{-w&u’-ff}

ABCOETGHIFL L NG PRE STUVIW X Y %
1234547690 | @ # 7"

Arial
Aa

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#%"

Arial BOLD
Aa

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890!@#%"




PRIMARY TYPEFACE

Our primary typeface is IBM Plex Sans
Arabic.

Multiple weights help establish a
clear hierarchy and draw the reader’s
attention to important content.

DISPLAY TYPEFACE

29LT Bukra is to be used for headlines and
Almarai Sub-Headlines| Titles to be used
and display text when needed.

DIGITAL TYPEFACE

Used for electronic documents such as
word, powerpoint etc. is Tahoma. It is
selected because it is a system font and
should be available on all machines by
default.
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Primary Fonts

S

[BM PLEX SANA ARABIC Extra Light

bbupwpuhuwjdsegeea ool

<
O

IBM PLEX SANA ARABIC Medium

bwpwowiidsgzeewol

£
ol

IBM PLEX SANA ARABIC Regular

bwwotojidsggee ool

Sooupddylee Sodupddsdeeh So20pddsoEeh
|PREOTVAQ- IPEOTTVAQ- IPREOTVAAQ-
Display Fonts
ol i ol
Almarai ExtraBold Almarai Bold 29LT Bukra

bupru.'i'Ju.ujJS.wéeac‘_'lagi

WU ullgujiiddoswayl

WwLuwwjjiajppdayl

s9vyupddguéehb S9oyupddgugebb ngaveodddgugécehbhb
IrTPEOIVAS. IrEOIVAQ. IPPEOTVAQG-:
Digital Fonts

Tahoma Bold

Wuouv W addgeevuul
S9gdUVpJI 9VEEDLD
1YYZ01VAQ-

Tahoma Regular

buwpuwuwws,dsgceooul
Sgdupddduvegeb
\YYZo1VAQ -
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PRIMARY
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Beyond Genuine

Beyond Genuine

BLACK AND WHITE

SPOT COLOR I
PANTONE 185C

I R I I I A R I CMYK Beyond Genuine
CO M100 Y100 KO
DIGITAL
R227 G6 B19

HEX
#E30613

The primary color of NEW EAST
wordmark and monogram is vivid RED.

When the wordmark appears in its PRIMARY
primary colour, it should be placed
. . . . [
against a white or light background. I (T I I I —
Never use other colours for WLl Ggasi EE L I _—
the wordmark.
SPOT COLOR
PANTONE Black 6C
CMYK
o0 vo K100 BLACK AND WHITE
DIGITAL -
R29 G29 B27 ™
(1
HEX I I III I I _
#1D1D1B .
JLodl ggali EE C [ ] |
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TINTS AND
SHADES

The shades and tints are NEW EAST
secondary colors to be used when
needed in artworks and designs to
keep a brand identity clear and on
brand at all times.

Never use other colours for
the wordmark.
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SHADES OF

RED

CATEGORY COLORS

SHADES OF
CYAN

SHADES OF
DARK BLACK

SPOT COLOR
PANTONE 185C

CMYK
CO M100 Y100 KO

DIGITAL
R227 G6 B19

HEX
H#E30613

SPOT COLOR
PANTONE

CMYK
C100 M76 Y46 K44

DIGITAL
RO G48 B73

HEX
#003049

SPOT COLOR
PANTONE P-14-7C

CMYK
CO M31Y85 KO

DIGITAL
R251 G186 B51

HEX
#FBBA33

SPOT COLOR
PANTONE Black 6C

CMYK
CO MO YO K100

DIGITAL
R29 G29 B27

HEX
#1D1D1B

bg-l
SPOT COLOR
PANTONE

CMYK
C62 M28 Y15 KO

DIGITAL
R102 G155 B188

HEX
#669bbc

SPOT COLOR
PANTONE COOL
GREY 9C

CMYK

C62 M53 Y42 KO

DIGITAL
R118 G120 B133

HEX
#767885

SPOT COLOR
PANTONE 299C

CMYK
C100 MO YO KO

DIGITAL
RO G159 B227

HEX
#O09FE3




CATEGORIES
ICONS AND
COLORS

The utilization of designated category icons ensures

clarity and consistency across our divisions:

 the car icon represents our Car Parts Division

e the truck icon for our Truck Parts Division

* the oil canicon is designated for the Lubricants
Division

 the bearing icon for the Bearings Division

e the tire icon for the Tire Division

Our signature Neweast red is reserved for all
generic company information, reinforcing brand
unity and recognition. Should there be a need for an
icon not found within our current library, it is
imperative to contact the HQ Marketing Team to
maintain the integrity of our brand’s visual
language.

Adhering to these iconography and color guidelines
Is essential to build and maintain brand equity
across all Neweast brancches and divisions.
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CATEGORY COLORS AND COLOR SCHEME

SPOT COLOR
PANTONE 185C

CMYK
CO M100 Y100 KO

DIGITAL

SPOT COLOR
PANTONE

CMYK
C100 M76 Y46 K44

DIGITAL

L JOI

SPOT COLOR
PANTONE P-14-7C

CMYK
CO M31Y85 KO

DIGITAL

R227 G6 B19 RO G48 B73 R251 G186 B51
HEX HEX HEX
#E30613 #003049 #FBBA33
220
8%
- g L)

il

L JOI

SPOT COLOR
PANTONE Black 6C

CMYK
CO MO YO K100

DIGITAL
R29 G29 B27

HEX
#1D1D1B

L JOI

SPOT COLOR
PANTONE

CMYK
C62 M28 Y15 KO

DIGITAL
R102 G155 B188

HEX
#669bbc

L JOI

SPOT COLOR
PANTONE COOL
GREY 9C

CMYK
C62 M53 Y42 KO

DIGITAL
R118 G120 B133

HEX
#767885

SPOT COLOR
PANTONE 299C

CMYK
C100 MO YO KO

DIGITAL
RO G159 B227

HEX
#0OO09FE3

L JOI

CATEGORY FONTS
ol

Tahoma Bold

ebbuoyouvuwisddgeevuul
SgdUpJIdHueg
1YYZ01VAQe.

Arial
Aa

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#%"

These fonts do not Apply to
Neweast Trade Mark General Brand slides
These are for category slides
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CLEAR
SPACE

Having sufficient space around
the wordmark makes our designs
look better, and gives the logo the
appropriate visual hierarchy.

The clear space of the wordmark is
determined by x equivalent to the
height of NewEast N.

X HEIGHT

50% CLEAR SPACE 50% CLEAR SPACE

1x | Size: 100% 1x
L 2x | Size: 100% 2x
50% CLEAR SPACE 50% CLEAR SPACE
s s . : 2x
1x | 1x 2% e oB e eee e ee s s srtr RS AR SRR AR R R AR

1x § ESha]OO% 1x

E 2x EsualoO% 2x
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MINIMAL
SIZE

The wordmark should be always
visible.

While the logos can be resized to fit
different types of collateral, it’s
important that they never get scaled
down below the recommended sizes.
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4

DIGITAL

NEWENST

Beyond Genuine

187px

DIGITAL

ol

ULo il 9ol HE C

o

187px

PRINT

NWENST

Beyond Genuine

<

4

PRINT

Wloil Goali

6/mm

ol =

>

6/mm
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INCORRECT
USAGE

NWENST

Beyond Genuine

Wio Ul gl
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X

ol

Beyond Genuine

T

IN=W=AS T

Beyond Genuine

NWeENST

Beyond Genuine

X

X

Tl T -

Uil Ggali

NEWENST

Beyond Genuine

X X

NS\N =N New East

on




.- BRAND E XPRES SION =

[k o™

~.NEWEAST BRAND STANDARDS GUIDLEINES ©2024

-k



Beyond Genuine

@mecworkshop.com
Marketing Agency

AISIN

Deira Offices New East Bldg, Behind Twin Tower,

Al Maktoum Road, UAE

Dubai Offices Plot No. 521006,

P.O. Box

Jafza South, UAE

41534 Dubai, UAE

[ BRAND STANDARDS GUIDLEINES ©2024

HO. T. +971 488 11 195 « 5R. T. +971 4228 14 66

Deira Offices New East Bldg, Behind Twin Tower, Al Maktoum Road, UAE
Dubai Offices Plot No. 521006, Jafza South, UAE

P.O. Box 41534 Dubai, UAE

m & WWw. neweast

Beyond Genuine

=

Dear Mr. Valencia

Fusce scelerisque sem sem, nen interdum ligula gravida id. Curabitur sit
amet molestie elit. Pellentesque ac congue diam. Duis varius suscipit
elementum. Lt ac volutpat arcu, id commodo erat. Suspendisse tempor
diam ut nunc egestas inibus. Maecenas quis porttitor dolor. a accumsan
odio. Phasellus nisl melus, consectetur ul venenalis sil amel, imperdiel al
nune.

Donec facilisis malesuada ipsum sit amet vulputate. Integer justo justo,
fermentum vitae pellentesque feugiat: ullamcorper non  wvelit
Suspendisse molestie volutpat nisl at faucibus. Pragsent posuere sodales
libero, sed lacinia lacus ultrices eu, Phasellus lobortis. lectus sit amel
vehicula hendrerit, risus purus blandit nunc, porttitor dictum arcu nisl
varius ipsum. Nam tempus et purus sit amet cursus. Ut nec mauris quam.
Integer condimentum quis magna id tempus Pellentesque et arei
scelensgue nisi faucibus egestas et at orci. Aliguam placerat ultricies erat
id tincidunt. Nunc quis justo ipsum. Pellentesgque at nisl et nulla posuere
sollicitudin vitae vel ex. Vivamus fermentum orci sem. Phasellus tempor,
metus vitae rutrum varius. ex libero mattis sapien. nec dictum enim augue
nen augue, Yestibulum in orci ut augue laculis porttitor.

Pragsent sit amet augue auctor, ultrices dui eget, pellentesque enim.
Vivamus eu elementum odio. Nulla vitae enim porta. posuere tellus in.
euvismod nulla. Pellentesque vitae sodales ligula, vitae viverra nunc,
Integer tristique sit amet leo vel feugiat

John A. Powell
Markeling Manager

ae TRN 100269302400003

AISIN
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CO-BRANDING

CLEAR
SPACE

Having sufficient space around

the wordmark makes our designs

look better, and gives the logo the
appropriate visual hierarchy specificaly
when we are co-branding.

The clear space of the wordmark is

determined by x equivalent to the
height of NewEast N.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Beyond Genuine

1x Size: 100% 1x

1x | | Size: 100% 1x
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CO-BRANDING LEGAL COMPLIANCE GUIDELINES

OBJECTIVE
To ensure legal compliance and maintain
orand prominence in all co-branded

initiatives, requiring the Neweast brand to

oe featured on all shared marketing
mMaterials, signage, and apparel.

SCOPE

These guidelines must be followed
whenever the Neweast brand is
co-branded with suppliers, partners, or
customer brands.

MANDATORY BRAND PRESENCE

Visibility: [he Neweast brand must be
orominently displayed on all co-branded
materials, including signage, marketing
materials, and apparel.

Proportions: [he size and placement of
the Neweast logo should be equal to or
larger than that of the co-brand to
maintain brand dominance.

DESIGN AND APPROVAL

Design Integration: Co-obranding
designs must integrate the Neweast
orand in a manner that is visually
cohesive and does not undermine the
orand's identity.

Pre-approval Requirement: A/l
co-branded designs and materials must
oe submitted to the Neweast HQ

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Marketing teams for pre-approval before production

or distribution. VERY IMPORTANT

Upholding the Neweast brand's integrity in co-branding
scenarios is critical to preserving our brand equity and
legal standing. These guidelines serve to protect our
orand’s image and ensure that the Neweast brand is
always represented appropriately and legally.

LEGAL CONSIDERATIONS

Trademark Use: Ensure the use of the Neweast
orand adheres to all trademark laws and does Nnot
infringe upon the rights of other brands.
Co-branding Agreement: A lcgal co-branding
agreement must be in place, stipulating the terms of
use, rights, and obligations of each party.

COMPLIANCE MONITORING

Quality Control: Regularly monitor the use of the
Neweast brand in co-branded materials to ensure
ongoing compliance with these guidelines.
Infringement Actions: cke immediate action to
rectify any improper use of the Neweast brand in
co-branded initiatives or any other marketing
materials when Neweast brand is used.

QD.. |

t—
-

Upgrade Your Engine

DOSE ISHT




WEBSITE
AND APP
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ABOUT

Beyond

Genuine

SHOP

BLOG SERVICES PARTHERS CONTACT

LOGIMN

REGISTER

*

AHISIN

Beyond
Genuing
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DIGITAL
ACCESSORIES

To explore a wider range of promotional items,
please reach out to the Headqguarters Marketing
Team.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

23



CO-CORPORATE
BRANDING

To explore a wider range of
olease reach out to the Headguarters Marketing

leam.

oromotional items,
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CORPORATE
BRANDING

To explore a wider range of promotional items,
olease reach out to the Headguarters Marketing
Team.
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SOCIAL MEDIA

To maintain a consistent and professional brand image across all social media platforms

1. BRAND VOICE AND TONE

Consistent: Ensure that the brand voice
s consistent across all platforms,
reflecting the company's values and
target audience's expectations.
Professional: \Vhile being engaging,
maintain a professional tone that aligns
with the brand's positioning.

Positive: Communicate in an optimistic
tone, focusing on solutions and the value

our products/services bring to customers.

X X

N N
‘ ] T
’HE}’-\’DUNE’AUGNED’WITH’"} ””””””””””” ']r;é

NEWEAST LOGO

CO]}LTENT

SIGNATURE SIZE AND CLEAR SPACE

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

2. VISUALS AND GRAPHICS

Brand Colors: Use the official brand color
oalette. Do not alter the colors on different
olatforms unless for accessibility reasons.
Logo Use: The [ogo must not be distorted or
altered. Keep it clear of any overlays and ensure
T Is used as per the size guidelines.

Imagery: Use high-resolution images that are
relevant to the content. Ensure that the images
reflect the brand's commitment to quality and
iNnNovation.

Typography: Adhere to the official fonts anad
typographical guidelines for consistency and
readability.

(v

You can't tell by the smell

pour cov ove Bayond Ganuing
S S

WAk LA I

Syeilgeledy

3. CONTENT CREATION

Relevance: Create content that is relevant to
our audience and reflects the brand's
expertise in the industry.

Engagement: Encourage interaction by
asking guestions and prompting discussions
related to our products and services.

Value: Provide valuable information, tips, or
insights that benefit the audience,
establishing our brand as a thought leader.

F WnStOpPabIE v
Whatever the Peather

THINK GLOBAL, ACT LOCAL!
Before posting, any content
featuring the newest trademark

must receive approval.




<[]

SOCIAL MEDIA

To maintain a consistent and professional brand image across all social media platforms

4. POSTING GUIDELINES

Frequency: Maintain a regular posting
schedule to keep the audience engaged but
avoid over-posting which can lead to
unfollows.

Timing: Analyze insights to understand the
pest times to post, ensuring maximum
engagement.

Hashtags: Use relevant and trending
Nashtags to increase visibility but keep them
limited and specific to the content or
campalign always use #neweast
ftoeyondgenuine + country hashtag specific
such as #neweastuae #ineweastkuwait
Hneweastksa #neweastoman dleYl_Esas# Cuwlss#

5. INTERACTION AND ENGAGEMENT

Responsiveness: Aim to respond to comments

and messages promptly.

Monitoring: Regularly monitor mentions and
tags to manage the brand's reputation and
address any issues swiftly.

Authenticity: Personalize responses when

engaging with the audience to builld a genuine

connection,

SIGNATURE SIZE AND CLEAR SPACE

NWENST | [
: Beyond Genuine : : w

! ! : pa
"| HEADLINE ALIGNED WITH
NEWEAST LOGO

CONTENT

.
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T s, < T

S [,

6. COMPLIANCE AND LEGAL CONSIDERATIONS

Permissions: Ensure you have the rights to all images, videos, and music used
N poOsts.

Confidentiality: Do not share confidential information about the company or
its clients.

Disclosures: [f posting sponsored content or partnerships, include the
necessary disclosures as per legal requirements.

Approval Process: Subomit social media (SM) post designs to the brand
Mmarketing team for approval before broadcast.

Social Media and Digital Channels Ownership: All social media and digital
channels such as websites must be owned and administrated by the Neweast
HQ marketing department. Countries and regional offices will be granted
editor access, but the Neweast HQ marketing department retains sole
administrator rights to ensure a unified brand voice and compliance across all
olatforms. Permissions for country-specific content and access will be grantead
oNn a case-by-case basis, with the HQ overseeing all activities to safeguard
orand consistency and legal adherence.

NEWEAST LOGO

CONTENT

\—

BUY MORE, EARN MORE
GET UPTO 6,000 AED IN CASH BACK
WITH HAVOLIME CARTONS PURCHASE

@ THINK GLOBAL, ACT LOCAL!
VERY IMPORTANT

Remember that social media is a reflection of our
brand. Each post contributes to our brand story.
Adhere to these guidelines to maintain a positive
and professional brand image.

And before posting, any content featuring the
newest trademark must receive written approval.
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SOCIAL MEDIA

Rules

Customer Ads @

Brand Guidelines o

Follow the n’S’n

Clear Product o

Design Cleano
and Concise

PI‘Od u Ct I nfO rmat i ono Fully Synthetic Premium Cuality Engine-Oil
Call To Actiono Order The Perfect Engine Oil For Optimum Performance

Mandatory Strip O “A=1M I" - 0 = O - :é“ 7000+ Customers .._:_ Global Reach
Not Allowed To Change

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Neweast Ads @

Logo Positioning o

NWENST

Tagline o
Sub-Headingo

You can't tell by the smell

make sure the spare parts in your car are Beyond Genuine

Call To Actiono

Praotect yourself and your loved ones.

Choose Neweast

Content/ o

Design Clean
and Concise

Mandatory Strip o

Not Allowed To Change
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SOCIAL MEDIA

Rules

Neweast Carousel

For animated posts, videos
please get in touch with HQ
marketing team for guidelines
and approvals o

is believing @
e
ERS

[T ——
Enewsastatcparts

el lln]

COMTACT US TODAY

DEBICATE ) 3 FOR MORE INFORMATION
PROFESSIONALS R

D infoi@neweast.co

.

Please be mindful of the

social media channel appearance
we advise:

« Carousel for IG is mandatory

« FB and LinkedIn you need to
oay attention to how the multiple
posts would look on the feed and
if it is clear to users.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024 2 9




SOCIAL MEDIA

Rules

STORY/ REELS @

must be always done in correct sizes

Follow the
Brand Guidelines o

Clear Producto

Design Cleano
and Concise

Product Informationo Camel Batteries: Look Forward and Keep Moving
Call To Actiono To Order Yours

Mandatory Strip o
Not Allowed To Change

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Neweast Call To Action @

Not Allowed To Change -

Not Allowed To Changeo

neweast | beyond genuine
{@neweastautoparts

You Can Change Handleo-
Not Allowed To Change o

Mandatory Call To Action o

. ——0000

FOR MORE INFORMATION

change email address or whatsapp o

CONTACT US TODAY

to be relevant to country

info@neweast.co
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SOCIAL MEDIA

Rules
STORY/ REELS @
must be always done in correct sizes
wlolAln]
Follow the
Brand Guidelines o FEV\,i:—_'/_\_g_*T | ﬂ!_SlQ
Clear o

Communication

Design Cleano
and Concise

Clear Tagline o

Il us) ...l elag
ddluull wagylall :na Jiaai clal

Call To Actiono

Mandatory Strip o
Not Allowed To Change

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Follow the
Brand Guidelines o

Neweast Ads Arabic @

Clear ©
Communication

Design Cleano
and Concise

Clear Tagline o

— I - s
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SOCIAL MEDIA

Rules
STORY/ REELS @ Neweast Call To Action @
must be always done in correct sizes
Follow the
Brand Guidelines
° @ Not Allowed To Change -
Not Allowed To Changeo /méﬁﬂﬁﬁ'ﬁ;ﬂf
You Can Change Handle O//OOQO
Not Allowed To Change o— Not Allowed To Changeo dllo)l §9ai | cuuy) gui
You Can Change Handleo @neweastautoparts
Not Allowed To Change - O O Q O
«ilogleall (3o ajal) gi jLusdiuuill
Mandatory Call To Action o lieo Jolgill 61923 I
change email address oro Dsales@neweast_cﬂ Mandatory Call To Action o tﬁll-ogj.ﬂ.ﬂ-“ l:j-ﬂ a-lj-ﬂu gi JLI.I.Iﬁ.I.lJLU
whatsapp to be relevant _ - . . ¢
to country lieo d.lﬂlg.ljl oI A\
change email address or whatsapp o @
to be relevant to country Sales@neweaSt'co
Mandatory Strip o © - = -
Not Allowed To Change = B i

plall Jgo gajgill & Jaac +7000 > Mandatory Strip o Q=m =@ = alldeajile]
Not Allowed To Change
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POWERPOINT PRESENTATION GUIDELINES

To ensure consistency and brand alignment in all presentations made on behalf of Neweast

1. TEMPLATE USAGE 2. DESIGN AND VISUAL ELEMENTS 3. CONTENT AND MESSAGING

Official Templates: Always use the Color Palette: Stick to the brand's color palette. Do Tone of Voice: Maintain the brand's tone of

official Neweast PowerPoint templates for not introduce new colors unless they are part of an volce—professional, knowledgeable, and approachable.

every presentation. These are designed to approved campaign-specific design. All content should be proofread to avoid errors.

ensure consistency and should not be Fonts and Typography: Use the brand's official fonts. Brevity and Clarity: Kecp text concise and to the

modified. Maintain recommended font sizes for titles, subtitles, ooint. Use bullet points or short sentences to convey

Slides Layout: Sclect the appropriate and body text to ensure readability. messages clearly.

slide layout from the template options Imagery: Use high-guality, brand-approved images Consistent Messaging: Align the presentation's

that best suits the content being that support the content of the slide. All visuals should messages with the brand's values and messaging

oresented. oe crisp and clear at full-screen size, oillars. Each slide should contribute meaningfully to the
Graphs and Charts: Data visualization should adhere overall narrative.

to brand colors and styles. Ensure that all graphs and
charts are legible and accurately labeled.

SECTION TITLE TEXT

Lorem ipsum dolor sit amet,
PAASAST Lorem ipsum dolor sit amet, consectetuer consectetuer adipiscing elit, sed
iy adipiscing elit, sed

SECTION TITLE TEXT
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

SECTION TITLE TEXT
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

=] E i 6 o

SECTION TITLE TEXT
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

Title Text Title Text

eeeeeeeeeeee

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 1
diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

THESE GUIDELINES MUST BE
FOLLOWED BY EVERYONE IN THE
COMPANY WHO CREATES OR
DISTRIBUTES POWERPOINT

e A o o Ty PRESENTATIONS.
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SECTION TITLE TEXT

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed




POWERPOINT PRESENTATION GUIDELINES

To ensure consistency and brand alignment in all presentations made on behalf of Neweast

4. ANIMATION AND TRANSITIONS 5. PRESENTATION DELIVERY 6. COMPLIANCE AND USAGE

Simplicity: Use subtle animations and Speaker Notes: Utilize the speaker notes section to Content Approval: Ensure all content, especially data
transitions to maintain a professional include talking points or additional information that the shared in presentations, has been approved for public
appearance. Avoid overuse, which can be oresenter may refer to. sharing to avoid the dissemination of sensitive
distracting. Rehearse: Practice the presentation using the slide information.,

Consistency: Apply the same type of deck to ensure the timing of slides matches the Brand Assets: Do not alter logos, icons, or other brand
transitions and animations throughout spoken content. assets such as slide designs. These should be used as
the presentation to keep a cohesive flow. orovided in the template.

Version Control: Always use the latest version of the

template available from the company's internal media
VERY IMPORTANT liorary.

Remember, PowerPoint presentations are a visual extension of our brand. They should reflect the
same care and attention to detail that we expect in all our branding efforts. Presentations that do
not adhere to these guidelines may not be used in official capacities.

Product Glorifier Title Text

Title Text

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh

. s dolore magna aliquam erat volutpat. Ut wisi enim ad minim
L — SECTION TITLE TEXT euismod tincidunt ut laoreet ! o R L
SECTION TITLE TEXT dolore magna aliquam erat veniam, quis nostrud exerci tation ullamcorper suscipit
, ) volutpat. 1 PRODUCT
Lorem ipsum dolor sit amet, IMAGE HERE
consectetuer adipiscing elit, sed
SECTION TITLE TEXT
e ———
Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed A AST A AST
Title Text Title Text Title Text Title Text Title Text

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismod
tincidunt ut laoreet dolore
magna aliquam erat
volutpat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
sed diam nonummy nibh euismod tincidunt ut laoreet sed diam nonummy nibh euismod tincidunt ut laoreet sed diam nonummy nibh euismod tincidunt ut laoreet diam nonummy nibh euismod tincidunt ut laoreet dolore
dolore magna aliquam erat volutpat. Ut wisi enim ad minim dolore magna aliquam erat volutpat. Ut wisi enim ad minim dolore magna aliquam erat volutpat. Ut wisi enim ad minim magna aliquam erat volutpat.

veniam, quis nostrud exerci tation ullamcorper suscipit veniam, quis nostrud exerci tation ullamcorper suscipit veniam, quis nostrud exerci tation ullamcorper suscipit
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POWERPOINT PRESENTATION GUIDELINES

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed

SECTION TITLE TEXT

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

Product Glorifier Title Text

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh
euismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat.

Frrrmi e
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POWERPOINT PRESENTATION GUIDELINES

Title Text Title Text

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, g  Your Text Here

sed diam nonummy nibh euismod tincidunt ut laoreet

dolore magna aliquam erat volutpat. Ut wisi enim ad minim Your Text Here
2

veniam, quis nostrud exerci tation ullamcorper suscipit

Your Text Here

Your Text Here

Title Text Title Text
No. 0 - Your Text Here
No. 5 6 /0
No: 5 Your Text Here

No.
Your Text Here

Your Text Here
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IMAGERY GUIDELINES

To establish a consistent visual language that reflects the quality and values of our brand

1. GENERAL PRINCIPLES 2. SUBJECT MATTER 3. COMPOSITION AND STYLE

Relevance: All imagery must be directly Authenticity: Choose images that represent realistic Focus: The main subject of the image should be clear
relevant to the content and context in scenarios and genuine moments related to automotive and in focus, with background elements not distracting
which it is used. themes. from the main message.

Quality: Use only high-resolution images Diversity: Reflect diversity in lifestyle, culture, and the Lighting: Use well-lit images that avoid harsh shadows
to ensure clarity in all sizes and formats. variety of customers we serve. or overexposure, highlighting the product or service's
Brand Alignment: [mages should Context: Ensure the context of the image aligns with features.

complement and enhance the brand the message - from detailed close-ups for technical Perspective: Use dynamic angles and perspectives
message and identity. orecision to wider shots for storytelling. that draw the viewer in and add interest to the

composition.,

VERY IMPORTANT
The power of visual communication cannot be overstated. It is imperative that the images we use convey a story that resonates with our customers, promoting trust ana
reflecting the premium nature of our brand. Please refer to imagery available in our media library.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024




IMAGERY GUIDELINES

To establish a consistent visual language that reflects the quality and values of our brand

4. COMPOSITION AND STYLE

Focus: The main subject of the image
should be clear and in focus, with
background elements not distracting
from the main message.

Lighting: Use well-lit images that avoid
Nnarsh shadows or overexposure,
Nighlighting the product or service's
features.

Perspective: Usc dynamic angles and
oerspectives that draw the viewer in and
add interest to the composition.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

5. BRAND ELEMENTS

Logo Visibility: \When the brand logo is present, it
must be clear and legible.

Color Palette: Images should complement the brand's
color palette, either by direct inclusion or through
complementary colors.

Consistency: Maintain a consistent style and
treatment across all images to support brand
recognition.

6. DO'S AND DON'TS

Do ensure the imagery is appropriate and in good
taste for a diverse audience.

Do not use images that are overly staged or that could
oe construed as offensive or inauthentic.

Do use images that showcase our products and
services positively and aspirationally.

7. LEGAL COMPLIANCE

Rights and Permissions: \/erify that all images have
the appropriate licenses and permissions for use.
Privacy: Do not use images that invade the privacy of
individuals without their consent.

Approval Process: Subomit visuals to the brand
Markeing team for approval before use..




ICONOGRAPHY GUIDELINES

To ensure that all category icons used in corporate materials are consistent
with Neweas's brand identity and color scheme

1. CATEGORY ICONS

Specificity: Use only the category icons
orovided by Neweast. These icons have
been specially designed to represent our
services and product categories.

Color Consistency: Category icons must
oe used in the colors provided in the
orand color palette. Refrain from altering
the color of the icons to maintain brand
iNntegrity.

VERY IMPORTANT

2. STANDARD ICON USAGE

Media Library Access: Utllize the pre-approved icons
available in our media library for your content. This
llorary contains a wide range of icons for various
applications.

Color Matching: When using standard icons from our
media library, ensure that they match our brand color
palette where applicable.

The visual elements we use are a direct reflection of our brand. It is crucial that we
maintain consistency not only in our messaging but also in the icons and imagery that
accompany it. Adherence to these guidelines will ensure that our brand is represented
accurately and professionally across all platforms.

Categories

=

1§
i

SPOT DOLOR

TR

DHGITAL

Tire Engine

SPOT CounE

SPOT COLOR SPOT OOLOR
L

LSPOT COLOR

CHYE CHYE R="1) 1 CHYE
DaGITAL DHGITAL DHGITAL DAGATAL

HEX HEX HEX HEX HEX HEX

CNYE

DaGITAL DIGITAL

oH

Steering Wheel Piston
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3. CUSTOM ICON CREATION

Non-Availability: I the required icon Is not avallable in
our category icons or media library, follow these steps:
Design Matching: Ensure that any new icons match
the style, line weight, and simplicity of our existing
icons.

Color Application: Use the color specifications
orovided in the brand guidelines when creating new
icons.

Approval Process: Suomit custom icons to the brand
marketing team for approval before use.

4. LEGAL AND COMPLIANCE

Rights and Permissions: Ensure any custom-created
icon does not infringe on intellectual property rights
and is cleared for use by our legal and marketing team.

® @ pl ¥ = =

Manual Brake Spark Plug Battery Car

Transmission

Suspension

© [ =

Bearing Turbine Filter Fuel Lubricant Lubricant Truck
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FIT-OUT GUIDELINES

To create a cohesive and branded environment in all Neweast Showrooms
that is welcoming and reflects the company’s values and quality standards

1. COORDINATION WITH MARKETING TEAM

Technical Drawings: Prior to the
commencement of any fit-out project, the
responsible party must contact the HQ
Marketing team to obtain the necessary
technical drawings and detailed specifications.
Approval Process: All design proposals must
obe reviewed and approved by the HQ
Marketing team to ensure compliance with
obrand guidelines and to maintain design
iNntegrity across all locations.

2. BRANDING AND DESIGN

Logo and Color Scheme: he brand logo should
oe prominently and accurately displayed as per
the technical specifications provided by the
Marketing team. Adhere to the prescribed brand
color palette for all elements.

Layout and Materials: Utilize high-quality
materials that reflect the brand's commitment to
excellence. The layout should foster an open and
customer-friendly atmosphere.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

3. SIGNAGE AND WAYFINDING
Design Consistency: Usc consistent, brand-approved

designs for all signage. Ensure clarity and legibility to
facilitate ease of navigation within the space.

4. ARTWORK AND DECOR

Alignment with Brand Values: Sclect artwork and
decor that conveys the brand's ethos. ltems should
complement the space and reinforce brand messaging
without overpowering the environment.




FIT-OUT GUIDELINES

To create a cohesive and branded environment in all Neweast Showrooms
that is welcoming and reflects the company’s values and quality standards

5. MAINTENANCE AND COMPLIANCE VERY IMPORTANT

The HQ marketing team is your collaborative partner in bringing Neweast brand's vision to
Upkeep Standards: Maintain the fit-out to the ife within our physical spaces/ showrooms and offices. Early and frequent consultation
nighest standards, in line with the brand's with the HQ team is crucial for maintaining a consistent brand image and ensuring that all
reputation for excellence. fit-outs contribute to a cohesive brand experience.

Safety and Regulations: All fit-out elements
must comply with relevant safety guidelines
and local regulations.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024




FIT-OUT GUIDELINES

To create a cohesive and branded environment in all Neweast Showrooms
that is welcoming and reflects the company’s values and quality standards

5. MAINTENANCE AND COMPLIANCE VERY IMPORTANT
The HQ marketing team is your collaborative partner in bringing Neweast brand's vision to

Upkeep Standards: Vaintain the fit-out to the life within our physical spaces/ showrooms and offices. Early and frequent consultation
nighest standards, in line with the brand's with the HQ team is crucial for maintaining a consistent brand image and ensuring that all
reputation for excellence. fit-outs contribute to a conhesive brand experience.

Safety and Regulations: All fit-out elements
must comply with relevant safety guidelines
and local regulations.
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EMAIL SIGNATURE GUIDELINES

To ensure a professional and consistent appearance for all email
communications from Neweast representatives.

1. LAYOUT AND CONTENT

Personal Information: -ach signature should
include the full name, position title, phone
number, and email address, followed by the
company website URL.

Branding: Incorporate the Neweast logo
aligned with the individual's details for
immediate brand recognition.

Social Media Icons: Include the standard set
of social media icons linking to Neweast's
official social media pages.

Best Regards,

Name Surname
Job Title
P 048811195 | M +971 00 000 0000

E namei@newnastco | hitps:/fneweast.ae

PMeEWEANAST N!INEXUS

[

DOP006

You can't tell by the smell
miake sure the spare ports in your oor are Beyond Genuine
Protect youwself ond your loved ones

L} Mlease consider the envirenment before printing this e-mail.

2. DESIGN ELEMENTS

Font: Use Neweast standard, web-safe fontArial
for text to ensure consistency across different
email clients.

Color Scheme: Text should be primarily In black
for readability, with the brand colors used
minimally, as shown in the provided signature
example.

Divider Line: A solid line should separate the
mMain body of the email from the signature,
matching the brand's primary color.

VERY IMPORTANT

and a part of our corporate identity. It is
crucial for maintaining the professionalism
and brand consistency that Neweast is
known for. Any changes or updates to the
signature template will be communicated
oy the HQ marketing team and should be
implemented promptly.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

An email signature is a digital business card

3. VISUAL ASSETS

Logo and Icons: Use high-resolution images for the Neweast l0go
and social media icons to ensure clarity and legibility.

Banner: A promotional banner with a call-to-action, like "Choose
Neweast,” should be included below the contact details and it should
adhere to current marketing campaigns.

4. LEGAL DISCLAIMER

Mandatory Inclusion: Include a legal disclaimer regarding the
confidentiality and intended recipient(s) of the email as per the
company's legal requirements.

Environmental Note: Add a reminder about environmental
considerations, such as "Please consider the environment before
orinting this email.”

5. USAGE AND COMPLIANCE

Standardization: This emall signature template must be used by all
employees without alterations, ensuring a uniform presentation in all
external communications.

Technical Setup: You can contact Neweast I'T team in HQ for any
technical support in set-up.

43



SUBSIDIARY BRANDS

[ o

~.NEWEAST BRAND STANDARDS GUIDLEINES ©2024

E- b



SUBSIDARY
BRANDS

Our subsidiary brand’'s wordmark emerges from a
custom-designed typeface, crafted to blend a
contemporary and sleek geometric design with

the traditional elegance of Latin script calligraphy.

This typeface has been meticulously refined to
ensure it stands out as distinctive and exclusive.

In parallel, the design aligns with the brand’'s core
value proposition, emphasizing our commitment
to being centered around the needs and
experiences of our customers. They encapsulates
the essence of our subsidiary brands, highlighting
their individuality while still resonating with the
overarching ethos of the parent company.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

LATIN WORDMARK HORIZONTAL FOR NEWEAST E-ORDERING PORTAL

N=

LATIN WORDMARK HORIZONTAL FOR NEWEAST REWARDS PROGRAM

Beyond Genuine

REWARDS
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SUBSIDIARY BRAND GUIDELINES

To align subsidiary brands with the parent company’s ethos,
maintaining high standards and a consistent brand experience across all touchpoints

1. BRAND ALIGNMENT

Visual ldentity: Subsidiary brands must align
their visual identity with the Neweast General
Trading Group, including logo usage, color
oalette, typography, and imagery. While
supbsidiary brands may have distinctive
elements, these must fit within the overall
orand architecture.

Messaging and Tone: All communications
should reflect the Neweast General Trading
Group’s voice and messaging framework.
Subsidiary brands may adapt the tone to suit
their audience while upholding the overarching
orand narrative.

Brand Strategy Consistency: he strategic
approach of subsidiary brands must resonate
with the Neweast General Trading Group’s
4°COLLABORATION' ANDINTEGRATION 'CE
for customers.

Cross-Brand Initiatives: Encourage
collaboration on cross-brand initiatives to
leverage collective strengths and create unified
Marketing campaigns.

Integrated Experiences: Ensure that
customer journeys across subsidiary brands are
integrated and seamless, reflecting the
Neweast General Trading Group's commitment
to excellence and customer satisfaction.

NEWEAST BRAND STANDARDS GUIDLEINES ©2024

2. BRAND AUTONOMY

Unique Value Proposition: \//nhile maintaining
overall brand cohesion, subsidiary brands are
encouraged to highlight their unigue value
oropositions, tailoring their brand story to
showcase their specific market offerings.
Distinctive Character: Subsidiary brands should
celebrate their individual character within the
framework of the parent brand's values and
aesthetic principles.

5. COMPLIANCE AND MONITORING

Regular Audits: Conduct regular audits to
ensure compliance with the Neweast General
Trading Group'’s brand guidelines.

Feedback Loop: Establish a feedback loop with
the Neweast General Trading Group HQ
Marketing Team to continuously improve and
refine brand alignment practices.

3. IMPLEMENTATION AND ADHERENCE

Guideline Adherence: Strictly adhere to the detailed brand
guidelines provided by the Neweast General Trading Group for
consistency in brand experience.

Approval Processes: Any deviations or brand extensions must be
approved through the Neweast General Trading Group’'s marketing
team (HQ) to ensure they are in line with brand standards.
Training and Resources: Subsidiary brands will be provided with
the necessary training and resources to understand and implement
these guidelines effectively.

VERY IMPORTANT

Subsidiary brands are vital members of the Neweast
General Trading Group family, each contributing to the
richness and diversity of our corporate identity. By
adhering to these guidelines, subsidiary brands reinforce
the collective identity and uphold the reputation that the
oarent company has established. The goal is to strike a
oalance between unity and diversity, ensuring that all
orands within the family resonate with our shared ethos
and standards.

,\ = —— ™
Beyond Genuine : C‘F(EF(INB

Beyond Genuine

REWARDS

46



~
‘\\ l—< o C workshop

FOR MORE INFORMATIONS

MEC workshop FZ LLC
The Gardens, Gate O1, Bldg 14, 2nd Floor, S23

- DUBAI, UAE
T: +971 56 961 5819
Beyond Genuine L: +971 4 882 8396

Amin Khayat Bldg, 1st Floor
Park Kfoury, Badaro
Lebanon

T: +961 3 74 8800

L: +9611 385 778




