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CHIEF MARKETING OFFICER, CUSTOMER ENGAGEMENT MARKETING   
SCALING BRANDS BY DRIVING PERFORMANCE CAMPAIGNS W/STRATEGIC FULL-FUNNEL MEDIA OPTIMIZATION 
Executive Summary 
Accomplished Chief Marketing Officer / Vice President Marketing with over 15 years of strategic global leadership experience in scaling direct-to-consumer (DTC) brands to achieve household recognition and substantial revenue growth. Proven track record of exceeding revenue goals and increasing valuation multiples through innovative marketing strategies, media optimization, and cross-functional collaboration. 
· Demonstrated success in scaling startup / early-stage companies to achieve revenue targets and enhance brand recognition, including Sono Bello, Pryor Health, Weider Nutrition, TrimSpa, Fig Body Shaping, Tae Bo, ThermaClear, and Marketing Architects among others.
· Expertise in developing and executing lead-generating customer acquisition strategies, optimizing media budgets, and fostering strategic partnerships to drive business growth.
· Skilled in building and leading high-performing cross-functional teams in deadline-driven environments, working closely with Marketing Analytics, Finance and Sales, with a focus on achieving business objectives and maximizing ROAS and total ROI.
· Proficient in full funnel marketing channels, including digital marketing, direct response television (DRTV), social media, podcasts, connected TV, and e-commerce, to drive customer engagement and increase market share.
· Extensive experience working with private equity and venture capital firms as well as founders, CEO’s, CFO’s, CMO’s and COO’s scaling start-up and early-stage brands poised for profitable exit, IPO, merger and/or acquisition. 
Areas of Expertise · Skills
· B2B/B2C
· Leadership & Strategy
· Marketing Management
· Marketing Technology Stack
· SaaS
· Media Buying & Strategy
· Brand Marketing
· Brand Identity & Messaging
· Performance Marketing
· Growth Marketing
· Digital Marketing
· Online Marketing
· Business & Media Plans
· Business Development
· Customer Acquisition
· Demand Generation
· Revenue Generation
· Budgeting
· Product Launch
· Strategic Partner Alignment
· Creative Development
· Relationship Management
· Multimedia Optimization
· Team Building
· Data-Driven Analytics
· DRTV, DTC/D2C
· Social Media
· E-Commerce
· FDA/FTC
· Reputation Management
· Go-To Market
· Private Equity
· Consumer Life Cycle Management
· Performance Marketing
· Google AdWords
· Facebook Advertising
· SEO/SEM
· TikTok, Podcasts
· Web Analytics
· CRM
· Marketing Analytics
· Customer Journey
· Digital Health
· Testing Methodologies
· Content Strategy
· Content Creation
· Channel Strategy
· Digital Analytics
· CAC Management 
· Member Engagement
· Storytelling
· Subscription Acquisition, Engagement and Retention 
· Health & Wellness
· Healthcare
· Sports Nutrition
Professional Experience:
Chief Marketing Officer (Interim Fractional CMO)
From Concept to Sales, Los Angeles, CA
September 2023 – Present
· Provide strategic marketing leadership and support to early-stage companies, private equity-backed investments, and venture capital firms to achieve growth objectives and maximize ROI.
· Develop and execute comprehensive business and media plans, including brand messaging, creative development, media metrics, and budget management, to drive customer acquisition and revenue growth.
· Optimize media mix efficiency through transparent and reliable multi-media tracking platforms, managing campaigns through KPI analytics and A/B testing initiatives.
· Collaborate with cross-functional teams and external agencies to refine brand voice, improve website UI/UX, and develop impactful testimonial and social media campaigns to enhance brand visibility and consumer engagement.
Vice President Marketing
Pryor Health, Rockford IL, Los Angeles, CA (Remote)
January 2023 – September 2023
· Managed all marketing functions for Pryor Health, a leading provider of plastic surgery and aesthetics medicine, overseeing SEO/SEM initiatives and D2C marketing campaigns to optimize lead acquisition and patient conversion.
· Implemented strategic initiatives to scale the business, including brand integration, website redesign, and media optimization, resulting in improved ROI and valuation multiples.
· Led cross-functional teams and external agency partners to execute comprehensive marketing plans, achieving business growth and market expansion objectives.
Marketing Specialist, Revenue Cycle Management SaaS Tech
LigoLab, Los Angeles, CA
September 2020 – January 2023
· Developed and managed comprehensive B2B marketing plans for a leading laboratory AI software platform, driving brand awareness, lead generation, and sales conversion.
· Collaborated with senior management on brand positioning, website development, and strategic partner affiliations to position the company for exponential long-term growth.
· Produced webinars, white papers, and trade-focused messaging to increase market penetration and drive revenue growth in the healthcare industry.

Chief Marketing Officer (Interim Fractional CMO)
From Concept to Sales, New York, NY / Los Angeles, CA
September 2017 – September 2020
· Provided strategic marketing leadership to three private equity firms, mapping go-to-market and multimedia strategies, and determining acquisition potential for short- and long-term ROI.
· Delivered incremental ROI through omnichannel marketing expertise, optimizing brand positioning, storytelling, and multimedia customer acquisition strategies.
· Collaborated with investor community stakeholders and senior management to formulate marketing plans, allocate media budgets, and identify internal teams and external agency partners.
Vice President Marketing
Sono Bello Body Contour Centers, Seattle, WA
April 2013 – May 2017
· Increased national brand awareness, leads, and ROI through digital/video and DRTV creative production, cultivating agency partnerships, and multi-media planning.
· Galvanized annual revenue by 144%/$64M to $200M+, reducing advertising percent of sales 3% points, and increasing MER 15% with a company rebrand.
· Directed $36M marketing budgets inclusive of media planning and placement, media analytics, and cross-medium allocation for DRTV, radio, and digital SEO/SEM.
Marketing and Business Consultant-Interim CMO
Weider Global Nutrition, New York, NY
December 2011 – April 2013
· Unlocked acquisition potential and short- and long-term ROI, authored go-to-market and multimedia plans for private equity firms, and served as Interim CMO.
· Resuscitated underperforming domestic and international brands, generating $10M+ in sales from the newly created CrossFit brand within a one-year span.
· Led recruitment and management of agency partners, developed an e-commerce website, CRM system, media analytic tools, and multimedia advertising campaigns.
Vice President Marketing—Contract
Marketing Architects, Minneapolis, MN
January 2011 – December 2011
· Led the creation of a new joint venture product division for a leading DTC media firm, generating $25M in revenue with a 4.5 Marketing Efficiency Ratio (MER).
· Optimized product development, creative branding, legal substantiation, pricing, offer, P&L, and all media including DRTV, digital, radio, and direct mail.
· Produced impactful DRTV short form, videos, web design, digital advertising, animation, collateral, and targeted email drip campaigns.
Marketing & Business Consultant—Interim CMO
Youthful Beauty, New York, NY
January 2009 – January 2011
· Created the beauty skincare line "Youthful Beauty" for the newly created "Client Labs" DTC product development company, providing proof of concept leading to the brand's profitable exit sale.
· Authored concise business plans, forecasts, product formulation, packaging, FDA/FTC compliance, marketing support, and operational fulfillment logistics for the new anti-aging skincare product line.
· Facilitated financing and generated an integrated plan for direct-to-consumer sales, including an e-commerce site, DRTV, radio, and print, acting as an influencer in investor presentation.
Additional Experience: 		Early Career Positions:
· Therative Medical Device: 	Chief Marketing Officer
· Goodtimes Entertainment: 	Chief Marketing Officer
· Weider Nutrition: 		Vice President Marketing
· Fig Body Shaping Centers: 	Chief Marketing Officer
· TrimSpa: 			Chief Marketing Officer
Education
Master of Business Administration (MBA) in International Marketing
Thunderbird School of Global Management
Bachelor of Arts (B.A.) in Political Science & French
Boston College
Awards & Memberships:
· ERA Best Long Form, Health & Fitness Nominee
· Executives on the Rise, St. Louis Business Journal
· Member, American Marketing Association
· Member, Angel Investors Group
· Member, Chief Marketing Officer (CMO) Network

