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Areqas of Advisory

Music Legends, FIIm TV Music
Entertainers, Famous
Restauranteurs, Fortune 500
ChairmansBoard Members,
Political National Campaign
Finance Advisors, Nationdl
Advocacy Figures, Corporate
Innov ators, International National
Top Brand Owners, Deep Thinkers,
Sirtual Leaders, Finace Experts
Internationally, Technology
Founders Fortune 1000, Social
Entrepreneurs Philanthropists.
Market Product Visionariesin
Commerce, Top Fashion Houses in
the World, Entertainment Studio
Heads, World Leaders, Secretaries
D.C. Commerce Depf.
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Cause Related Brands focused upon ,
collaborating and forming joint
endeavors.

Ventures with Entrepreneurs

Enterprises and the collaborators’

licensed brands and products to

form aicensed partnerhip for a cause
driven commerce venture.
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Cduse Driven Commerce
« Cause Driven Commerce ‘
» Licensed Venture
« CreatorsBrand Partners cause Related Brands

« Collabotators License to the venture to develop expansion into licensed
individuals, groups, enterprises and conftributord.

« Conftributors grant licensed right for use image and prouced product
donated.

 Digital ownership Program To Assist owners expand property value.




