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How to Create Your Digital Footprint
Getting Started with the Right Elements and Strategy




Jill Kurtz, Presenter

Owner, Kurtz Digital Strategy,
kurtzdigitalstrategy.com

Focus on relationship marketing
communication through digital strategies

Clients are independent professionals and
small businesses

jill@kurtzdigitalstrategy.com




« Purchase a Domain address with your company
name. (NEVER let anyone buy a domain for

you.)
« Domain.com

« Namecheap

Starting a * GoDaddy
-  Set up a company Email address
I Dlg Ital - Email can be hosted with your web provider
i or use Google G Suite ($5/mo)
Footprint

« Second Best: register for a Gmail account:
[businessname]@gmail.com (free)

* Create an email signature
* Include logo, name, email and phone


https://www.domain.com/
https://www.namecheap.com/?gclid=EAIaIQobChMIkqiTq8rS6gIVTfDACh2SLgwXEAAYASAAEgI-OvD_BwE
https://www.godaddy.com/
https://gsuite.google.com/?utm_source=google&utm_medium=cpc&utm_campaign=na-US-all-en-dr-bkws-all-all-trial-e-dr-1009156&utm_content=text-ad-none-any-DEV_c-CRE_335526659161-ADGP_Hybrid%20%7C%20AW%20SEM%20%7C%20BKWS%20~%20EXA%20%2F%2F%20GSuite%20%5B1:1%5D%20G_Suite%20Google-KWID_43700022028831411-kwd-300207866624&utm_term=KW_google%20g%20suite-ST_google%20g%20suite&ds_lpt_start&ds_lpt_param0=e&ds_lpt_param1=kwd-300207866624&ds_lpt_param2=335526659161&ds_lpt_param3=google%20g%20suite&ds_lpt_param4=c&ds_lpt_end&gclid=EAIaIQobChMInsSA78rS6gIVyrzACh0-swl0EAAYASAAEgIX_vD_BwE&gclsrc=aw.ds

Represent Your Business va

« Spiff up your LinkedIn profile
» Connect with customers and prospects

* Add and complete all applicable components

* Create a FREE LinkedIn Business Page

- See BoomerWorks Training document on creating marketing messages
https://boomerworks.org/marketing-your-business

« Complete all the fields
* Customize the URL

» Create a FREE Facebook Page
+ Use consistent marketing message

« Compete all fields
« Customize the URL



https://business.linkedin.com/marketing-solutions/linkedin-pages?src=go-pa&trk=sem_lms_gaw&veh=Google_Search_NAMER_USCA_Brand-Pages_Alpha_DR_AllLanguages_Restructure_378919962469__linkedin%20business%20page_c__kwd-305285276803_6458957168&mcid=6612464045041733652&cname=Google_Search_NAMER_USCA_Brand-Pages_Alpha_DR_AllLanguages_Restructure&camid=6458957168&asid=77594801496&targetid=kwd-305285276803&crid=378919962469&placement=&dev=c&ends=1&gclid=EAIaIQobChMI2szE3cnS6gIVx8DACh1FWAViEAAYASAAEgIDFfD_BwE&gclsrc=aw.ds
https://boomerworks.org/marketing-your-business
https://www.facebook.com/business/small-business
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 Create/update your profile on all applicable freelance
sites

« Use brand and descriptive messaging

« See BoomerWorks complete listing of Freelance sites
with descriptions at https://boomerworks.org/freelance-

Freelancers lobsites

Thumbtack

X

guryu

Delivering Freedom

B> TaskRabbit

el © [
HIGH

One Space People per hour Up Work SKILL

SCAirtasker PRO



https://boomerworks.org/freelance-jobsites

Ecommerce amazon gl .
shopify

« Will you be selling your products on a
well-know consumer shopping site?

« Create your branded account
« Use consistent marketing message
« Customize the URL

Etsy

eb N

JUSTFAB.




« Set up or claim your business account on:
* Google Business
« Professional/industry directories

Clalm YOur * Yelp (important for voice searches)
. * Depending on your target customer, consider:
Business . NextDoor
* Quora



https://www.google.com/intl/en_us/business/?gmbsrc=ww-ww-ha-se-z-gmb-s-218-h~bk&ppsrc=GMBS0&utm_campaign=ww-ww-ha-se-z-gmb-s-218-h~z-z-u&utm_source=gmb&utm_medium=ha&&gmbsrc=&ppsrc=&gclid=EAIaIQobChMIpIzlocjS6gIVhMDACh0fEQIFEAAYASAAEgKKjvD_BwE
https://biz.yelp.com/business_name_and_location?promo=&utm_source=type:claim_ad_google&utm_medium=search&utm_campaign=ClickLogic-Hyper-Branded_CPC_Step-Two_D_yelp-business-listing&utm_content=claim-your-free-business-page&gclid=EAIaIQobChMIid3CtsjS6gIVjYbACh2HdAnHEAAYASAAEgKsBfD_BwE
https://business.nextdoor.com/advertise-on-nextdoor?utm_version=1&keyword=%2Bnextdoor%20%2Bbusiness%20%2Blisting&matchtype=b&utm_term=%2Bnextdoor%20%2Bbusiness%20%2Blisting&utm_campaign=targetingtype_brand&utm_source=google&utm_medium=paid_search&hsa_acc=9884495327&hsa_cam=9548624814&hsa_grp=100967111453&hsa_ad=435630659738&hsa_src=g&hsa_tgt=kwd-884151448003&hsa_kw=%2Bnextdoor%20%2Bbusiness%20%2Blisting&hsa_mt=b&hsa_net=adwords&hsa_ver=3&gclid=EAIaIQobChMInoiCz8jS6gIVBdbACh0xcQzlEAAYASAAEgKuIPD_BwE

Profile Tips: Be Consistent

- O)

Same Name, Address, Phone Branding Marketing Message
EVERYWHERE

Focus on value proposition and
differentiators

Crafting Your Brand Messaging & Elevator
Speech Worksheet

https://boomerworks.org/marketing-your-
business



https://boomerworks.org/marketing-your-business

Website —
Your Digital
Home Base

* 100% control and ownership va

* Doesn’t have to be perfect to start — it will
be an evolution

» Consider
« WordPress platform (all)
« SquareSpace (small businesses)
« Shopify for Ecommerce (all)
 Hire professional support as needed
* Web Developer
« Content Writer
* Photographer/Graphic Artist



https://wordpress.com/
https://www.squarespace.com/website-design/?channel=pbr&subchannel=go&campaign=pbr-dr-go-us-en-squarespace-core-e&subcampaign=(brand-core_squarespace_e)&utm_source=google&utm_medium=pbr&utm_campaign=pbr-dr-go-us-en-squarespace-core-e&utm_term=squarespace&gclid=EAIaIQobChMIja6vgs7S6gIVjcDACh0awgcUEAAYASAAEgIuC_D_BwE
https://www.shopify.com/free-trial?&term=%2Bshopify&Network=Search&SiteTarget=&mt=b&adid=268936926950&device=c&test=&adpos=&CampaignId=788843257&gclid=EAIaIQobChMIqsKqo87S6gIVUPDACh05IgMMEAAYASAAEgLC0vD_BwE

How to create the right digital
marketing strategy

Develop
Your Digital

Tips to stay on track

@

Marketing
Strategy

Top tools to consider

X




Why Invest in Digital Marketing? va

HOW PEOPLE SPEND THEIR TIME

22%

SOCIAL NETWORKING

5% f%

ONLINE SHOPPING

13%

MULTI -MEDIA SITES

21%

SEARCHES

e

19% <

EMAILS /COMMUNICATION

20%

READING CONTENT



Activity with
no plan is just

guesswork
Why You don't

have resources
Strategy? to waste

You will never know what
Works




4 BIg
Questions

What is my goal? (awareness, sales,
relationship building)

What does my best customer care
about?

What are my resources? (time, money,
people)

How will | measure progress?




Questions to Ask Yourself

A What is my goal? (awareness, sales,
#4\  relationship building)

o What does my best customer care
“e about?
What are my resources? (time, money,
people)

f How will | measure progress?



Pick the Right Elements

@

CURRENT PLACES YOUR CONTENT YOUR ASSESS YOUR
PRESENCE (GOOGLE CUSTOMER VALUES CUSTOMER WANTS COMFORT ZONE AND
YOURSELF!) SKILLSET

L[| g -




- WEBSITE

 GOOGLE BUSINESS

- FACEBOOK
Worth + LINKEDIN
Considering . vELp

- DIRECTORIES

NEXTDOOR
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* Social Media Posts
* Your content

EStainSh * Curated content from other experts
Yourself aS  Write LinkedIn Articles

* Forums: Ask Questions, Offer Answers

al EXpert - Professional Organizations
 LinkedIn Groups

« Quora/Reddit Topics




The Right Digital Strategy

= th,

WRITTEN SPECIFIC MEASURABLE




Tips to Stay on Track

DEVELOP A CALENDAR
MAINTAIN AN ASSET INVENTORY
ASSIGN TIME

DOCUMENT PROGRESS

FLEX BASED ON REALITY!




Poll va

What will be your biggest challenge to stay on track with your marketing?

 Creating a plan

Implementing a calendar
Creating content/assets
Keeping track of content/assets
Devoting time

Being consistent yet flexible




 Management: Hootsuite, Buffer

* Images: Canva, GIMP, Unsplash
(royalty-free photos)

(Mostly

« Writing: Word Spelling & Grammarr,

Free) Tools Grammarly
tO COﬂSlder « Content Ideas: Answer the Public,

Hubspot Blog Topic Generator

* Video: Doodly, Animoto



https://hootsuite.com/
https://buffer.com/
https://www.canva.com/
https://www.gimp.org/
https://unsplash.com/
https://www.grammarly.com/
https://answerthepublic.com/
https://www.hubspot.com/blog-topic-generator
https://www.doodly.com/
https://animoto.com/

Key Takeaways

I;':"\

Marketing Your Business The “Right” Plan Depends on
Online Your Business & Goals
Establishes your brand Should be right-sized for your time, budget

and skills
Evolves over time

Establishes expertise
Connects with customers




What's Next? va

Future BoomerWorks videos and Zoom recordings
on these topics from the Lean Business Plan Template:

\/Unique Selling Proposition ‘/ Income Potential ‘/Accountability

\/ Crafting Your Elevator Pitch ‘/ Running the Business \/ Future Revenue

\/ Spreading the Word / ‘/ Outsourcing & Technology /.’

Marketing

\/ Networking / Alliance Partners ‘/ Key Action Items

© 2020 United Charitable/Boomerworks.org. All Rights Reserved.



BV\, BOOMERWORKS
INSPIRING SELF-EMPLOYMENT

QUESTIONS? WANT TO DONATE?
info@BoomerWorks.org boomerworks.org/donate-1

LIKE TO VOLUNTEER?
boomerworks.org/volunteer-opportunities

JOIN OUR COMMUNITY (FREE!)
boomerworks.org/join-our-community-1

© 2020 United Charitable/Boomerworks.org. All Rights Reserved.


http://www.boomerworks.org/donate-1
http://www.boomerworks.org/volunteer-opportunities
about:blank
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