Key Research: Lord (1994) - Motivating recycling behaviour: A quasi-experimental investigation of message and source strategies.

-
Procedure

Data collection: students observed and recorded contents of househald's recycling

bin. The following day, they left a message (different conditions below) at front door,
Following week, observation took place again. The day after, a questionnaire was delivered
to household that asks subjects to evaluate the truthfulness of certain statements about
recycling behaviour with a 7 point scale and also made use of sermantic differential scales
to measure attitude towards recycling.

Message sources: advertisement, newspaper article, personal letter from acquaintance
Message framing:

Pasitive — environmental benefits, savings to community and person satisfaction.
\_Negatlve - described risks of failing to recycle.

Key Issues relevant to study

Methodological issues (especially those linked Usefulness Individual and Situational explanations
to abservations and self-reports) Ethics




