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Digital Marketing Services Stairs

B Build the Brand

A d
Establish Online .’

Presence

B} Get Found Online '

() Build Relationships '
Q Find New Customers '
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What is Search Marketing?

Search Engine .
Optimization Pay Per Click

OneList Plus Online
Directory Listings
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SEO Value Proposition

We help businesses increase exposure to draw In
potential customers. We expose businesses within organic
search results on major search engines, directories and

across the web. This results in highly relevant traffic and
campaign focus.

OLD MALTON
VILLAGE

The International Centre &
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What is SEO? Why is it Important?
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You know this:

Businesses need to show up
online where people are
searching and compete for
online real estate

Google (and other SEs) only
work if they’re connecting
searchers with the right results

Search Engine Optimization,
or SEO, is the name given to
activities that attempt to
iImprove search engine
rankings and drive organic and
referral traffic from across the
web
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What is SEO? Why Is It Important?
/
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SBs know SEOQO is important, but it's hard.

« SEO was the top answer in areas of website improvement
for small businesses (2016 survey).

 Yodle found that 66% of SBs cite finding and targeting
leads and getting noticed over competition as the most
difficult part of acquiring new customers.

* 50% of small business clients spent between $500 - $2,500
per month for online marketing.

|
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Google Is constantly changing its algorithm

500-600 algorithm changes per year!

« Nov 10,2016 Unnamed major update °
* Oct 6, 2016 Penguin 4.0, Phase 2

« Sept 27,2016 Penguin 4.0, Phase 1
» Sept 23,2016 Penguin 4.0 announcement @ https://www.google.ca/search  [1]

« Sept 13,2016 Image/Universal drop

« Septl, 2016 “Possum” | Go gle |
* May 12, 2016 Mobile-friendly 2 ' bakery near me X n

* May 10’ 2016 Unnamed major update ] ALL MAPS SHOPPING NEWS IMAGE

* Feb 23,2016 AdWords shake-up =

. Jan 8,2016  Unnamed update Starr Culinary Delights () "

. Oct26,2015 RankBrain Lo oy

* July 17,2016 Panda 4.2 ..‘ @ Peirioom BaT(ery Café

* May 3, 2015 The quality update

* Apr 22,2016 Mobile Update AKA Mobilegeddon

 Etc Heirloom Bakery Café
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Bakery - Mississauga, ON

Within 8 km Top rated MORE FILTERS
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Contributing Factors

» Google uses over 200 ranking

factors to ensure that it's
search results are useful to
users.

Useful
Relevant
Accurate
Current

Not Spammy

* These ranking factors can be
broken down into 8
categories.
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®m My Business Signals (Categories, keyword in business title, proximity,
etc)

m External Location Signals (I'YP/aggregator NAP consistancy, citation
volume, etc)

m On-page Signals (Presence of NAP, keywords in titles, domain
authority, etc)

Link Signals (Inbound anchor text, linking domain quantity/authority,
etc)

m Review Signals (Quantity, velocity, diversity, etc)

m Social Signals (Google+ authority, Facebook likes, Twitters followers,
etc)

m Behavioral/Mob. Signals (CTR, mobile clicks to call, check-ins, etc)

m Personalization
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Customized Approach

No two websites are exactly alike. Therefore, no two SEO roadmaps are exactly alike.

Month 1: Analysis

SEO Audit
Website Content Review
Off-site Review

Google Algorithm
Update Review
(Hummingbird, Panda,
Penguin, etc.)

Conversion Review
Keyword Research
Create Theme Roadmap

Month 1-2: On-site, maps, directories, social

Title & Meta Tag Analysis
and Creation

Website Copy Analysis and
Edits

Create XML Sitemap
Create Robots.txt file
Image Alt Tags

Redirect Recommendations
Landing Page Optimization

Internal Link Analysis &
Recommendations

Maps and Directory
Submissions

On-site Blogging and
Distribution

Month 3: Content marketing

Locate and Submit to
Business Directories

On-site Blogging and
Distribution

Link and Citation Building

Content/Media Creation
and Distribution

Monthly Reporting
Monthly Strategy Call

Month 4: Optimization
and ongoing

Locate and Submit to
Business Directories

On-site Blogging and
Distribution

Link and Citation Building

Content/Media Creation
and Distribution

Monthly Reporting
Monthly Strategy Call
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Components of SEO Product Campaign

Presence Building:
Maps Claiming & Optimization
Directory Network Management
Monthly Directory Submissions

On-site Optimizations:
SEO Analysis
On-site Optimization
Site Wide Fixes
Blogging

Off-site Optimizations:

Content Distribution
Outreach & Link Building
Infographics and Videos

Welcome Call

Campaign Launch Call
Monthly Reporting
Monthly Strategy Updates
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The SEO Process

Analyze
Rankings
and Traffic

Structure

gines update
and fraffic
increases, look
into rankings
and fraffic to
analyze resuits.

Seo process

Search engines iake
time to update links

and keywords. Build links to homepage

& main pages.

Keep Improving
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Link Building

On-Site
SEO

On-Site Optimization

Each campaign tracks keyword
themes of up to 20 target
keywords per theme

Research and focus on
keywords that have the best
potential

Keywords tracked within
reporting dashboard

Off-Site Optimization

Campaign managers work with
content and outreach teams to
target relevant publishers and
external sites

Industry-leading track record in
this area
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How Do We Measure Success?

The number one goal is to increase website traffic.
Our SEO experts look at a number of factors and discuss results with customers.

 Organic Traffic
 Referral Traffic

* Direct Traffic

* Organic Impressions

* Site Domain Authority

« Total Ranking Keywords
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Why Our Approach to SEO Works

Wider keyword targeting
Allows for a more natural and effective marketing campaign

Presence is important

We set up and manage, and unify client’s presence on the major maps platforms, as well
as 40+ of the major, top-tier directories

There is more than just rank

Keyword ranking is a top line metric that on its own has very little bearing on bottom line
success for a company; we also optimize campaigns for overall increase in traffic to the
site from various traffic sources

Content is king
Blogs
Article
Infographics
Video
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Pay Per Click
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What We Offer

Paid Search Pay-Per-Click

Pay-Per-Click (PPC) puts the customer’s business at the top of search engines

like Google, even above the organic search results.

Paid ads put businesses in front of customers fast.

Tried and tested Google-certified

Customer Dashboard
Our PPC experts use the Each of our PPC team

latest technology and strategists are Google- Track the campaign’s
algorithms to build and certified and are dedicated to performance straight from the

manage campaigns to m?et helping customers’ achieve dashboard
and exceed customers their needs

goals.

A/B Testing

Our team will work on creative

alternatives to test and ensure Our PPC campaigns ensure that

that ads perform optimally for ads are shown on all
click-through conversions smartphones

Mobile Compatible
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What is PPC? Why is it Important?

Search
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PPC
« Paid versus earned approach
* Quick and measurable

« Less trusted by consumers
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Why Is Pay-Per-Click Important?

34

K PPC Performance

Campaign: Foundation Worx
Keyword: All Keywords

AprS Apr8 Apr 11 Apri4 Apr 17 Apr 20 Apr23 Apr26 Apr29
[ a, Keyword ~ ‘ ‘ Date Range ~ ‘ ‘ & Search Engine ~ H M Metric ~ |
Date ~ Spend Impressions Clicks CPC CTR Conversions Conv. Rate Cost / Conv.
Total Total Total Average Average Total Average Average
2,203 53 $18.81 2.41% 5 - -
Apr 30 $41.37 47 2 $20.69 4.26% 0 - -

LI PPC Funnel

Apr 28

Date Range: April 1, 2014 — May 2, 2014

Apr27

Apr 26 Spend - -
wr2s | $1,069.18 -

CPM Impressions

) $446.61 2,394
Click-through Rate

2.42% CPC Clicks

$18.43 58

Conversion Rate

12.07% Cost/ Co Conversions
$152.74 7

Why it matters for businesses

» Two-thirds of people are actually buying
something they clicked on through paid
ads

» The top three spots on search engines
like Google receive over half the number
of clicks

 Click-through rates on PPC are
600 times higher than Facebook Ads

|. 3 Date Range ~ ]
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What We Offer — Search Pay-Per-Click

SEM Optimization Process

RESULTS

Increased traffic

Increase

SET UP
ONGOING
Needs and Data Driven Optimization
goals discovery »  Conversion optimization
+  Keyword optimization
. *  Ad copy optimization i

keyword research - Bid optimization
* Landing page optimization

Much more

Campain build-out

Each element plays a key role in the process to drive results.
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Decreased cost

per action
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Quality Score Impact

Relevance of How Quality Score Impacts Campaigns
keyword and ad ,
to the search Landing page

quality » Total score out of 10

« 7/10+ is goal

Quality

Relevance Score

of keyword
to g\gs Account * Impacts CPC and

history Ad Placement

« Adjusts over time

Historical
CTR
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Our Approach to PPC

Safeguard’s Approach

Typical Approach Dentistry
Campaign

Dentistry

Dental
Hygeine

Pediatric
Dentistry

Family Cosmetic

. . Orthodontics
Dentistry Dentistry

Keyword1l
Keyword2

Keyword3
Keyword4
Keyword5
Keyword6
Keyword7
Keyword8

Ad Text

Keywordl Keywordl
Keyword2 Keyword2
Keyword3 Keyword3
Keyword4 Keyword4
Keyword5 Keyword5
Keyword6 Keyword6
Keyword7 Keyword7
Keyword8 Keyword8

Keywordl Keywordl
Keyword2 Keyword2
Keyword3 Keyword3
Keyword4 Keyword4
Keyword5 Keyword5
Keyword6 Keyword6
Keyword?7 Keyword?7
Keyword8 Keyword8

Keywordl Keywordl
Keyword2 Keyword2
Keyword3 Keyword3
Keyword4 Keyword4
Keyword5 Keyword5
Keyword6 Keyword6
Keyword7 Keyword?7
Keyword8 Keyword8

PC Ad Text PC Ad Text PC Ad Text PC Ad Text PC Ad Text PC Ad Text

Specific Specific
Landing Landing
Page Page

Specific Specific
Landing Landing
Page Page

Specific Specific
Landing Landing
Page Page

Website
Home Page
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Putting It All Together
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Putting It All Together

< 2
v < ?? Q\cﬁ\%%’;%c’
2R R
T 5"’“‘:\?\‘@
%< oL
T e
Pay Per Click
Organic Searches

Scenario #1

Business Goal: /ncrease online brand exposure, comfortable with current customer base
Product: SEO (including OnelList Plus) best accomplishes this goal

Value Proposition: SEO builds a lot of exposure over time; it’s the best online strategy for
branding and pays off over time
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Putting It All Together

SEO
Search Engine .
Optimization Pay Per Click
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Putting It All Together

Search Engine .
Optimization Pay Per Click
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