
Automated Email Flows Overview



Where We Started
● OUTDATED
● UNENGAGED
● NOT MONITORED
● Automating tasks to redirect manual email efforts towards growth 

opportunities
● Right message to the right person at the right time through the 

right platform
● Facilitating multiple touchpoints tailored to specific marketing 

objectives (omni-channel experiences)
● Enhancing conversion rates through strategic automation 

processes (buys puppy bites > reminds them to subscribe)



CONTENT FRAMEWORK
PROGRAM 

OBJECTIVES On-Platform Engagement Follower/Subscriber Growth Product Awareness

BRAND 
POSITION THE ALL NATURAL SOLUTION FOR AN ANXIOUS PET

PLATFORM 
CONTENT

STRATEGY 

EMAIL, SMS, FACEBOOK, INSTAGRAM, TIKTOK*, YOUTUBE*, PINTEREST*
Provide pet owners with a product that makes having a puppy easier.

CONTENT 
OBJECTIVES 

REACH 
Grab the audience’s attention 

DEEPEN
Provide insight and clarity 

MAGNIFY
Prove our expertise 

MAIN 
AUDIENCE 

ALL 
Inclusive of all audiences

ALL 
Focus on Product and Benefits

DECISION MAKERS
Focus on Pet Owners

DESIRED 
EMOTION UNDERSTOOD INFORMED SUPPORTED

CONTENT 
PILLARS 

#DogParent 
Pride

Celebrate the 
#DogParent Life

Snuggle Puppy 
Makes Life Better

Service & 
Support

Snuggle Puppy
 Insider

Audience 
Appreciation

*FUTURE STATE



Automated Programs



WELCOME CAMPAIGN

10% Offer

10% Offer

SP

SP

SP
SP
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AMAZON TAG

HP
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BL
PL
15% Offer

SP
$10 Referral Offer

PB
BL



BACK IN STOCK



BROWSE ABANDON

HP
PB
BL
PL
15% Offer



POST PURCHASE SNUGGLE PUPPY

PB
$10 Referral OfferHP

SP

SP

SP



POST PURCHASE TENDER TUFFS

TT
$10 Referral Offer

TTTT

TT



POST PURCHASE PUPPY BITES

PB

PB

PB



HAPPY BIRTHDAY

10% Offer
TT



WINBACK

30% Offer

30% Offer



PRICE DROP



PRODUCT ABANDONMENT: MANATEE

TT



ABANDONED CART

10% Coupon

15% Coupon



ABANDONED CHECKOUT



PUPPY FIRST YEAR


