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Where Australia Shines
Style Guidelines
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How to use the guide

The purpose of this guide is to ensure that the visual direction of Brand Queensland is maintained to the highest 

standard. The integrity of the brand relies strongly on the consistent and accurate application of its visual material 

across all mediums. 

The aim of this document is to make it as easy and convenient as possible for you to promote the ‘Queensland, 
Where Australia Shines’ brand in your market. It should give you independence and flexibility, so you can appoint 

designers to do everything from make simple amendments to reproducing work locally. All design files and 

templates can be accessed at www.tq.com.au/branddepot.

About the Guide
The guide can be used to simply identify an appropriate logo for an application, to familiarise oneself with the new 

look or as a definitive guide for designers when producing brochures, advertising, publications and other design 

work on behalf of Tourism Queensland. The guide is broken up into sections that outline the various components of 

the Brand. The first section gives an outline of Brand Queensland, its meaning and key objectives. 

The following sections give more detail into key elements used to represent Brand Queensland including our logo, 

brand colours, fonts, tone of voice, visual treatment and supporting graphics including the filmstrip device.

Correct use of these Queensland Brand Elements is a critical area for design creators producing advertising and 

print material on behalf of Tourism Queensland. All visual brand elements are displayed in example layouts, along 

with information on how to use each element appropriately. 

The Visual Overview section also showcases the refreshing new look and feel for Queensland in its best practice 

applications, from campaign advertising and display material to corporate stationery and templates.  

The combination of all the visual elements can be seen in this overview and the Brand Queensland visual family is 

revealed, displaying the consistency throughout the five Regional Marketing Brands.

Artwork is available in a number of file formats. To access these files visit BrandDepot www.tq.com.au/branddepot

8

Bringing the Queensland brand to life is about capturing the moments where people 
shine, and demonstrating how the Queensland experience makes them feel. It’s what  
we call our ‘shining moments’.  

Shining moments are an incredible experience that you can only have on a Queensland 
holiday and experiences that you want to write home about.

Low Isles, Tropical North Queensland
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Queensland logos2.1

Rather than reinvent the iconic ‘Q’ logo, which has high 

recall in the marketplace, the Queensland logo has been 

updated to make it more contemporary and signal the 

start of a new era of tourism marketing in Queensland. 

All Tourism Queensland logos are copyright protected 

and must only be used as set out in this guide. Brand 

logos must not be digitally altered, adapted or changed 

in any way whatsoever and must retain their original 

colours and proportions, i.e: logos must not be distorted 

or stretched in any way. To access these files visit 

BrandDepot www.tq.com.au/branddepot

Queensland Logo
Regional Tourism Organisation brochures and advertising  

Tourism Queensland destination campaign material 

(i.e. Brand & Co-operative advertising)  

Partnership initiatives 

Go to page 13

Which logo do I use?

Drawing inspiration from the 
brilliance of natural light, the stylised 
representation of the Queensland sun 
has been modernised and infused with 
vibrant colours to present Queensland 
as positive, outgoing and carefree.

Tourism Queensland Logo
All Tourism Queensland corporate material 

(i.e. stationery, publications, industry communication)  

Government initiatives/Corporate sponsorships 

Go to page 16

tq.com.au

Tourism Queensland Logo with URL
Advertising and marketing collateral 

Partnership initiatives 

Go to page 17

Tourism Queensland and Queensland Government Logo unit
Official Tourism Queensland correspondence 

Government initiatives 

Go to page 18

insert international url here

Queensland Logo - International
Advertising and marketing collateral 

Partnership initiatives 

Go to page 15

Queensland Logo - Web only
Queensland only logo to be in situations where the specifications 

of the creative mean the logo needs to be smaller than 

140 pixels wide 

Go to page 14
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Brand colours2.2

CMYK (Coated) 
C 90
M 30
Y 95
K 0

Queensland
Forest

CMYK (Coated) 
C 85
M 0
Y 0
K 0

Queensland
Blue

CMYK (Coated) 
C 0
M 80
Y 35
K 0

Queensland
Moods

CMYK (Coated) 
C 75
M 85
Y 0
K 0

Queensland
Purple

CMYK (Coated) 
C 0
M 50
Y 100
K 0

Queensland
Orange

CMYK (Coated) 
C 15
M 100
Y 90
K 10

Queensland
Maroon

CMYK (Coated) 
C 5
M 10
Y 25
K 0

Queensland
Beach

Hex value: f0e0c1

CMYK (Coated) 
C 0
M 15
Y 90
K 0

Queensland
Yellow

Hex value: ffd530

Hex value: f7941d Hex value: be1e2d Hex value: 60489d

Hex value: 00b6f1 Hex value: f05b78 Hex value: 00894d

CMYK (Coated) 
C 71
M 0
Y 20
K 0

Queensland
Aqua

Hex value: 01bdcf

CMYK (Coated) 
C 56
M 0
Y 100
K 0

Queensland
Green

Hex value: 7dc242

Pantone 356CPantone 198CPantone process cyanPantone 116CPantone 376C

Pantone 7466C Pantone 468C Pantone 138C Pantone 187C Pantone 2597C

CMYK (Coated) 
C 100
M 30
Y 0
K 0

Queensland
Where Australia Shines

Hex value: 0089d0

Pantone process blue

The new brand colours of Queensland were chosen because of their;

 High level of brightness and vibrancy 

 Minimal conflict with other colours 

 Real and pure representation of the colours of Queensland, from the aquamarine 

 waters, to the coral reef, to our outback landscapes 

The primary brand 
colour is representative 
of the fresh clean sky 
and sea throughout the 
coast of Queensland.

Where to Source 

To access this file visit BrandDepot www.tq.com.au/branddepot
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Brand fonts2.3

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Secondary Headline font - SHINE
The Shine font is our personality font - brings out the carefree and playful personality of Queensland - the people, 

places and experiences. The Shine font is only to be used in upper-lower case.

In a heading the Alive font must always be above the Shine font to describe the destination/bold statement.  

The Shine font sits underneath as a personality font to describe the tagline or feeling. 

ABCdeFGHIjKLmnOpQRSTUvWxyz

The brand typeface adds 
a fun, cheeky human 
touch to our headlines. 
The second type face 
makes a bold, confident 
statement and creates 
impact for retail. The 
body copy font is a clean, 
modern font that works 
well with the brand font 
and is very easy to read.

abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
1234567890

Where to Source 

To access these files visit BrandDepot 

www.tq.com.au/branddepot

Primary Headline font -ALIVE
The Alive font represents the strength and boldness of our claim - the pride behind out names and what we say.

The Alive font can be used in all upper case or upper-lower case.
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Filmstrip device2.6

The filmstrip becomes our common design element, its application is extremely versatile and can be easily adapted 

to provide consistency from brand advertising through to retail executions and partner templates.

Filmstrip Imagery
The filmstrip device is used to extend the emotion beyond the hero shot, by inserting extra images that add more 

to each story. These extra images can show other activities and places that our hero talent have visited, and or the 

other people in which they have shared moments with. Alternatively it can be used to highlight a chosen moment in 

more detail, such as a close up of seeing a fish in the reef.

In retail print and collateral the filmstrip device can be adapted to house a retail offer or it can allow us to add images 

and context to a full page retail ad. The logo is to be featured in the far right panel. If the filmstrip device is used 

within a brochure (not on the cover), it may feature all imagery and should not include the logo. 

For further guidelines and user rules for the filmstrip please download the Filmstrip User Guidelines document from 

www.tq.com.au/branddepot

Example: Filmstrip device is used for press ads, brochure covers and collatoral.

Example: Filmstrip device within a brochure (not on the cover). 

Example: Filmstrip device within a brochure. 
37

press ads3.5

Retail ads Cooperative ads



Tourism Queensland
A2 Posters



Tourism Queensland
Advertisement Templates



Tourism Queensland
Advertisement Templates



Tourism Queensland

Run Gold Coast

Running the Gold Coast Airport Marathon - be it 
for fun, for relaxation or achieving your personal 
best – is a shining moment for every runner! The 
fast, flat course runs next to the beautiful white, 
sandy beaches and Broadwater of the Gold Coast. 

After the race, venture into the Gold Coast’s 
endless playground and you’re in for some serious 
fun! Feel the excitement of unlimited things to 
see and do right on your doorstep. Whether it’s 
an exhilarating swim at one of many golden 
surf beaches, an energising hike through the 
Hinterland, an thrilling day at some of the world’s 
best theme parks or simply enjoying the shopping, 
nightlife and entertainment, the Gold Coast is 
Australia’s fun capital.

goldcoastmarathon.com.auqueensland.com.sg

2-3 July 2011
Marathon -  Half Marathon -  10km Run -  5km Challenge - Junior Dash

Departure dates: 29 June & 30 June 2011 only

Seats are limited; terms & conditions apply
To book, log on to www.airasiago.com/goldcoastmarathon

• Return economy airfare on Air Asia X
• 4 nights accommodation 
  (4 to an apartment or twin share for hotel)
• Return airport transfers
• Daily breakfast (except apartment stay)
• Transfer to convention centre to pick up registration bag
• One way transfer to Marathon starting point

RM 1,599
per person 

(quad/twin sharing)

from

6D 4N Gold Coast Marathon 2011 Package

Press Advertisements

Tropical North Queensland
Adventurous by nature

Diving, Great Barrier Reef, Tropical North Queensland

tropicalholidays.com.au

Lorum ipsum dolor sit amet, consectutiv quis nostrud exercitation ullum corsequat vel illum dolo rote eute fugia exceptur sint erte in occaecat cupididat non namor libluta. 
Temporibud ausen dtem quinsusd et aur delectus ut aut prefer st etis iutate esse specul natur ipsum dolor sit amt cupid idat noner consectutiv quis nostrud pertous pertourar.



Tourism Queensland
Press Advertisements

Destination caption goes here.

Woodgate Beach | Childers | Gin Gin | Biggenden |  Mt Perry | Gayndah | Mundubbera | Eidsvold | Monto

queenslandholidays.com.au

Bundaberg
Coral Coast & Country

Holiday Planner

HOLI D AY S
Terms & Conditions:  Accommodation prices are per person based on twin share. Valid for various departure dates up to 31 Mar 07. Hotel prices shown gross including 10% agent’s commission. Flight prices shown nett excluding
taxes, fees and any charges. Economy class valid for travel 16 Apr – 15 Jun 07, on sale to 26 Sep 06. Business class companion  fare valid for travel 24 Dec 06 – 23 Jan 07, on sale to 13 Oct 06. Minimum 14-day stay applies to 
Business class offer. Subject to availability. Terms and conditions apply.  

Best Scheduled
Consolidator 2000 to 2006

Best Dynamic 
Packaging 2006

www.goldmedal.co.uk
or call 0870  606  30 01

Book online at

Queensland
Where Australia ShinesWhere Australia Shines

Fly to Queensland from only    450 Economy/    2102 Business

Cesciis sus antio blaborr uptate etur atem fugia as exrchi llignis con commodit la sita cori ut.

Ph 07 4159 2266   Web mantrabargara.com.au

BERERO INVEOR AUT DOLUP ERO INVEO

Cesciis sus antio blaborr uptate etur atem fugia as exrchi llignis 
con commodit la sita cori utlam latatem volorum atem.

Cesciis sus antio blaborr uptate etur atem fugia

STAY 5 NIGHTS FOR THE PRICE OF 4

Cesciis sus antio blaborr uptate etur atem fugia as exrchi llignis con commodit la sita cori ut.

Ph 07 4159 2266   Web mantrabargara.com.au

BERERO INVEOR AUT DOLUP ERO INVEO

Cesciis sus antio blaborr uptate etur atem fugia as exrchi llignis 
con commodit la sita cori utlam latatem volorum atem.

Cesciis sus antio blaborr uptate etur atem fugia

STAY 5 NIGHTS FOR THE PRICE OF 4

Cesciis sus antio blaborr uptate etur atem fugia as exrchi llignis con commodit la sita cori ut.

Ph 07 4159 2266   Web mantrabargara.com.au

BERERO INVEOR AUT DOLUP ERO INVEO

Cesciis sus antio blaborr uptate etur atem fugia as exrchi llignis 
con commodit la sita cori utlam latatem volorum atem.

Cesciis sus antio blaborr uptate etur atem fugia

STAY 5 NIGHTS FOR THE PRICE OF 4



Tourism Queensland
Postcards
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Queensland
Where Australia Shines

Carlo Sand Blow, Great Sandy National Park 
near Rainbow Beach, Queensland 

Whithaven Beach, 
The Whitsundays, Queensland 



Tourism Queensland
Branded Word Documents



Tourism Queensland
Stationery



Tourism Queensland
Merchandise


