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A Justifying your time
A Managing social media: tips, tools, + trends
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https://www.youtube.com/watch?v=gdChkFKscs
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DUSINEeSS case

1. customer service
2. 1N Crisis

3. recruitment

4. your bottom line



DUSINEeSS case

customer service

33 % of users prefer to contact brands using
social media rather than the telephone.
(Nielsen)

67% of consumers have used a company's social
media site for servicing, compared with 33% for
social marketing. (J.D. Power and Associates)

When companies engage and respond to customer
service requests over social media,

those customers end up spending 20% to 40%
more with the company. (Bain & Company)



VISITOR POSTS >

B Julie Perry Davis

Mast of the fire hydrants in our neighborhood at 127th
and Switzer were painted grey last week. Are they no
longer active? We called the fire department and they
suggested calling Waterone for details,

Have you sean hydrants that have recently baen

L"{E CDH’IF‘I’IE[‘It ﬁ1 m?’- grey? Have - neéw paint 5 neart The
grey 5 a paint pamer and scon the hydrants will lock

i George Brooks likes this. Most Recent = i Bl

water WaterOne @ Hello Julie! Yes, we are giving L LR
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the hydrants a fresh coat of paint so the grey
you're seeing is the paint primer. Thanks for
keeping an eye outl
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http://www.jdpower.com/press-releases/2013-social-media-benchmark-study
http://www.jdpower.com/press-releases/2013-social-media-benchmark-study
http://www.nielsen.com/us/en/reports/2012/state-of-the-media-the-social-media-report-2012.html
http://www.nielsen.com/us/en/reports/2012/state-of-the-media-the-social-media-report-2012.html
http://www.bain.com/Images/BAIN_BRIEF_Putting_social_media_to_work.pdf
http://www.bain.com/Images/BAIN_BRIEF_Putting_social_media_to_work.pdf
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AS A CRISIS MANAGEMENT TOOL
To reach the br qui )

others are turning to social media for crisis n

HOW SOCIAL MEDIA HELPS WITH CRISIS MANAGEMENT

Social media creates two-way communication between

ﬁ- I ! governmental agencies and the public. AIAte e albn e abaut
the brand

assess the level of threat and
prioritize

determine how to respond.



DUSINESS case

recruitment

The top sources of quality hires

have shifted in the past 4 years

42% Internet job boards

38%  Social professional networks
33% Employee referrals

32% Staffing agencies

30% Career websites - 4%

29% Internal hires

70% of Job seekers wil|l check
social media when considering a job opportunity.

~ CareerBuilder



DUSINESS case

recruitment

Water WaterOne
Oone

Really cool people work here. You should too
www walerone org/ca:

@ Tag Photo 9 Add Location  Edit

Ow e, Becky Randail Bryan Top Comments -
Suzanne Montell, Patty Stahi and
27 others like this.

Becky Randall Bryan The employee in the
N photo does seem like 3 cool person who is

responsive and is not intimidating when you

have a question for his department. Love the

stachel (=3

Uniike - Reply  Message ¢4 3

KAY Jenn Keeney | cant. my bro works there!
P unike Reply Message ¢%2
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AMWA American Payroll
Platimim Award @ Association - Central llinois
Ch..
il Like

g Crystal Corley-Shoger's
Jordan Essentials Page
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Water WaterOne
One Pub by Ke

Reminder: for every LIKE, Comment, or Share we'll put a sticker on our
« office wall to show our staff that you care.
Celebrating #CustomerServiceWeek

RK.
~ JAY DANZIE

941 people reached Boost Post

e Like ® Comment # Share
Ken Newton, Naomi Jarred, Jim Cullifer and 27 others like this.
6 shares

J WBter | Write a comment
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your bottom line
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report It!

- Benchmark with others

- Track your engagement
- Measure your progress
- Report out (self  -assign)
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Mandy Cawby
Director of Customer Relations

WaterOne
mcawby@waterone.org
913/8955546




