“... “That stunt was incredible...
| Had a Blast.. Now | have
another great story to tell my
sons.” —

»
iy

Sir Richard Branson

Chairman / Virgin Enterprises ameflca

“‘Many Thanks... You Guys were
just AWESOME!I, ... | had so
Business Partner  many comments from many
I‘ ® partners on what an incredible
['0 display you put on, they all loved
it... you seriously were fantastic.....
Thank you and your team for
doing a great job and making me
look so good.... people are still
asking me if that was really me on
the bike...

Adrian Jones — VP/Hewlett-Packard
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History with the “Death
Trap” Stunt..!!

Thanx for keeping “US”
Safe & Alive!

Criss Angel — “Mindfreak” & “Believe”

WWD’WEW& Rich, We Re-Made

MANDALAY BAY
Rich, You guys really came
through with another Spectacular
show.. The IMB Execs LOVED
the Thrill Globe, FMX &

Sportbike Show..!!
Amy Jones — Mandalay Bay

motiviiims

SUZUKI
“Hey Rich, | wanted to thank you for and
You and your guys really incredible job on the Celine Dion “Taking
gave our commer.manls Chances” Video, You are a top notch pro, the
A shot of Adrenaline” - stunts were killer and | look forward to working

Eddie O — Auto Ad Partners / Suzuki

L

with you again.. paul Boyd — Director/Motiv Films
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“I tell People that they’ll never see a
film the same... You will come here
like “Clark Kent”.. And will leave here

Like “Superman”... Rich Hopkins”

Stuff Magazine - July 2007
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Forever seeking bigger outdoor
trills...Hopkins decided to funnel

his adrenaline sports expertise

into a business

e Miami Herald - November 7th 1999
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THE BUSINESS JOURNAL ~ Rich takes you on adventures,

stuff you always wanted to do’

:

Rich Hopkins
has risked his life
dozens of times
for Fim & TV

= shows.. Oris it
el for the THRILL
Of it??-

Jennifer Le Claire
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The Business Journal
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“Rich Hopkins interview in the
German travel magazine ,Abenteuer
& Reisen, “One Crazy Human Being”




SPORTSZONE

“Congratulations on your extraordinary
performance at this years X-Games! Most
importantly 1 would like to thank you for
wearing our P.O.V. (point-of-view) camera!
The footage looked fabulous and will be

shown on both ESPN & ESPN2 ... Keep up
the GREAT work!” — Geoft Howe, Technical Director —

Travels

CHANMEL

“In Vegas, some people literally ‘play with fire.” So,

what better place for a professional stunt

Hopkins to let off some steam? Bungy jumping has
become a routine thrill for tourists, but doing it flambé «
adds a whole new dimension!” — The Travel Channel !
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“Thank you for all your help regarding the
ESPN2-Thrillseekers contest | really
appreciate your cooperation and help
with our DP and Producer. The spot

looks great!” — Abbe Daniel, Nat'| Promotions
Manager - ESPN2 Network

(BuLys]

“... thank you for your
participation in “Road Rules”
Season #4. The Firewalking
mission was a great way to

end our season.” — Mary-Eliis
Bunim, Executive Producer - MTV’s Road
Rules

.
NBC

“The show was very well done and was enthusiastica
received by the audience. About 1000 people were a
to enjoy Thrillseekers’ set-up and demonstration. We
look forward to further associations with your

Organization.” — Charlene Herst, Director of Community Affairs - KVBC Las

Vegas NBC Affiliate

92-9
“Thank you for your time to record the interview with Dea
PM/FM 92.9 recently. ..
accents!” — Kylee Payne, Promotions Manager - PM/FM - Australia

[\SIDE

edition

“... we look forward to ...
Thrillseekers in the desert ...
[including] gliding, dune surfing and

firewalking.” — Michael Jay Leder, Producer -
Inside Edition

man like Rich

.. what’s the difference
between Fabio and his stunt
double [Rich Hopkins]? I'm
better looking, Hopkins laughs

.” — Entertainment Tonight

Games
Xﬂ‘;"‘ "?’7

“Thanks for helping make
the 1996 X Games an
immense success. Over
200,000 people attended the
weeklong event and ratings
indicated an average of
700,000 homes showcased

A
n T g
your phenomenal talent. 3
Vanessa Robin, Participant Services - .

ESPN X Games
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“Thanks again for your support
with our program. It is very much

appreciated.” — Paul Harrington, Great
Escapes — Prime Time Productions - Australia

n Clairs on

.Australians LOVE those sexy American



THE WALL STREET JOURNAL

“In the fast-paced world of extreme sports, yesterday’s thrill is today’s
yawn. Now, the true extremists must bungy jump out of a helicopter,

off the Eiffel Tower, ... or, as Mr. Hopkins did ... ON FIRE ...” - cynthia

Crossen, The Wall Street Journal

“‘Here it was: the edge of

exhilaration and fear, honed to a
few short seconds ... in free fall, e Aty ety iy et e =
reaching speeds of 70 mph, ... e Lk el
tragedy gave way to painless

comic bouncing.” - paniel Glick,
Newsweek

Listed among Vacations Magazine’s ‘100
Best USA Summer Vacations’ “You'll
never be the same after Thrillseekers

Unlimited puts you through one of it's

five day thrill vacations ...” - Janet Fulwood,
Vacations Magazine

“‘He not only became known
as one of the area’s foremost

™ ot ‘l ‘Extreme Athletes’ but
f: TraVBIAGEWBST something of a local legend!”

Travel Industry Braces for Conflict “High Energy Holiday. If your — Stephan Hanks, Hemispheres Magazine
= vacations haven’t been packing

enough punch, the Stunt Experience
will certainly liven things up.

| Thrillseekers Unlimited takes the
typical vacation and turns it on its

== head.” - parrel Lippman, Travel Age West

“Las Vegas, ... better known for
financial risk-taking than for
physical challenges in the great

“Rich Hopkins, runs the Las Vegas- b out(_:loprs. But, ... Thrillseekers
based Thrillseekers Unlimited, a 7 Unlimited, led by extreme-sports
company that ‘goes to extremes’ ' ve’;eran Rich Hopkins, [offers]
to be all things stunt-related. He a five-day package, that includes
and his team of extreme a combination of in-line skating,
professionals have developed and firewalking, paintball, rock
performed stunts for ... ESPN, climbing, bungy jumping,

ESPN2, MTV ... as well as various snowboarding, Formula Three car
live stunt events ... including the racing, tandem skydiving and
Blockbuster DVD release as paragliding.” - usA Today

Spiderman.” — ESPN.com Careers in Sports
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FANDANGO

Tickets, Times & More.™

of ‘Thrillseekers’ for helping

Fandango to put on some great

events for the opening of “The
Matrix Reloaded.” Your
professionalism and work ethic

was tremendous ... We got some

solid press coverage and our

“... thanks to you and your team

- Australia

=& Sprint.

“Your awesome Team added the

“Thank you for your outstanding work
as stunt coordinator & stunt double
for Andre Agassi on the Kia Motors
commercial — Peter Cherry, Director — Indy Films

theater partners were very

pleased.” — Ted Hong, Director of Marketing
- Fandango

excitement to a normally boring

sales meeting. Our participants

could not get enough and could
not wait until the entertainment
“breaks.” — Judy Winkler, Global Markets

“Rich, thanks for your help
and hard work as one of
our team lead precision
drivers on the set of 2 Fast
2 Furious. You played a
key role in making this
project an immense

success.” — Grady Bishop, Stunt
driving coordinator — 2 Fast 2 Furious

“Thank you for your quick involvement
into the D.A.R.E. Promotion. Your
team came to the park on time and set
up with little notice. All of your group
seemed to have fun as did the people
that were there to watch. | look
forward to working with you in the
future.” - pan Bradley, Director of Marketing - Wet'n

Wild Water Parks

Group - Sprint Communications

oo®

Thank you again for providing
the “Extreme” entertainment
for our clients at Caesars
Palace. Your crew was to say
the least, AWESOME and
really put the finishing touches
on our event. We enjoyed
working with you and look
forward to producing other
events in the near future.”

— Debbie Tucker, Events - HALO

“Thank you for your
amazing performance
[as Spiderman for the
Blockbuster DVD
release]. The tension in
the crowd gave way to
screams of excitement
as you scaled down the
[886°] building. They
couldn’t take their eyes

off you!” — Kevin Gardner,
Program Manager — Blockbuster

LYC)S 'S

“... your precision driving
really gave a comedic
twist to the Lycos “Win
Anna’s Stuff” spot with

Anna Kournikova.” — Hil
Holiday — Lycos Sports

CRAMER

“l produced a very intense live performance at
the Net World/Interop trade show in Las
Vegas ... Rich Hopkins & Thrillseekers
Unlimited was a major factor in its success.
Rich is a true professional with an enormous
amount of enthusiasm for doing the job right!

| look forward to working with him again in the
near future.” — Jay Balinson, Producer — Cramer Productions



