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Welcome
To The
Gateway

To Success

Let your success make the noise
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Objective

You might be in any profession-

Job

Businessman

House wife

Student

Government employee
Retired person

We always think in our mind what changes can we bring in life, which can bring growth and progress

This presentation will answer all those questions which are there in your mind

That is why you should watch this presentation
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What are the needs of a Common Man ?

Health Wealth Freedom

v

All 3 required if we have to progress in life
/ 90 % of people do not get all three

This presentation will give the solution

v
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SO, WHAT ARE THE COMMON

Job

Business
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Life Before
& After
Covid-19
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Lockdown Effects

B INCREASE
BUSINESS r ‘B IN

CRISES W & & ¥ o N8 8 POVERTY



For all these problems

What is the Solution?

Today | will show you a presentation where you will
get health + wealth + happiness
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A Powerful Plan

Success Wealth Creation
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Time Work
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HOW DOES A COMMON MAN EARNS INCOME?

£ 50-90
g 25 - 60 >
€ 15-40 N
% A
8 16 24

Hours/ day
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HOW DOES A RICH MAN EARNS INCOME?

Crores of income

A This is Residual income

Income/ month

»
>

8 16 24

_ o

Lacs of working hours
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LET’S UNDERSTAND RESIDUAL INCOME AND ITS IMPORTANCE

Also known as passive source of Money earned long after the active
01 income 02 work is done
03 Income generated while you are no 04 Freedom to earn more money

longer ‘on the clock’
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Now it’s time to understand

Franchising

The world's fastest growing business model !
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INTRODUCING WORLD’S FASTEST GROWING BUSINESS MODEL

FIVE GUYS

BURGERS and FRIES

W

\

— = | g \ (e )
SSUBWAY &UALITY m | adidas

DN \gar¥sar| (- |
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INTRODUCING WORLD’S FASTEST GROWING BUSINESS MODEL

The Pizza Delivery Experts”

¥
; Domino’s
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McDo
AMBU

DRIVE-"

M Dowaldy

HAMBURGERS
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There are more than

36,000 McDonald's

. Ray Kroc, Father of Franchising Concept.
. The Most Successful Franchising Mode

(Reference)
http://www.franchisefoundations.com/mcdonaldsfranchise.html
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PRIVATE FRANCHISING

e Every franchisee is a franchisor, and can give a Franchise.
e The Profit is shared.

. '
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DO YOU WANT TO CHANGE YOUR

LIMITED RESIDUAL
INCOME TO INCOME
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Are you

Interested?

To create your dream life




Globally Accepted
Franchising Model

Direct Selling
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WORLD’S FASTEST GROWING FRANCHISING MODELS

SRINGe el 32T 108 4 /!
3 q@ﬁ B! IRilE Direct Selling ‘R’WE’HHT& s

TR Dlrecl Selling

72 faeeit 2 52 (9.9).) : 9 sEEe g3fam
SE 99 2014-15 9% 108.5 A STET 9T Ug =4
1 ITHIE € S 2010-11 H 52.3 3 9 1 AT

gres e Afe uEifaue (sm.Shea) 3R
.= He g g8l o
e e 5 = sEE =aed
o =) b

e ayor frdrE st A En
Hftrar 9T |3 we, EEEE
<ot S e e i
W?Wt{pﬂ?ﬂmumrﬂwamm
1 AL FHIHT Fah Bl 7T € T[99 Aga-sl SHEs
ﬂ‘f—mwﬁmmnwmm%l i
2. E1.0H. 0. F A TH. GEEvaE A%, SEEe
Hfer afa= 9 & SEfes i safd=s fasa F
wiena AreE 2 @ € foad o9he AR Sl uan
w1 WeE Al g IR T %L % ©9 6.5 30H
TG w1 T R T S =SSR Suerss SO
& sren v fas & | 59 3= A po faanl |
HEA139,62,522 AR TS 1590 Aiaansil il fesaait
s0 wfaea J sifu=s 21




W

ME=SIIRGE=

T 1 e I sty

Iorh FHo Fo UFe-33004/99 REGD. NO. D. L..-33004/99

T =

- SHT
Che Gazette of Fudia

SrETETToT
EXTRAORDINARY
WA I—EUE 3 S9-WUE ()
PART II—Section 3—Sub-section (i)
wrfasmT | Wt
PUBLISHED BY AUTHORITY
=, 747) =$ faeit, gua, s/@EgET 26, 2016 /@A 4, 1938
No. 747] NEW DELHI, WEDNESDAY, OCTOBER 26, 2016/KARTIKA 4, 1938

FTETHAT WTHA, WS OF ardwtaw Racer savea
(ST "raa e
sfage=T
=% f2=f1, 26 =¥=T, 2016
|rHLAL 1013 (3) .77 Z777, Teaw fafr swvw & dafus ara=t ® @90 § wrvart wea ® oo, et st
wxor T Frer €7 Trow wEwrr ® gfAafataat ¥ avg-arg e warem, srenfas Aifa oA d@eneds e, fAfaw e
Tz feaT TAm
stTEATAAT wfEtE Frer e T Fere-fEwet s geran T F A fen T aeraet F s 97 =T s s
FrarFTAar % @Afire sfarwrer s @A = 5w w7 2L Trsat Sfte w9 e SEt ¥ Ao gemw Bof ¥ HEw #F wtee
Fror-FFsr 7 fro 1o 81 Ren-3FT 7 77 w7y war & & gerw @A, e Aol aafaat fr afafEataar
AT T e 7 F B T AT e AT w5t Ren-SEei F saares ¥ Fay 7§ oW A st w5
g e afafAEtaET s=m == G g=ra &l 0= =1 B=is 09 ==, 2016 7% 3raTFaT " Farr
T TH ATAT WT UF TG TA ZAT O £ A = Ror-AEaT wr aameer w7 e st s wr B o saeer
F=rroafn wadw oSFEET 19 F Av, 7w "ewrs ot 159 onfEe aw o Ren-AEei o wraiftas w9 ¥ Ao smavas
FrEATE W AT 21 T oA www. nic.in F=ATTZ 9T ITEeT £1
HATA: o749 A F GTRIAT Afga gewer fGfr F way F it fFen-Eer S5 e A
[E. 21/18/2014-=E 2. (@ 1))

5030 GL2016 [




THE GAZETTE OF INDIA- 28 DEC. 2021

TI GAZETTEL OF INDIA - EXTRAORDENARY (PART - Soc. XM

2 THE GAZETTE OF INDIA - EXTRAORDINARY [PaxT 11— Sac. X))

W

Skt grpfiers o ey s, g ¥ Feen, e o8 v e it ens 6 e een, s feft vk
€ e v, 6 ey e 6 Ty o T T T e e Tee e,

et rdres ¥ wrpdt o er, e, e € e, e € e, et € el wredt €1 o, ekt v
v € et w1 e g eyt e e e e e

S v e AT ¥ B e To

w) www feow T, T, T w e TR S, Tre W Ty e e e e
wraw frwn wevdt v e,

) gt € e e e o fee,
®) oror A g, i v vt € ey € et € A v e i fene @ e
W)t v, i ey e 41 ety e, fen e e s

w) it e e ey € e v e e e

W)t ¥ g R e € amrert e fewediee febe i e € el e s 6
w amh v v

W) firerey b e v ey @ feer,

it 1 Py ey ot e i e, g v b W et few o b T g v
g e it e e, 9 e e e Bt S e

T Fe Faw wrd ot v

w) W, wrry e gy e s v e

) e, oy vt e et iy s wr e, Pt medes s feeee v e tee

ek i e e sarfion Bt weer ey 41 e gl e St wnd s S o T el
= e o £

%) iy e e 91 e wré e aepfters e F mer o fen o me nne e
e it o7 o Fowr o e

) T T WY gy frrede wepd e were Hed) € ara e g

%) e fudy s & ey v Tepfeny 31 A fow e, e e o w6 swi

& wt o Fen worw fely wenlt @ ove feon & e mfrafee eedt @ et snfer @ oeon o
e Ty ) oA e et A gt e e o

W) ey W g a1 e e TSty s e g
fge T fowon €1 oo wen vav dnirs o

W ot mfiee dinew s el e v A g Ty feft weeh ¥ e de e ey
87w e T SErATE N T Bl e g e e e f At o

) AT e e T T e en T e e fof 7y Tok Trew i
o sivenfies wran

v el v e s i % i e

wrr fdy e e wra o ¥ € men §1 Wi ¥ dre gw Frfr sy ¥ e fdfe fon

vy e v Fedy steer e v Seon % fien fen o e bt & s e fedy s e

e et e e i e we it e e v sk et ft st gt

wo it wfirere e wober, Fafipy swtn 6 oow sert & swgmre Sngifeor for v, e v o ey s

e ey S ¢ e e v o ey e i Trves At

o sewTitaty T it o i e
e fdt & st & femfrbl € e wvter

T Fomfrtn v T fed fonfirtn 2016 v e @ T wrern v T fel d apere e e e

fefirasiny wrie e feer writ e Tww Sl v eperfrn S v on # Frame Fefrree £ ¥ g e v

iy Franit ¥ 7 & dranef 1 e T TraTenE ¥ e et d et v e e e fee o for

mrh

we 1. wfterat:

v FrEt i e v et e =

1 whufve wr T sare wfafire, 1666 (1966 w1 68) ¥,

2 e v e e T s faT, 1906  feer .

3 vy it et ey et b it e e rer w et s ame v 6 farer € of § o g fro
b

4 e P e, fefir w e e e w Pfr aepes  Tone it s it T T T T
Foft werere wows v et oy et e v, T e ser e, Seg e Ty s b

5w ey v et # e, e v P or v s BT W e e S 4 e
S 41 woft o T Ty v wer o Ser ek e vre
ST T s v e it e Feoft T fef e g T Sl wnr % fv e Ao
S T T ¥ T § sk T e st e e o st

6wy Fedr it wfirsTe. Ferfae s v it Tew Feft ¥ e am v o @ wepe v e, for b
St v e e e
o 0 T W1 T8 wrpd e e £ Pl e e et ¥ wfes T e e e
T W T oy g T e T T Feof S s 6

7. v feft s wfe. e i s § o e s @ wf v gE § 9 T e v o
oy wee i 1 Feft T ror et b
Ty ey fedy e @ Wt ol svar ar wrTeft anfey wft @ o Sy weTand we.eey T s g
st a s foe e

8wy it e, wopi €1 el efifren, 1030 § Ty wepm § e e @ e T e
o, 1985 & warrfradrs e b

9 o i vk, vy s v st i, e € o ke frres s, e mre T pE
¥ sk o ey, Tty e P AT S e e st e a7

10, “wwrs s wr ek, wr srererefi # o v yrfry @ farfy s e wra feen @ o feft e e d v
wrn wepe W § e TR e WY ST T s YT AT e § oA P e ey e sfenom v
Form e ¥ vl g e s ¥ e v e B,

1. Frofae o it wod
MITTOTE W1 Y e ek b P et T efve & ubfrer srerim ¥ wrd swen faee v fae
wft ¢ frorereT WTE T, T T TR TR WTR ¥ TO R T e wBre e ¥ et fon
A by ST i AT TR W1 ATETTOS Wk § ST T ware T v i B e s fes o e
S Ty T P B, T T S S AT T g SO W Wy ek ey v v
iy Frrefire e €1 Trde TfraTT T T i T A Pt T TR TV W T, TR T T
TR T e W Shreer ¥ afer T e w1 wperf ek ey L




LIF=STYL=

M

T 1 e I sty

6205

COUNTRIES

Founded in 1978 by 12 Direct Selling
Associations (DSAs), the World Federation

of Direct Selling Associations (WFDSA) is the
leading A R g
the global direct selling industry in more than 170
countries.

Today, WFDSA is based in the United States capital
Washington, DC. Our members are a diverse, dedicated
group of more than 62 national and regional DSAs who
share 2 COMMON vision and voice 10 pursue the highest
ethical conduct; foster partnerships with government
consumer and academic leaders; strengthen the
management of DSAs and their member companies;

and promote greater understanding and support of direct
seling woridwide.

All WFDSA members must implement the WFDSA World

Code of Ethics for Direct Selling in thewr national Codes.

The comerstone of our commitment to ethical business

practices and consumer protections, our Code of

i 4 living docurmen

hat is reguiarly enhanced to meet
the demands of direct selling. Al direct selling companies
agree to be bound by these Codes as a condition of
admission and continuous membership in a national

association.

WFDSA ANNUAL REPORT 2019-2020

A$1805 BILLION

INDUSTRY

Diroct safing 18 an Industry that transcends geography, culturo and age,
01 oot nol recuare any oducation, exparnce of fiauncil moans,
Which is why milions of people around the world choose direct seling
5.2 path b0 entreprenturship

SOURCE:https://
wfdsa.org/download/
adv
annual_report/WFDSA-
Annual-Report-2020.pdf

DSA Standards
Level Achievements

Congratulations to members who requalified or
reached the following DSA Standards in 2019,

Platinum

h New Zealand

Peru

Philippines
Poland
Russia

South Africa
Thailand
Ukraine
United States

i v

@ Korea
i _— -
I Chile —— Latvia
BN Estonia EE Lithuania
e ———— .
Indonesia & Spain
@ Japan _ Chinese Taipei
<=
E <= B ux
Bolivia . . Ireland
R
Finland — Netherlands
Guatalmala (S ;\gapore
Hong Kong = mmm Sweden
e -
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118-4 MILLION

PEOPLE IN DIRECT SELLING

GLOBAL SALES FORCE m 113.7 116.6 118.4
-~ 0.7 Mimion

Amoricas 31.0 Mision
Europe 14.4 Mision
Africa & Middie East 3.3 Mamion

FINANCIAL EXPRESS

Indian direct selling
industry records USD
2.47 billion sales in 2019,
ranks 15th globally

The US is leading in the list contributing
20 per cent of the global direct selling
industry with sales of USD 35.21 billion,
though it has registered a marginal de-
growth of 0.4 per cent.

By: PTI July 19, 2020 10:25:710 PM
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To Understand

Direct Selling

First we need to understand

Traditional Marketing




NV TRADITIONAL MARKETING
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Manufacturer L @ J Consumer
Costly I

[ C&F Agent ]
Advertlsement

Retail
Total Marketing Seller

Expense Is 40% to 60% I
[ Super Stockist/] Stockist/ Sub -
Stockist Stockist — Wholesaler

Passive Customer
 Brief Advertisement (30-40 Seconds)
Mostly One-Way Communication

& 3
< u.ué“‘
N

=




MM\ DIRECT SELLING ... CONSUMER
“~  DISTRIBUTION SYSTEM

( e | Consumer/
Manufacturer/ ]

Distributor
Company

| | L |

Can Save
Up To 60% )

( Y1 And This Amount Will Be Distributed
Consumer/ | To Business Owner To Promote The Word of M°““‘
( distributor I Products To Consumer Advertisement
Consumer/ Consumer/ - Consumer/ Consumer/
| Distributor Distributor - Distributor

[ * 10 To 30 Minutes Product Training

Consumer/
Distributor

Consumer/

Distributor

7

Seller Is Also a Consumer
Dialogues Between Buyer And Seller

'I°I‘
i
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DIRECT SELLING IS THE BEST INDUSTRY FOR MY SUCCESS

But how to select a good Direct Selling company??

I
28
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HOW TO SELECT A GOOD
DIRECT SELLING COMPANY?

High Quality Products

Proven Track Record of Success

Ease Of Doing Business

Common Education System

High Quality Management and Leaders
Attractive Business Plan
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Now let us introduce you to one such

Company

Based in India
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CERTIFICATES OF QUALITY & STANDARDISATION

;w?‘“‘%

‘.‘ vy ww
s POk & U S H : J
e ¥l Food Safety and Standards
Broadly based on international
requirements

Authority of Ind/a

* Most products have one
or more of the above certification
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CERTIFICATES OF QUALITY & STANDARDISATION
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BRAINS BEHIND THE WORLD CLASS PRODUCTS

Our Scientists and Experts are having vast experience in
developing products for companies like HUL, DABUR,
BALSARA, RANBAXY.




An overview of

Wellness Products

The great wealth is your health !
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WELLNESS



Mi Lifestyle Marketing Global Private Limited

BEST
P| HEALTH CARE
\ BRAND
2022

HEALTH CARE R/’ 2 - & A YHEALTH CARE A/
BRAND = ) - = L | BRAND
2019 4
/. By
. THE ECONOMIC TIMES
Which is part of
India’s No. 1, Media House
The Times of India Group

THE TIMES OF INDIA




LIV-a'GAIN

For Sluggish Liver and infective hepatitis, improves digestion & appetite.
With Revandchini, Sarpunkha and 10 Potent Herbs.

COF-NIL Cough Relief Formula

For all kinds of common cough. Suitable for Diabetics
With the Goodness of Tulsi, Vasaka and 6 Effective Herbs.

WOMAN COMPANION

For comfort during the difficult days. Non-Hormonal Formula Works Naturally with Body
WITH THE GOODNESS OF 20 HERBS AND HONEY.

Elemen

WOMAN
Companion

MULTI-GARD BLOOD PURIFIER

Cleanses, Revitalizes and Rejuvenates.

Multiple Body Organs Manjistha, Haridra, & 14 Potent Herbs.

MULTI-GARD
Blood Purifier J
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NO Vedana GEL
Relief from small and large joint pain, eases muscular pain, reduces frozen shoulder pain.

Wound HEALING Cream
6 NATURAL OILS AND EXTRACTS, INCLUDING GANDHPURAAND KAYAPUTIKA TEL.

For Al Kind of Cuts, Bruises, Bums and Wounds Suitable for Diabetics.

Proven Ayurvedic Actives.

A

Vedana an

MAN Shakti-man

e« Balance Hormones, Enhance Sperm Production

*  Promotes Micro Circulation of Blood

Elemen’(

MAN
Shakti-man




PHYT STRESS
Help Improve Level of Stress Tolerance. Strengthens Body & Mind, Builds Immunity.

NO VEDANA CAPSULES

Relieves pain and relaxes swollen and stiff joints to promote smoother movement

Ashwagandha with 3 Herbal Actives. Extracts of Boswellia, Curcuma & Moringa with 3 Herbal Extracts.

IMMUNO-3 Plus WELL- HART
Regulates GI Function, Promotes Skin & Eye Health Detoxifier. Anti-Aging Properties.

TRIPHALA FORTIFIED WITH POWERFUL ANTI-OXIDANTS.

Help Improve Microcirculation of Blood and Hrudaya Functions.
ARJUNA, PUSHKARMOOL AND FENUGREEK.
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DAILY DETOX
Al round Cleanser and body detoxifier, revitalizer for men & women.

Extracts of PUNARNAVA, VARUN & KALMEGH WITH 6 OTHER HERBS.

' Element

CHAMPI
Champion

BELOW 37
Helps fight Influenza and related symptoms with 100%
natural actives.

CHIRAYATA & KALMEGHIN A 7 HERB FORMULA.

CHAMPI Champion TAILA

Provides relief from Muscular aches, pains, skin
problems and mild infections, improves skin luster &
reduces hair fall.

MASHA, BALA & 9 HERBS COOKED WITH SESAME
OIL.
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FE'ALING LIQUID AND CAPSULES

VHAS A SPECIAL IRON SALT- FERROZONE.
YWORKS ON ANEMIA

URI FLUSH -3 LIQUID
vIT HAS KULATH
' VWORKS ON ALL TYPES OF STONES
v REDUCES KIDNEY INFECTION DUE TO KIDNEY STONES

Element’

WELLNESS

URY fLusng

Elements

NATCILL

NATCIUM CAPLETS

v PROVIDES NATURAL CALCIUM
v FORTIFIED WITH MAGNESIUM, ENABLES DISSOLUTION OF POTASSIUM AND PHOSPHORUS
vHERBS LIKE GOKSHUR THAT KIDNEY STONES




) Elements

\

Elements
ThyHeaIEt_\:,

Aparvedc

CYCLOVA

Disorders of endocrine gland ovary like PCOS/PCOD), Gandamala (glandular
swellings), Rajahpravartak (helps regulate menstrual cycle), Gulma (inflammation)

ThyHealth
HELPS IN REGULATING AND MAINTAING LEVELS OF T3, T4 AND TSH

Antilergy

Specific for preventing and removal of skin allergy Strong immunity
Element’s booster, prevent and protect from allergic eruptions

Antiler‘g‘l"

Ayushwaas

promotes micro circulation in the lungs, rapid enhancement of immunity, strengthens
lung tissues Loosens phlegm, helps expel phlegm and dilates wind pipe

) Elements
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ELEMENTS WELLNESS Probiotic GPlus ELEMENTS WELLNESS URI Flush - 3 plus tablets
First Time in the World. O NOVEL COMBINATION

Unique Combination of 2 good bacteria probiotic FIRST TIME IN MARKET HAS A PATENTED

) Elements

URI FLUSH-3 PLUS
P

For masagement of
dney a0d ureary




M

LIF=STYL=

ELEMENTS WELLNESS PROTEIN POWDER

» Novel And Special
Formula

» 3 Types Of Protein-
Whey, Soy And Pea
~Natural Ingredients Like
Amla And Brahmi

~Builds Strength,Stamina
And Immunity

»Provides Wholesome
Nutrition

»Can Be Added To Milk Or
Mixed With Juices And
Foods
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PERSONAL CARE RANGE PRODUCTS OF ELEMENTS
WELLNESS
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PERSONAL CARE RANGE PRODUCTS OF ELEMENTS
WELLNESS

. Elements

N SO
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PERSONAL CARE RANGE PRODUCTS OF ELEMENTS
WELLNESS

Elements
! ‘Ylh‘wl:r’/
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SPECIALTIES FOR HEELS, FEET, NOSE & EYES




ELEMENTS NEWLY LAUNCH
HERBAL ANTACID & AYUVIR
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NATURAL ANTIOXIDANT

32.34mi X 30 Sachets (1¢)

a2
A Y
A Y

’ \4/

Piay

r -

,_L

=3

200 Tumpie Rd
s MA 01772 USA

K EEn N

> Fax: 508281 6005
Emat =

04202012 revl Pagelofl

Certificate of Analysis

Customer: PUSHPAM HEALTH CARE PRODUCTS
Sample iBication:

ON & ON HEALTH DRINK, Liquid, 270312RM02
Date Recerved. 04042012

Resules:

Test Result Uit
Amionstant power agaimst peroxyl radicals 14578 wmole TE maliliser
Amionatant power agaiast bydroxyl radicals 35820 pmole TR malliliser
Asionstant power against peroxymue 154 umole TE walliimer
Aot power AABS SUper ORode Amon »267 umole TE mallbser
Asionsdant power aguast unget oxypes 974 wmole TE mllilser
Towl ORAC, (sum of sbove) 107438 umole TE wlliliver

. sy s <

There are five predosimam reactive species found
peroxymitzite, super omide amicn, snd smglet oxype.

radicals, Mydroxyl radicals,

REFERENCES:
[1] Ow B eral, S Agric and Food Chem. 2001, 49 (10). 45194626
(2] Husag D. o oi, J Agric and Food Chem, 2002, 50 (7). 1815-1821

2007,

(6] Zhang. L eval, s Agric and Food Chem, 2009, 5(7). 2661-2667.

(7] Ou B eral, Method for Assaying the Astionidant Capacity of A Sample. US Putent 7,132,206 B2
i e e Comtim of A, e 2 e i) wnd s s et A - e - e b
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IMPROVING HEALTH THROUGH SCIENCE
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ON & ON DIABALIFE

Made Up Of Natural
Ingredients

Contains 100%
Stabilized Allicin
Controls Diabetes By
Stabilizing sugar level
Protects From Many
Other Diseases
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ON & ON NUTRILIFE

Natiitional Values Per 100 (Approx.)

A. Nutrilife Provides Vital Elements To |~ =
Meet The Nutritional Requirement Of -~ =
The Body = B2

B. Contains Proteins, Vitamins, e =
Carhohydrates, Minerals, Trace e s
Elements etc e -

C. Natural And Preservative Free [ e

D. Safe For Children, Pregnant Women |- i
And Lactating Women ey o

E. Essential For Maintaining Proper .- i
Skin,Eye,& Sexual Functions. - e
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ON & ON SPIRULINA GOLD

O World’s HEALTHIEST
SUPERFOOD

Q IT IS LOADED WITH 60% HIGHLY
DIGESTIBLE PROTEIN

U THE ONLY FOOD PROPOSED BY
NASA and EUROPEAN SPACE
AGENCY( ESA) TO BE THE
ASTRONUTS FOOD FOR LONG

b ONg,ON ? TERM SPACE MISSION
,W O TRIPLE- BOOSTER
| SP'”{’""" ; COMBINATION With spirulina,
’ DHA and citrus Bioflavonoids
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ON & ON KAVACHPRASH

KAVACH MEANS SHIELD "PRASH' means FOOD

HENCE KAVACH PRASH IS A SHIELD FOR YOUR BODY FROM

EVERYDAY UNSEEN ENEMIES

BUILDS IMMUNITY WITH DIFFERENT IMMUNITY BUILDING

HERBS.

< BODY KA ULTIMATE GUIDE( KAVACH)

< WORKS ON ALMOST EVERY ORGAN AND ORGAN SYSTEM
*» HELPS MANAGE STRESS

< IMPROVE STRENGTH AND STAMINA \

< YOU LIVE A LONGER LIFE

< FROM BABY TO BABA
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ON & ON NEWLY LAUNCH MOROLIFE




®
ALY
ON & ON NEWLY LAUNCH

MORINGA & VITAMIN C CAPSULE

L

Chewable Tablets ’
ORANGE FLAVOUR i

1 © " 3 '\
NetQuantity: 90 Tablets
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AN OVERVIEW OF AGRO PRODUCTS

f
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Awm&mw

sHUASTRA

Snil gnitation

' Indlaera IOQL@Gf “
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PERSONAL CARE RANGE OF PRODUCTS

neustar (Loe
heustar

FACEWASH




»

O
neu g
COCONUT

Shampoo +
Conditioner

100% PURE '
2ln1 form Ia
ESOFT i
& ilky hai
PETROLEUM JEI.LY
Gently Fri 30ml
SKIN CARE FOR All S(IH TYPES

BLEMISH CONTROL

@%i

WALNUT SCRUB

i
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PERSONAL CARE RANGE OF PRODUCTS

W *» 7 »
neuQs)ta;‘ neustar

Lime & Aloevera

kin Care Soay

neustan o neusta

Jacmine £ Almonday . Lige , Qandal Soap
. . th PRO-HEALTH

ts fr
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HOME CARE RANGE OF PRODUCTS

B =

} 'ﬁl_a
- -
.
/
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HOME CARE RANGE OF PRODUCTS
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NEW ARRIVAL

natural
black

- , pl > ; =4

y > e h - - INSTANT
" o - \ <1 = : \ > = 5 = 3
AMMONIA & ;&; \ ' s i > C 3 . N 4
PARABEN FREE x
T T TR ..'wv,’ "A‘
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QUALITIES OF A GOOD

Proven Track Record of
Success
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PROVEN TRACK RECORD OF SUCCESS

OOOOOOOOOOOOOO
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QUALITIES OF A GOOD DIRECT SELLING COMPANY

EASE OF DOING
BUSINESS

i
IndiaShoppe

Where India Shops...

Stock of products is Available across India, through Franchisees / PUCs. Regular and prompt disbursement of

Weekly and Monthly Payouts.
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To be Successful in Mi Lifestyle

Learning through Education is a must
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ADDING POWER TO YOUR DIRECT SELLING EFFORTS

WARVES »
—SUCCESS—

AcapemY
“* .

‘

Let’s Learn. Teach. Succeed. Website: www.harvestyourself.com
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Registered under Indian Government Companies Act

Z

P 3 A3 e e A e e A e e e Ae e

&

==t

GOVERNMENT OF INDIA
MINISTRY OF CORPORATE AFFAIRS

\&=

AcApemY
A ¢

Registrar of Companies, Chonnal
Block No. 6 , B' Wing, 2nd Floor . Shastri Bhawan 26 , Haddows Road
Certificate of Incorporation

[Pursuant to sub-section (2) of section 7 of the Companies Act, 2013 and
rule 8 of ompanies (Incorporation) Rules, 2014]

********%%*%******%*%

i:‘@"
M RADHIKA
ont Registror of Componies
Tamd Nody

Malieg Jibesa aa pés tond wistola -o Companes o
HARVEST SUCCESS ACADEMY PRIVATE LIMITEO 77,
8hep No.08 Floor, Aisa Ma, 149 Montoth Rosd Egmore

*******%%******%%**%

Let’s Learn. Teach. Succeed.

W Nodu.

*%**%%*&%ﬁﬂ&%ﬁ%%%*

3
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A Unique Training Academy

e Networking Skills
ooooooooooooooooo
eeeeeeeeeeeeeeee

I\RVES
=

AcapemY
A ¢

Let’s Learn. Teach. Succeed.



Presenting Mi Digi World W

@%

MIDIGIW®RLD

Online Learning Platform




@ MI DIGI WORLD SPECIAL FEATURES :
W

MIDIGIW®ORLD

CERTIFICATION COMPANY

RECORDED LOCAL (in house + LEADERS AS

SESSIONS S eateld SKILL INDIA) TEACHERS

EXPERT ONE SUBJECT GPA

FACULTY MANY
FLAVOURS INSURANCE




FarfdT ¥d =1 I

Name of the Awarding Body
g argEiye e vd ufEvr oReg g™ A
Recognised by NCVET
gd e & wraar @ forg wwoTaR

Certificate for recognition of Prior Learning ST e
Centificate No. :

AWUPB000100000-081214

varfore far sren & f6

This is to certify that £ o |
9=/ g/ wlrafea w1 ffay
Son/Daughter/'Ward of _Date of Birth

faffe waara § awamgds geated are o

has successfully cleared the assessment in the Job Roll / Qualification =
arafer sifcfar fsan »f¥e ARG / GG aUH WY
of Duration having eamed _Credits at NCrF/NSQF Level

ufderor B /wrfrew | foren I

from Training Centre in District State

uftrerer / At @ wrer el Rian
with _ _ %lgrade.

ol wh w1 va
Psoce of lssue:

Logo of awarding body

Y Name -

% Dosignasion -

NOF - Naional Crodit Framewark R st

NSOF - Naional Skiis Quaificason Framework Signaum -
Cantficate digtally ganerated
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QUALITIES OF A GOOD

High Quality Management & Leaders




NN

HIGH QUALITY PRODUCTS AT A SPECIAL PRICE

e

ON ®
&ON Elements

EEEEEEE

You Can Buy [fael ;,
As A '

You Can Buy At

Discounted Price
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HOW TO START?

Purchase some Products from our wide range of Personal Care / Health Care / Other Products

e Register Online

e Get Unique User ID
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DISTRIBUTORSHIP BENEFITS

6 TYPES OF INCOME
e Retail Income = MRP - DP = Retail Income

e Sales Turnover Bonus (weekly)

e Rank Income (Monthly)
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TYPES OF INCOME

| RETAIL INCOME ]

Retail Margin From 10% to 40 % On MRP

DISTRIBUTOR

.

DP

MRP: Rs. 797/-
Elements DP : Rs 594/-

Wellness
Well Hart

=

CUSTOMER

MRS\) 'LL(»:) / /:(l/'-

[ Retail Profit : Rs 203/- Per Bottle.

Per Day: 3 Nos X Rs 203/- = Rs 609/-

Per Month: 30 DAYS X Rs 609/- = Rs

J

\-18270-



v

TYPES OF INCOME

[ Weekly Payment J
(STB) Sales Turnover Bonus

ORG 1 ORG 2

week 1 pu:"cg?e/d- by = calZﬁte?yyour
YOU or Your Team Distributor Account
.~ AMAR  AKBAR  ANTHONY
\ 4 \ 4 4
10,000 BV v 5000 BV 5000 BV

Week Incentive : 10000 X 12% = 1200/-




“’ { Weekly Payment J

Week 2 ( STB ) Sales Turnover Bonus
ORG 1 YOU ORG 2
AMAR AVTAR AKBAR ANTHONY
ORG1f| ORG2 ORG1 || ORG2 | ORG1 ORG 2 l
SELF
10,Aooo BV 12,05) BV 10,30 BV 12,3; BV 18,50 BV 1o,o|:o B 16000 BY
44,000 BV 44,000 BV

Amar, Avtar & Akbar Will Get : 10000 X 12% = 1,200/- Each

Your Incentive Will Be : 44000 X 12% = 5,280/-




Weekly Payment ]

( STB ) Sales Turnover Bonus

YOU |

ORG 1 ORG 2 ORG 1

Al

ORG 2

c | b

TEAM 1

1,000,000 BV
Your Incentive Will Be

ORG 2
{ AKBAR NANTHONY]

ORG 1 ORG 2

REPURCHASE
+ RETAIL

'TEAM 2

1,00,000 BV

: 1,00,000 X 12% = 12,000/-




N I. ‘ Weekly Payment

= [ (STB) Sales Turnover Bonus J

Subsequent ORG 1 [ YOU ] ORG 2
Week —_— MR £
 TEAM 1 |  TEAM 2 |
TP o~ 175000 BV 1,50,000 BV
Forward = 18,000/-
to next N 25,000 BV
2,25,000 BV 2,90,000 BV

’ 2,50,000 X 12%
2,50,000 BV \ 2,50,000 BV = 30,000/-

B v




,0" [ Weekly Payment ]

( STB ) Sales Turnover Bonus

Subsequent ORG 1 YOU ORG 2

Weeks TEAM 1 TEAM 2
2,50,000 BV 2,50,000 BV 30,000/-
6,00,000 BV 6,00,000 BV 72,000/-
12,50,000 BV 12,50,000 BV WRPUJVE

20,00,000 BV v 20,00,000 v EEZEAE




®
l\’\’ You are also eligible to get other

INCOME BASED ON YOUR PERFORMANCE
which is called as

PERFORMANCE
&
STAR PERFORMANCE

s W « O J FSA § 3 WV s

B'/O'N'U'S

Global BV turnover of the Company will be shared equally among all the Eligible achievers, a separate pool for each individual
Rank is created and the amount derived will be distributed @ 1.5% for performance bonus and 0.5 % for star performance bonus
according to Rank wise pool. ( Please ask the person who invited you to explain the same to you in greater detail )

AS




o
M RANK INCOME (Monthly)**

S.NO. RANK COMMISSION (ON
GBV*)

1. STAR SILVER 2%

2. STAR PEARL 3%

3. EMERALD 3.75%

4. GOLD 4.5%

5. PLATINUM 5%

6. DIAMOND 5.5%

7. ROYAL DIAMOND 6%

8. CROWN DIAMOND 6.5% INCOME
9. CROWN AMBASSADOR 7%

A A 4 LA _JLR1A 41 L-] HFPI,I
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LOYALTY BONUS ( MONTHLY)
I T il I )

20000 4000 5000
ZTC 40000 8000 7500
STC 80000 16000 10000
RTC 200000 40000 15000
NTC 400000 80000 20000

Repurchase GBV from 3rd Branch [EPEte SN fom

Branch

STAR SILVER 15000 7500 5000
STAR PERAL 30000 15000 7500
EMERLD 100000 25000 25000 15000
GOLD 200000 35000 35000 20000



ALY DIAMOND ROYALTY

(Monthly)

COMMISSION (ON

RANK GBV*)

DIAMOND
0.5%

ROYAL DIAMOND
CROWN DIAMOND

0.5%
CROWN AMBASSADOR

)

NOTE :

* GBV is GLOBAL Business Volume of the Company. Once eligible, the Royalty will be paid for 12 months subject to active clause, to continue Royalty achievement the
eligibility criteria should be achieved once again in the prior 12 months.




NN REPURCHACHING (Monthly)

LIF=STYL=

To Be Active Distributor In Business Repurchase Condition Needs To Be Fulfilled

[ Minimum Monthly Self Purchase* For a Distributor is Rs 1000 J

for further details please refer website of company

PRODUCTS 4% | - 3. PRODUCTS

1 WOULD LOVE TO , . ~ I WOULD LOVE TO




.~ STAR ATTRACTION

Apart From 6 Types Of Income Thereis

NOMINATION FEATURE |

[ AlsO |

Automatic Eligibility For Accidental
Insurance Benefit Of 3 Lac To All The
PERSONAL

Active** Rank Achievers. ACCIDENTAL
INSURANCE

** Terms And Conditions Apply
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DIRECT SELLING COMPANY 2?2

[ DO YOU AGREE THAT THIS COMPANY HAS ALL THE QUALITIES OF A GOOD

Top Quality Products

Proven Track Record Of Success

Ease Of Doing Business

Common Education System

High Quality Management & Leaders

Attractive Business Plan

e

Elements

WELLNESS

4+ Bl

indiaShoppe

ON&ON A

SATISFIED CUSTOMERS
FOREIGN ACHIEVERS

7

Simple Business Plan

Enroll a few e e e e e
customers =R R R R

(\ —
Teach others &\ :
to do the same ‘\\ {\




SELLING Company in INDIA

MI LIFESTYLE

MARKETING GLOBég, PVT. LTD.

— . t.‘;im; < . '—‘:
bal g i/
] s = "
4
\J V
——) ——)

itsIMiliifeNitsimMI[Style]
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75 ertificate

This is to Certify that
MI LIFESTYLE MARKETING GLOBAL
PRIVATE LIMITED
No. 25, 2nd Floor,

Lanco House, G.N Chetty Road,
T.Nagar, Chennai - 600017

has been found in Compliance with requirements of

Quality Management System

ISO 9001:2015 S

Cosmetics, Perfumes, Homeopathy Products, Leather & Rexine Goods, FMCG
Products Textiles, Garments, Houschold Articles, Paper Products, Insurance
Products, Coupons, Naturopathy, Health & Personal Care Products.

Original Certificate Date:  26-September-2017 /l

Issue Date : 25-September-2023 i “""‘"

Its MI hfe Its MI style

Quality Control Certification

Expiry Date 24-September-2026 UK Office: 2, ADLEY smir
Kingdom

LONDON - £ 0DZ. United
India Office: 2nd Floor, Aman Market,
Narela Mandi, Delhi - 110 040, India

/”
“1\“‘ nsomzms
\ 41

“Outny Comtred Caribation [OCET” sosrwditod by “UASL. Erghont, 5"

To check lhls certificate status visit:




NV A Proud Member of

/&
chcu Aoncil

Mahotsav

k. TO WHOMSOEVER IT MAY CONCERN
(34';?’/

This is to certify that M/s M Lifestyle Marketing Global Private Limited having

erce and Industry

Federation of Indian Chambers
of Commerce and Industry

its office at 25, lanco House, 2nd Floor, G N Chetty Road, T Nagar, Chennai
600017 Tamil Nadu India is an esteemed Corporate Member of FICCI. As per
our records, their membership no. is CM- 336 and is valid upto 31" March,

2025.

X

K s Niarayanaswamy
Sr. Director—tMembership & Facilitation
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A Fellow Member of

g N
P ]

FEDERATION OF DIRECT SELLING ASSOCIATION

Registered Under Soclety Registration Act 1850 of Govt. of india vide Registration No.644/2011

Flat #284 Sunview Apartment, Pocket-4, Sector 11
Dwarka, New Delhi - 110 075. Phone: +91 96500 25303
Email: admin@fdsaindia.org URL: www.fdsaindia.org

FEDERATION OF S Fembership Certificate

DIRECT SELLING Thés co to centify that M/s Mi Lifestyle Marketing Global Pvt. Ltd., Chennai (;

ASSOCIATION kae been ewolled as a Fellow Member of Federation of Direct Selling
Aasociation and is entitled to all the frivileges of membenchits as mentioned in the

N Memorandum and rhticles of Association of the Federation. ¢

! In testimony whereof the undersigned has hereunto set his hand and affixed the seal of the Federation |
this day of 1st April 2024.

( J To verify the valid membership companies, please visit www.fdsaindia.org | )
/ — N

ot SELL," ) d
Membership No.: FDSA/F/11 /S5 ¢osh.. UL Zees
— Member Since: 5th Dec. 2017 &/ —.afg,.g lumar Sharns ST
— o— /' Valid Upto: 31st Mar 2025 z f‘,‘;«:';f, 8 Anil K Sharma R{jlv Gupta
Its MI me Its Ml styE ‘ °»¢;:’ & General Manager Chairman - Scrutiny Commitiee
. ) 33
S S ST e oD o =y Ve

— —— : = TN S
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MOU with RASCI for SKILL INDIA PROJECT

2 pMivy

Skill India

D

Certificate

This is to certify that
Mr. TB Raja ( Aadhar No. 6421 1876 1924)
has successfully cleared assessment for the role of
Individual Sales Professional (QF No: RAS'QO0104)
conforming to National Skill Qualifications Framework Level -4
with Grade B

My 31, 207
Sywiemn Locntdfa stnn Ny APOOURT 4 QOnnw.
T ramnyg § acdascd by Dutapee Competors Prnsse Lamaod

2 RASCI \‘V

kB, A\l ——— ——

B et e e B A ww s Sl C o & oA

- Hakesh By ami
DR W S A e DR | C hawrmnan
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[FOR FURTHER DETAILS PLEASE VISIT OUR WEBSITE

Sri Ganeshaya Namaha Q i 1.3

A A
N B
L\ A
' @
LIFZSTYL=

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO LOGIN SIGN UP

Mi Lifestyle
Products

www.milifestylemarketing.com
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YOU WILL HAVE TO DO SOMETHING YOU HAVE NEVER
~ JD Houston




o Thank You!
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Join tl«e Team

A Today!

COME.. LET US SUCCEED TOGETHER!!



