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+ [ndividual effort p * Team work

+ Limited Income + Unlimited Income

+ Active [ncome + Passive Income
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Everyone Is Looking For An Opportunity 3 SUCCESS PRICIPLES BY

Entrepreneurship
Low Investment
Low Risk
No Change
Work From Home I.PAUL GETTY
Digitally Connectivity
Social Connectivity 1. DO A BUSINESS (BE AN ENTREPRENEUR)
. 2. BUSINESS OF F.M.C.G.
Instant Earning
3.INCOME GENERATE WITH MANY PEOPLE
Want To Be Success (TEAM WORK)

WHAT IS THE ANSWER...77?7

Traditional marketing

I ) Distributor Retailer
Product and services &
distribution network Advertising

Manufacturing
cost 30 to 40 Rs

Maximum retail
price 100 Rs

Direct selling

: RECEIVE A X '
. GOOD
PERCENTAGE Customer
OF THE PROFIT




HOW IT WORK'S...7?7

There are more than 30,000 McDonald’s

operation worldwide today.

Ray Kroc, Father Of Franchising Concept.
The Most Successful Franchising Model .
The Profit Sharing From April 15 1955 TILL Date
Is Still 96% : 4% (Reference)
http://www.franchisefoundations.com/mcdonaldsf
ranchise.htmi

PRIVATE
FRANCHISING

oogeccee g :

8 NOTPOSSIBLE (]  aeverymanchiseeiss
franchisor and he can give

Will Have To Go Back To Ray Kroc Family / g . :r:ﬂf:n':hl::nd
s

So Is There A Better Model For
Wealth Creation ?




Expert Opinions

Zig Ziglar, American Author Warren Buffett, Investment Guru

“You Don't Bulld a Business, You Bulld People and then “Price 13 What you Pay, Value Is What You Get.™
People Build the Business.™

“...Direct selling gives “Direct selling is “From 2006 to 2016,
people the opportunity, with actually one of the there will be ten million
very low risk and very low oldest, most respected new millionaires in the
financial commitment to business models in the U.S. alone...many
build their own income- world and has stood the biing o dli
generating asset and acquire test of time.” emerging from air
great wealth,” selling.”

DONALD TRUMP, Silllonaire Sasimessman P~ i -

PAUL ZANE PRLZER. World-Renow

AOBERT T. KIYOSAK), Author of Rich Dad Poor Dad and Now onms the Trump Network
The Business af the 21% Century

About Direct Selling Industry

. Fera@R W 70 Gl & rg) @ GG aE S Halfae doft § Fgq ATl AR,
. 100 ¥ g1 39 H GheraTqad: SNfie 3~ A diTgH.

. WRE H 20 Wl § S G § Fanferd .

. WA §YR 3R T SR g7 Fafora e,

. 13000 g ¥ TG WA SHaTaT

Sesa-Seling Author of 7

Ul B W0 N

“Direct Selling Industry Is core component of Govt's
flagship campaigns” : Amitabh Kant -~ The CEO of
a NIT!I Aayog

8 Dt 2004

DERECT SELLING HAS CREATED
MILLIONS OF ENTREPRENEURS IN INDIA
and bas huge pateatial to buld many mere

Na. $htpa Gupta,
e 0 o e $o¢ et o 1EIA e b w® Now Y el npin
——y 8 e 8 170 vl o Yt S —y p i - B P e

L e e I B
[,

*You- The Diract Salling Professionsls- sre doing & very W I YOU TO JOW LS
respectable profession, You are economic drivers of Geowth for s -
wdla, 5o we respect You.."

578
o ot e
BN LR GURST

Pomst Gratuate Diploma
in Direct Sefing
Direct selling As a Subject In
Commerce & MBA Has been
started in Delhi University

Direct selling

is the future BUSINESS
- in India,
= This is the 215t Century BUSINESS e :
‘ 3 and this Business will Give Rt
e the Revenue of 9000 Crore

to Indian Govt TUl 2025,

Tat) lond g Am awe 20y 10 Pos Unwt kedog Gans 1w |1 vaaay pnd M
it Item Acatrnd Jvt huads Ity pradulbi B o o 1 d e




"Indian direct selling industry rises 13% to Rs 13,000c¢r in FY19™
- Moneycontrol.com

‘indian direct selling industry records USD 2.47 billion sales in 2019, ranks
15th globally™

- Financlalexpress.com
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PERAMETER FOR CHOOSING GOOD COMPANY — )
157 P - PROFILE (Management) Mi Lifestyle Marketing

Its MI life. lts MI style
2N° P - PRODUCTS

3% p - PLAN Mi Liféstyle Mar](eahg
4™ P - PAY OUT SYSTEM Global Pvt. Ltd.

5™ P - PRAMOTIONAL SUPPORT SYSTEM
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Here's the Bst of Top 10 Best Direct Selling Companies Network Marketing
Companies and MLM Companies in India 2020.

« Mi Lifestyle Marketing Global Private Limited
o Amway

« Herbalife

« Forever Lving Products

o Visshos

« Naswg Retails

« Vin Nature Ingemational Pyt Ltd

« Sale & Secura Cnine Marketng PV Ltd

Mg dems

& wwwinpsrecseiingbusiness con » Yop- 10-dec-selingompany4n. v

Top 10 Best Direct Selling Campanies In India 2020- Best ..

© Avest Fantused Engpet B Fpatina

People also ask
Who s the No 1 network marketing company in inda?
What are the top 10 natwork marketing companies? v

B O Type here to seanch
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Mi Lifestyle Management

KAILASH BHATTAD SALIL MATHEW
CEO Co0

ALOK PANDEY
VP-MARKETING

VP-ADMINISTRATION

SUNIL SINGH K.K.RAJESH

CHIEF CONSULTANT
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Let’s Learn. Teach. Succeed

Mi Lifestyle & Indiashop
ﬁélﬁlz«mﬁ 2017 gmﬂmluéaaaml
BloTheR 3t 3eung b faty sifwemsal 3R sifwensal

R fcfor files of siarefl deicr Aofl 3 Franchise
India Ideas For Tomorrow & ET NOW 3o ais
figeett ot secy #Rerc Bicer 3 srifor o WeRIE

3 YD YT fopan

lRNETDIAAIE lfNRDEI#l'&‘IL MAY 15 - 16, 2017
CONGRESS ' CONGRESS 2017 T

o v

PRANCRSE 100 !‘ALJ‘.U

Certifieate

Tefiow Mevbts o Zainaior y Dt Sy

GSTNO:
33AICM7510L1ZD

o e GST

The Goxette of India

— -

SO00S AMD SERWLES TRY

e

PAN NO:
AAICM7510L

EMPOWERING
THE NEW INDIA /"

J V. s e
M’ ‘m.'xﬁf:ﬂl:« \ RASC| 3 ‘d o ———— -
e WAF lvuvs-\muoxl v

By THE ECONOMIC TIMES
THE TIMES OF INDIA




What To Do?

3 simple steps

~Purchase RaderRh
~Use @URNon

~Recommend (a3 vaiiere)
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Health Care
Nutritional Care
Personal Care
Agro Care

Home care

Food and Gourmet
Digital Product

RN NSNS




G35 Youcher

750

Apof Organic
Certification
Agency (AOCA)
[ Gowvt. of India
4 CO accredited certifiers |

biocertS

International m w

IR2AM

ACCREDITED

Mi Proud
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Learn from the
Celebrity Instructors

Learn from the
Celebrity Instructors

Downioad the M. pp Now !

B o ¢ O

@ wwwmdigraendcom

Downioad the

y Now ! "
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9ot NS = o
v
B wwamidgiworid com | &
g >
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MEDIGIWSIRLD

IMPORTANCE OF

@.
B Brownies

MasterChef Natasha Gandhi

Hand Independence

with Raghav Sachar

:

MIDHGIWaR LD

Fitness Done Right
with Celebrity Fitness expert
Leena Mogre

Get Fit
with
Kaishav Arora

£ 14" JUNE 1100 AN
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OUR SCIENTIST &
EXPERTS ARE
HAVING VAST

EXPERIENCE IN

DEVELOPING
PRODUCTS FOR
COMPANIES LIKE

HUL, DABUR,

BALSARA &
RANBAXY..

You will get a Unique ID after Online Registration
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*(Based on the Product Sales generated by you and your team)



Reerviftes (Up to S0 %) L
e eshashyin @ A Gol 3R eler

(STB) - AwIfeeD
Distbutors Rt g °, AWIE = MforaR A gEnaR

Get All Product In DP
c U
Rs.100/- = 75BV

suehi AT 3Mud 3o feravep
wpdlodeed o e glon

SAVE UP TO zzﬂam

50% (ORG 1 ¢ ORG 2)
SO,

Gloll alent cb Jetrel BV b 12%

(an) Retail In MRP To
: ‘ Costumers

i

WEEKLY SALES TURNOVER BONUS
(Calculated on BV)

( ORG1 ) \( ORG?2 ><R5100/ 758V 12% OF GBV>

10,000 BV 10,000 BV

BAL. 25,000 BV (25,000 BV CARRY FORWARD TO NEXT WEEK FROM ORG-l)

1,00,000 BV
10,00,000 BV 10,00,000 BV

W‘l
g 110

o i CT 0

~
~

20LACBV 20LACBY ) |

Rs.12000/- M
Rs.1,20,000,




IR (STB) SMfidbaH HHIS

" Rs.210,000/- )

wﬁmmé‘%m?m?ﬁm

T Fhd

‘IF YOU THINK YOU CAN, YOU CAN’

N

BONU!'S

1.5% of Global BV turnover of the company will be
shared for Performance Bonus to below ranks

mi TriPole

ORG 1

50,000

Star Performance

100,000 BEYOND

2,10,000-

100000+50000+50000=2,00,000/-

®

"B O/NU/S §

RANK LEG1 LEG2 LEG3
DISTRIBUTOR 60000 A 60000 | 60000
STAR SILVER 75000 | 75000 | 75000 For EMERALD / GOLD / PLATINUM
| 0.5% of Global BV turnover of the company will be shared for STAR
STAR PEARL 100000 | 100000 100000 Performance Bonus and we create a pool for individual Rank Emerald with
A40% of 0.5 % of global amount and GOLD with 30% of 0.5 % of global
RANK ORGI ORGZ amount, and :mi:um wk‘; M;%':)' 0.5 % of :lobal amount a:dlthen
DISTRIBUTOR 100000 100000 amount will be.dislribuied according to Rank wise pull equally among all
TEAM COORDINATOR 200000 | 200000 PSR
SILVER 300000 300000
" DISTRICT TEAM COORDINATOR | 375000 375000 PSR LIEERS | (S ma A FE2 S RS
;—_ - ___PE_AB!'_._ - —95_0_09_0_ asm EMERALD 200000 200000 | 100000 | 100000
‘ STATE TEAM COORDINATOR 550000 550000
! - e . GOLD 400000 | 400000 | 200000 | 20
REGIONAL TEAM COORDINATOR 650000 650000 o i
The above table is actually total group sales GBV in a calendar month. PLATINUM | 800000 | 800000 | 400000 | 400000

I+ sa&H

(Monthly Payout)

Ranks Yo
STAR SILVER 2
STAR PEARL 3

EMERALD 3.75

GOLD 4.5

PLATINUM 5
DIAMOND 5.5
ROYAL DIAMOND 6
CROWN DIAMOND 6.5
CROWN
AMBASSDOR 7

RANK ELIGIBILITY CONDITION

Group Business Volume ( GBV ) based repurchase income on
MONTHLY CLOSING

Ranks

QUALIFYING GBV

TEAM COORDINATOR (1C)

2.5 Lac Matching GBV

AREA TEAM COORDINATOR (ATC)

5 Lac Matching GBV

STAR SILVER

2.5 Lac GBV in 3 BRANCHES

DISTRICT TEAM COORDINATOR (DTC)

7.5 lac MATCHING GBV

ZONAL TEAM COORDINATOR (ZTC)

15 Lac Matching GBV

STAR PEARL 7.5 Lac GBV in 3 BRANCHES
STATE TEAM COORDINATOR(STC) 25 lac MATCHING GBV
EMERALD 20 Lac GBV in 4 BRANCHES
REGIONAL TEAM COORDINATOR(RTC) 75 lac MATCHING GBV
GOLD S0 Lac GBV in 4 BRANCHES
NATIONAL TEAM COORDINATOR 2 CRORE MATCHING GBV
PLATINUM 2 CR GBV in 4 BRANCHES

CONTINENTAL TEAM COORDINATOR

5 CRORE MATCHING GBV

INTERNATIONAL TEAM COORDINATOR

10 CRORE MATCHING GBV

DIAMOND

5 CRORE GBV 4 BRANCHES

ROYAL DIAMOND

4 PLATINUM - IN 4 BRANCHES

CROWN DIAMOND

4 DIAMOND - IN 4 BRANCHES

CROWN AMBASSDOR

4 ROYAL DIAMOND - IN 4 BRANCHES




Example e
@2% Rank [ Star Silver J e
Income {Monthly Payout)
el Maiching | o urchase GB from
ORG 1 ’ YOU 1 ORG 2 i """G::'“ 3rd/4th Branch Resend
= (" ANTHONY " DIC 20000 4000 5000
: AMAR ’ AKBAR 7 10000 5000 7500
l l I SIC 50000 16000 10000
RTC 200000 10000 15000
\TC 400000 50000 20000
250000 BV 250000 BV 250000 BV Repurchase GBY from | RePIFchase
After this 3rd Branch m,::,',':,m
Next Month l l l STAR SILVER 15000 7500 5000
500000 BV 300000 BV 200000BV Moo T oe T e o
Total Org-1 - GOLD 200000 35000 35000 | 20000
500000 BV Total Org-2 -500000 BV B 5tar | oyalty Bonus
*If any distributor who is an achiever of above bonus for consecutive 6
— months, he will be paid 25% of Retail Leadership bonus total earned in last
@1 Z%STB soooo Rs 6 months, The Reward will be paid as per below - ==
Performance Bonus* 10000 Rs - o m
Loyalty |ncome m Rs RIC / EMERALD SRILANKA - EX CHENNAM
SIC BIKE FUND
@2% Raf‘k Income 20000 RS Z1C / STAR PEARL DEVELOPMENT FUND
TOtal lncom gsow Rs DIC / STAR SILVER DEVELOPMENT FUND

R-Te (Monthly)

Rank

Minimum Self purchase in BY

7~ 4 rolling weeks
a r Distributor 750
TEAM COORDINATOR (TC) 750
AREA TEAM COORDINATOR + STAR
750
SILVER
Time
—_— QUALIFYING GBV Okl Thié S Period - DISTRICT TEAM COORDINATOR (DTC) 750
Weeks ZONAL TEAM COORDINATOR + STAR
750
STAR SILVER ZAlacG g Rs.25000 LAPTOP 10 WEEKS .
Branches " STATE TEAM COORDINATOR(STC) 125
STARPEARL | - lacGBVin3 Rs.40000 BIKE FUND | 18 WEEKS e B
Branches REGIONAL TEAM COORDINATOR(RTC) 1500
EMERALD . :a:c:‘;" % | Rs. 1 Lac BUDGET CAR FUND | 36 WEEKS GOLD 1500
: NATIONAL TEAM COORDINATOR 1875
GOLD SO IS | R Lac SEDAN CARFUND | 46 WEEKS PLATINUM 1875
ey 2CRGBVind [R5 LacPREMIUM CARFUND| (o o CIRERIRL kA MDY B
r— - INNOVA INTERNATIONAL TEAM COORDINATOR 3750
DIAMOND 7500
5CROREGBV4  |Rs. 10 Lac LUXURY CAR FUND
o BRANCHES -BENZ/BMW/AUDI | 2 WEEKS ROYAL DIAMOND 11250
4PLATINUM - IN4 | Rs.16 LAC SINGLE STUDIO CROWN DIAMOND 15000
ROYAL DIAMOND 100 WEEKS
BRANCH APARTMENT FUND CROWN AMBASSDOR 18750
4 DIAMOND - IN 4 Rs. 32 Lac LUXURY o
CROWN DIAMOND BRANCH APARTMENTFUND | 132 WEEKS NOTE : The Distributor needs to be an Active Distributor by
CROWN | 4ROWALDIAMOND- | Tl maintaining Minimum Self BV (as Shown in the above table) in 4
AMBASSDOR IN 4 BRANCH rolling weeks to get the monetary benefits.




Y

Overriding Bonus

(Monthly Payout)

©

Royalty Income

(Monthly Payout)

An Overriding Bonus worth 10% of Rank Bonus will be paid for 3 levels of same

rank (Star Silver to Crown Ambassador Executive of Same Rank will be

applicable)
: Overriding Commusion
b n 10% of C's Income
y
Overriding Commision
10% of B's Income
tar Sil Overnding Commision
iy . 10% of A's Income
— /‘/
\  Star Silver

@ NTC BONUS (Monthly Payout)

Eligibility Terms :

1. Applicable to NTC and above Leaders.

2. For getting NTC bonus in current month, he/she must
generate minimum 1 Lac Matching GBY in previous month

3. Generate @25% GBV of Matched BV of previous Month via
Repurchase in Current Month

4, Fulfil minimum monthly purchase condition as per Rank

DIANOND Actueve Diamand for Royalty of 0.40% of Global BV Tumover

ROYAL DEAMOND Achieve Royal Damand for Rospalty of 0.20% of Global BY Turnover
CROWN DIAMOND Achieve Crown Diamond for Royalty of 0.20% of Global BY Turnover
CROWN AMBASSADOR Achieyve Crown Ambassador for Royaky of 0.20% of Global BY Tumaver

Eligibility Terms

*The perfaemance borws will be pand on the globa® turnover after eligitdity *Once efigible, the royalty will be paid
for 12 months, subject to active dause To continue getting the royalty, ehgiulity onteria should be achieved once

again
 the prior 12 months

*Onte Diamond Rank achieved, will gt Dismond Royalty for 12 MI Month and for getting Damand Royalty from
Manth 13, the said Leader has to maintain 75 Lac GBV from 3rd Branch and 30 Lac GBY from Branch 4 in tha
previous 12 Months and the same is effective from Noath 63

The sbove table is actually total group sales GEV in a calendar month,

—Stair
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Mi Lifestyle
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* Terms and condition apply




W  Features Of The
Business
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An Economic Survey

Average Monthly Expense of a Middle Class Family for Survival

1940 Rs. 10
1960 Rs. 100
1980 Rs. 1000

2000 Rs. 10,00

2020 Rs. 1,00,000

HoyvgimuchfanepyoufableRroysaye menth 87

IF YOU SAVE AFTER 25 YEARS
Rs.2,000 Month Rs.6 Lakh

Rs.10,000 Month Rs.30Lakh
Rs.20,000 Month Rs.60 Lakh
Rs.30,000 Month Rs.90Lakh

Major Expenses :

Marriage, House, Car, Family Holidays, Children education and Marriages,
Med Exp & Retriement Fund




'v\’. m#@mmﬁwgﬁaﬂaﬂaﬁ&m e

" e A - AT AU
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Its Ml life. Its Ml style
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Let’s Learn. Teach. Succeed.
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Why Mi Lifestyle Is A Better
Company ( plan Comparision)

Mi- Vision -
Mission - Fulure

IDELINE -
DIRECT SELLING GUIDEL DREAM DAY CELEBRATION Product Results
\ IN INDIA the products /
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