BRING MY MEDS APP

STUDY DURATION:20TH - 30TH DECEMBER
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THE PRODUCT
TARGET AUDIENCE THE GOAL

CONVENIENCE INDIVIDUALS WITH HARD TIME TO SEAMLESS
AND CREDIBILITY PRESCRIPTIONS / ORDER EXPERIENCE
The app will OTCS WHO COMPLETELY e Medication
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II. UNDERSTANDING THE

USER

U S E R Y 5 ; TYPE OF RESEARCH
R ES EA RC H & Proto, Qualitative, Statistical
SUMMARY X 0\ \ PROBLEM FACTORS

e« The human factor
« Constant updates
« Time to adopt

« Security issues

« Budget demands

WITH THE ME([))lClNES

DELIVERED TO THE

DOORSTEP, PATIENTS | HYPOTHESIS

CAN BENEFIT IN Medicine delivery is a time-sensitive process. Any
SEVERAL WAYS WHICH delivery delays may lead to serious problems.
INCLUDE EXTENSIVE

MEDICAL MANAGEMENT.




PERSONAS + PROBLEMS

El Fitzgerald Kimberly Nguyen Lorna Alvarado

Wants to accomplish healthy
lifestyle but struggling to
purchase easier.

Easy to use product that helps To have more time. Wants to stay
with location of the gty of meds connected with her goals.

Connection with doctor's

MOTIVATION To be more organised. -
prescriptions.

Wants to improve workflow.

FRUSTRATION Messy application navigation. Can't decide on the plan. Needs a consultation.

AGE, EDUCATION, HOMETOEN, 27 yo; College Degree; Spain; 52 yo; Masters Degree; USA; 32 yo; 6th Degree; Hong Kong;
FAMILY, OCCUPATION Single; Lawyer Married - 3kids; Housewife Single; Entreprenuer

"l want to share my account with
my personal assistant.”

"Always on the go, like my

. " "l wants all meds in one place.”
intakes.




INTERFACE AUDIT FROM THEORIES

GATHERED EXISTING APPS COMPARED TO Ul PILLARS

Ul AUDIT capsule Lmg NetMeds pillPack “vS
Pharamacy Healcthcare Delivery

User Familiarity v v

(home logos)

v v

Consistency

Efficiency

Recoverability

Error Prevention




CONSUMER JOURNEY

AN INNOVATION STRATEGY FRAMEWORK FOR HEALTHCARE

/

: ( @?Delivery ETA
APP VERIFIES \ i el Grcler
* Meds = ‘ Summary
° Qty

ACCREDITED
PARTNERS:
e Doctors :
o Vet : L?;itlon User views User orders
e Dentists o .ores from app with final
e Delivery
e Drugstores Man account summary

Order
received



Think & Feel?

Notifications for orders App is accessible

Hear? . See?

Doctor's digital prescription

Feedback from the
people who
recommended the app Delivery Tracking

Say & Do?

Review prescription Checks ratings

Search the app

Pain Gain

Digital Tracking Replacing trips to drugstores




PAPER
WIREFRAMES




BERAMD 5PLASH GUEST USER PRESCRIPTION ! PO DELIVERY UPDATE

LOW-FIDELITY
WIREFRAMES




IV. RESULTS AND
RENDITION

AFFINITY

DIAGRAM

LABELS ARE VITAL SCALE SYMMETRY

Guiding the eye on the Aiding users to

Emphasize the most

important aspect of the page so that it attends complete the flow
design

to different design
elements in the order
of their importance

C. Testing
other
buttons
on screen

A. Participant
wanted to add
more [button)




IV. RESULTS AND
RENDITION

=
USABILITY

Study type:
Moderated variables and usability study

STUDY
PARAMETERS

0

Location:

BGC, Fort Bonifacio, Taguig (Face to Face)

O

Length:

‘ Participants:
10-20 minutes

5 participants



IV. RESULTS AND
RENDITION

USABILITY FINDINGS

ROUND 1

DIGITAL TRANSFORMATION

odern customers replacing trips to in-store
pharmacies with online medicine delivery apps

PERSONALIZATION

In addition to online delivery of medicines, the
app must provide online doctor consultations and
online lab test booking.

UPDATED INVENTORY

Implementing same-day prescription delivery, the
biggest obstacle they encounter is weaknesses in
logistics and available inventory.

ROUND 2

OUTPERFORMING OTHER APPS

Providing a level of service and experience that
customers expect these day are high because of
tight market competition

MUST HAVES, NICE TO HAVE

Ul must be easy to navigate in relation to the
information architecture.

IN-PERSON TRUST FACTOR

The many steps in the pharmaceutical supply
chain could increase the risk of inaccurate order
allocations — incomplete orders, incorrect
dosages, or the wrong medication



INSIGHTS

CONVENIENCE
WITH SAFETY

Same-day prescription
delivery is the delivery of
prescription products within
24 hours of when a consumer
orders medicines. It enables
consumers to obtain
prescriptions within the same
day without having to wait in
long queues of pharmacies.

ADDED PRIVACY
PROTECTION

Same-day prescription
delivery limits the exposure
of data and helps buyers keep
their information secure and
private. This delivery service’s
added privacy protection
makes it a safer and reliable
way to buy crucial medicines
and drugs.

IV. RESULTS AND
RENDITION

SAVES TIME, MONEY
AND EFFORT

Same-day prescription
deliveries also help
customers to monitor their
spending on medicines
through a subscription model.



Journey 1: Guest User to Create an Account (Referred by the doctor)

Brand Splash Login - MNew Guest 0001 Create Account

D:41 AM 8:41 AM wl B4 AR 94 AN

Files - Guest 001 Sign Up

Add your details to zign up

23 Jan 9% by Dr Doe, LR, HM3

-3

BringMyMeds

Extersive medical management via 24,7
delivery to your doorstep.

Login

Create an Account

Use External Link Create an Account

Brand Splash > Use External Link Given by the Doctor > Action to Create an Account




Journey 2: Returning User with FORGOT PASSWORD FEATURE

BringMyMeds

24577 MELONCIME DELIWERY

Exnmnsive medical managamsnt vea 24,7
dalrary ta your deorsiap

Create an Account

2147 A

Login

fdd your detaids to lagin

Fargot your passsard?
= x
or Login With

Login wiith Facoboos

Don't have an fccount? Sign Up

Reset Password

Flease enter your email to recese a
link to creat= a rew password wia email

We have sent an OTP to
your Mabile

FMeaze check your mobile number 07§+ 12
canfinue to reset your passeard

Didn't Receive? Click Here

2147 AM

Mew Password

Please enter your email 10 receive a
limk to create a new passward ¥ia Sma




Journey 3: Complete Screens from Login to Completing the Orders
1of5

2

BringMyMeds EringMyMeds

E ~ 5
shlraary o yoar docrden

LOGIN ASSISTANCE AND RECOVERY ACTIVATED



Journey 3: Complete Screens from Login to Completing the Orders
2 of 5

Find Meds 247! Fast Delivery Live Tracking

delivery to your doorstep. wherever you are app once you confirmed the order

BRAND IDENTITY AND FEATURES



Journey 3: Complete Screens from Login to Completing the Orders
3 of5

AN an a1 Am AT AN a7 AM
Good moming Emily! < Latest Offers ! < Prescriptions dd/mm/yy
dr abc

Find discounts, Offers special

Current Location W

sel; e acid 4 7
Fhewacetie 0.8 9

ORDER NOW

Meds191
* &k k

Mame: James Wilson 33 Iris Hiva.

e Fhenbarbital tablets, 3

| Dicoense 24 tablots,
1] ﬂ [ ) LY o4 b

Description

Customize your Order

- Select the prescribed milligrams -

] [ / o o ! PasrshaThummas (48 :
Files Offers Profile =liver Sl ETT NC V50 Braly

- Select the allowed brand -

Allawed Number of Partions (-

hjl J‘_ﬁt\l " f Total Price
1 capsule twice a day, 1x

DROER HOW il FRWA 3

Brand Splash > Use External Link Given by the Doctor > Action to Create an Account



Journey 3: Compl

< Profile

[ |

Hi there Emilia!
Sign Out

Maotifications

2:41 AM

Motifications

Your arders has been picked up

-

Your order has been delivered

Larem ipsum dolor sit amet, consectetur

3 haogo

Lorem ipsum dolor sit amet, consectetur

5h ago

Laremn ipsum dolor sit amet, consectetur

N T TN
B0 Sl

Lorem ipsum dolor sit amet, consectetur

Lig] <Lk

Larem ipsum dolar sit amet, consectetur

Lorem ipsum dolor sit amet, consectetur

= JUN chie L

all =

1 AM

<{ About Us

* Lorem ipsum dolor it amet, consectetur adipiscing

elit, sed do eiusmed tempor incididunt ut labore st
dolore magna aligua. Ut enim ad minim weniam,
quis nostrud exercitation ullamoz laboris nisi ut
aliquip ex ea commado consequat. Duis aute irure
dolar in reprehenderit in voluptste velit esse cillum
dolgore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat mon proident, sunt in culpa qui
officia deserunt maollit anim id est laborum.

Lorern ipsum dolor git amet, consectstur adipiscing
elit, sed do eiusmod tempor incididunt ut labore =t
dolore magna aligua. Ut enim ad minim weniam,
quiz nostrud exercitation ullamoz laboris nisi ut
aliquip ex 3 commado consequat. Duis aute irure
daolar in reprehenderit in voluptste velit esse cillum
dolore eu fugiat nulla paristur. Bxcepteur sint
occaecat cupidatat mon proident, sunt in culpa qui

officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectstur adipiscing
elit, sed do ejusmed tempor incididunt ut labore 2t
dolgre magna aligua. Ut enim ad minim weniam,
quis nostrud

41 AM

< Inbox

® prome Promotions

| Hal

® prome Promotions

® oromo Promoticons

Lorem Ipsurm Qoior sit

. Fromo Promotions

LOrerm IpSUrm Qoor st

® cromo Promaticns

Lorent Ipsurm Qoor s

® oromo Fromaticns

Lorent Ipsurm Qoor s

PRODUCT FEATURES AND PERSONALIZATION

orem ipsum dolor sit

orem ipsum dolor sit

ete Screens from Login to Completing the Orders

amet, consectetur

amet, consectetur

amet, consectetur

amet, consectetur




Journey 3: Complete Screens from Login to Completing the Orders
5 of 5

T A

< Payment Details

Customize your payment method

Cashy\Card on dulvary

#dd Credit/Debit Card

¥ou can remoree this cand

+  AddCard

247 AW

< My Order

Hannia =1

Akidin =1

Hania =1

Faliz k1 515

Kramndl 5 %1 11

Delivery bastrusctions + add Motes

Suly Toal 568

Delivery Casl 52

Sdl &M
£ Checkout

Dalivary Addrass

G5 Mostrand Awve..
Braoklyn, NY 11216

Pyt mathod

Cagh on dediery

P ictndsaemaitcom

Sub Tatal
Dalivary Cast

Dscount

Total

147 AM

¢ Change Address

Mostrand AvE] BR{]DKL“‘

pin.rl.: 5! O

Your Cumrent Locolicn
553 Mosinonal Ave,
By,

e Brot
Chil

ciROWI
N O'RT-H
G Met Foodmarkets DI

| ®

o]

pﬂuhi:' i-h----_.

* Choose a saved place

for your order

Yaur Order is now being processed. We will let you
know once the arder is picked fram the outlst. Chedk

Trade by Crder

Back To Home

FINAL STAGE OF PAYMENT FROM THE CART TO CHECKOUT AND TRACKING




VI. CONCLUSIONS
BEHAVIOUR ESTABLISHMENT |

Every month, their customers get pharmacy support, automatic refills, and

free delivery - all from sign-ups's data.

CONSUMER RELATIONSHIP

App’'s key features help it provide always-on pharmacy support and

reduce customer costs by applying discounts and loyalty program

FOCAL POINT ON KEY PROBLEMS

e The human factor

o Constant updates

e Time to adopt

o Security issues

o Budget demands

TRANSFORMATIVE

CONCLUSIONS+ ACCURATE, QUICK AND RELIABLE DELIVERY

Medicine delivery is a time-sensitive process. Any delivery delays may lead

to serious problems.



VI. CONCLUSIONS

Generate Link fr Prescription | Order Setup /
Doctor View Confirmation

Order
Summary

Checkout page

Login

| loon

—
|_Meds History _
| Acomnt
m

Facebook

gt

Track Delivery
Information

Receives
Fackage

Provides
Feedback

Apple 1D Meds History

Account

Email

INFORMATION ARCHITECTURE

SITE MAP




Established Journey : Guest User to Create an Account

Browse & Order All Producis
at Any Time

Preorse Murmber

D H1 B HE S o

L= hkdicail

]

[~ bugra@onlinemarket.com

Brand Splash > Brand Identity > Action to Create an Account



Established Journey : Returning User

Let’s Sign You In

Usarmames or E-kAoil

,! janliomodo@outiook.com

Brand Splash > Feature for FINGER PRINT SIGN IN



SCREENS: WALKTHROUGH

Browse & Order All Products You Package in Committed Delivery on Time 7/24 ) Browse & Order All Products

i— = | .
ode U | O A -

GOAL: TO ESTABLISH COMPETENCY AND TRUST TO USERS



SCREENS: LOGIN AND REGISTRATION

Let's Sign You In

Lscamsome o E- il

B janllomadogsoutiook.oom —

Possaord

I-:II IIIIIIIII Fmgl:t?

Alrpady it an Qcoounty Sign in

Daon't hawa anoocount™ Sign Up

GOAL: TO CREATE SENSE OF SECURITY REGARDING DATA AND PRIVACY



SCREENS: NAVIGATION BAR, HOME AND ACCOUNT SETTINGS
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GOAL: GENERAL NAVIGATION IS AVAILABLE WITH PERSONALIZATION

o



SCREENS: HOME TO EVENTS PAGE
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PURCHASE

GOAL: TO LEAD TO EVENTS PAGE WITH INFORMATION, TICKET QTY,
SUCCESSFUL PURCHASE

e



SCREENS: HOME TO FASHION NEEDS, STORES, MATERIALS
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GOAL: TO PURCHASE FROM SUGGESTED STORES AND TO RECEIVE PACKAGES ON TIME



SCREENS: HOME TO PORTFOLIO
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GOAL: TO INITIATE CONVERSATIONS AMONG CREATIVES WHILE SHOWCASING WORKS



FASH CIRCLE

CREATIVELY CONVENIENT, AS ALWAYS.

Fash Circle







< Payment Details | < My Order { Checkout

Xannis Weak1 Dalivary &ddrass
* '
L G531 Mostrand Ave..
Chamsgi
Q Brooklyn, MY 11216 '

Customize your payment method

CashyCard o deliwry W fdd Credit/Debit Card
VISA -oo. zr Dbtz Card annia x1 516 Payerint mathid 4 Add Card
Dtz Bt hazds akidin =1 514 Cazh on delieery
Expiry Haniax1 57
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Faliz &1 515
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Delivery bnstrusctions + Add Motes Sub Tokal o
Daalivary Cast 52
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Dscount -
Dralivery Cost 52
Total -2
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+  AddCard

o — 1 LT | e — i =1

e A alll - Tt A all] " - B i call T — i MEd
Login Reset Password We have sent an OTP to Mew Password
imbniin 5 e rtar yriur prre 4o receres your Mobile Passs srrier wcusr mreedl B m

1t Facs Click Hera

BringMyMeds

Il DiLIYRE




Jan Llamado s MDZ Management Consultancy

Creative Technologist | CX-BD : UX-UI

Harvard Business School Online
Taguig, National Capital Region, Philippines E

3K followers - 500+ connections 0@ Portfolio [2

Join to view profile
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CMS BUSINESS DASHBOARD
MATERIAL DESIGN STUDY

e Ul Kit Available
e Highly Personalized
e Fasy Code




