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Morgan Tomalty is a writer, researcher, and marketing strategist, with two 
degrees in effective communication and storytelling. She was born in Canada but 
grew up between the United Arab Emirates, Alabama, and California.  She has 
worked in the private sector, for marketing agencies such as Toronto’s XMC, 
along with the public sector, such as the Sinai Health Foundation, the NATO 

Defense College, the United Nation’s Religions for Peace, the HIV AIDS Alliance, 
and the list goes on. This rare combination of corporate and academic experience, 
along with a global upbringing, is why Morgan can take complicated topics and 

communicate them in a way that is accessible for everyone. 
 
                                            
                       
Academic Degrees 
 
2021.           M.A. (Cultural Studies and Environmental Studies), Queen’s University, 

Kingston, ON 
• Researched effective storytelling methods to communicate 

scientific research to the public 
• The conclusion of my thesis is that the public cares about people, 

not business, so human-centred storytelling is the best way to 
connect with your audience 

 
2015.               B.A.H., with Distinction. (Cultural Studies), Queen’s University, 

Kingston, ON 
 
Distinctions, Awards, and Credentials 
 
2020.               Elaine Galway Memorial Scholarship, Queen’s University 
 
2020.               FAS Dean’s Social Justice Award, Queen’s University 
 
2016.               Massey College Junior Fellow Scholarship, University of Toronto 
 
2015.               Rhodes Scholar Finalist, Queen’s University 
 



2014.               Dean’s Honour List with Distinction, Queen’s University 
 
2013.               Dean’s Honour List with Distinction, Queen’s University 
 
2013.               Teaching and Learning Enhancement Grant, Queen’s University 
 

 
Teaching Experience 
 
2021.               RELS 137: Religion and Film. Queen’s University      

• Weekly tutorials, marking, mentorship 
 
2021.               RELS 131: World Religions. Queen’s University     

• Marking, mentorship, ~350 students 
 
2020.                  RELS 140: Religion and Science. Queen’s University    

• Weekly tutorials, marking, mentorship 
 
2013-19.           RELS 368: Religion and Business Ethics  

• Wrote the course curriculum and case studies for 7 years 
• Led a 45 min lecture: Religious Policy in Business Frameworks, 

February 2013 
 
2013.                RELS 340: Religion and Democracy 

• Led a 45 min lecture: Diversity, Multiculturalism, Secularism, 
March 2013 

 
Professional Experience 
 
 
2017-23.          (Owner, Copywriter, and Marketing Strategist), Morgan Ryan  
                              Agency, Toronto, ON 

• Responsibilities include meeting and recruiting clients, initiating, 
planning, executing, managing, controlling, and closing a project 
while holding weekly meetings and presentations on a projects 
progress 

                            
                           Clients include: 
 

XMC Marketing 
• Canada’s official sponsorship and experiential marketing agency  



• Accounts include Campari (Forty Creek, Aperol, etc.), Sobeys, 
Cineplex, and Scene+ 

• Examples of projects have involved writing, consulting, and 
curating Forty Creek’s Museum wall for their distillery in 
Grimsby, Ont., while holding weekly meetings and presentations 
with the client 

• Write media campaigns and manage media buying for all Campari 
accounts, such as Aperol Spritz, Appleton Rum, Forty Creek 
Whisky, and Mark Anthony wines 

 
Sinai Health Foundation 

• Hired regularly by Future Sinai to write and manage the marketing 
materials for different Sinai Health initiatives 

• Project examples include the Discovery Brunch, a networking event 
that assists the Lunenfeld-Tanenbaum Research Institute and the 
infrastructure that supports their scientists and research in fighting 
the world’s most complex diseases 

 
Momentum Solutions 

• Momentum Solutions is a Toronto-based interconnected global 
network of leading strategic life support companies 

• Their portfolio includes a diverse and specialized range of solutions 
to overcome challenges and inefficiencies in hard to access regions 

• As the sole copywriter and strategist of their marketing team, 
projects have involved writing content and marketing materials so 
that the public better understands the important work they undertake 
globally 

 
Momentum Jets 

• Momentum Jets leverages Momentum Solutions global network to 
provide swift private jet and helicopter services for the premium 
domestic and international traveler  

• Write and research the uncharted anecdotes and information to 
connect their services to the public 

 
Parkland Corporation 

• Parkland is Canada and the Caribbean’s largest energy and retail 
company, and one of the fastest growing in the United States 

• Regularly develop Parkland’s manuals and marketing materials, 
such as their playbook merchandising manuals and training manuals 

• This requires very clear communication and constant research so 
that it is accessible to everyone 

 
Zensurance 



• Zensurance is a highly rated and globally awarded online insurance 
brokerage 

• Develop and research the marketing materials and content, such as 
the landing pages and blogs 

• Hold weekly meetings and content strategy sessions with the client 
 

Brand Momentum 
• Brand Momentum is Canada’s largest independent sales, marketing, 

and retail agency 
• Write and execute programs on a variety of accounts in the retail, 

health and beauty, food and grocery, and medical markets 
 
 
2016.               (Research Fellow), HIV AIDS Legal Institute, Toronto, ON                                                                                               

• Worked with legal team to compile case studies to challenge 
Jamaica’s constitutionally held anti-sodomy laws 

• Research included countries across the world decriminalizing 
sodomy with evidence-based research of beneficial outcomes 

 
2016.               (Research Fellow), NATO Defense College, Rome, Italy                                                                                                                                                       

• The NATO Defense College is NATO’s research division that 
focuses on political and military strategy and policy consultation 

• Developed policy recommendations for NATO headquarters 
regarding the Resolute Support mission in Afghanistan 

• Focused on CVE (countering violent extremism) methods that since 
have been integrated into Resolute Support’s guiding policy 

 
2016.               (Communications Expert) Global Ideas Institute, Toronto, ON                                                                            

• Worked as an executive for a GTA high school program that poses 
difficult problems to high school students to find novel answers  

• Developed an app that is still used in 2023 that connects educational 
resources to 500 students across the GTA who have difficulty 
accessing them 

 
2015.                    (Research Fellow, Religions for Peace) United Nations Headquarters, 

New York, NY                                                   
• Created and published a rapid response kit that is used for women 

confronted with violent extremism in the United States  
• Focused on finding innovative solutions to violent extremism 
• Organized an interfaith peace walk across New York City 

 
2014.                 (Editor-in Chief) Queen’s International Observer, Kingston, ON 



• Ran a team of twenty editors, artists, and writers to put out a monthly 
international affairs publication 

• Created a long-term sustainability plan with the publication (100% 
recyclable materials and vegan ink) in conjunction with the Queen’s 
Earth Centre 

 
2013.             (Research Assistant) Queen’s University, Religious and Business 

Ethics, Kingston, ON 
• Researched and wrote case studies that were taught in a combined 

religious studies and commerce course by Professor Richard 
Ascough 

• Funded by a Teaching and Learning Enhancement Grant, Centre for 
Teaching and Learning, Queen’s University, 2013-2014 

• Held a lecture on research focused on including religious policy in 
business frameworks  
 
 

Journal Articles 
 
2021.               Tomalty, Morgan. “What Does a Sustainable World Look Like? 

Solarpunk Myths and Solutions.” Counterpoint. 2021. 
https://www.counterpointknowledge.org/calling-all-solarpunks-
symmetrical-myths-and-rituals-for-survival/  

 
2014.        Tomalty, Morgan. “Canadian Multicultural Policy and Religious 

Minorities in Kingston, Ontario.” Identities and Myths. Queen’s 
International Observer. Volume 10, Issue 4.  

 
2014.            Tomalty, Morgan. “A Debate on National Self-Determination.” 

Identities and Myths. Queen’s International Observer. Volume 
10, Issue 4. 

                   
2013.                Tomalty, Morgan. “The Green Rush: Because Colorado Got High?”. 

Livin’ on the Edge. Queen’s International Observer. Volume 10, 
Issue 2.  

 
2013.                 Tomalty, Morgan. “Anonymous: The Future of Civil Disobedience.” 

Livin’ on the Edge. Queen’s International Observer. Volume 10, 
Issue 2.  

 



2013.                 Tomalty, Morgan. “In the Wake of Malala Day.” Heroes and Traitors. 
Queen’s International Observer. Volume 10, Issue 1.   
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APEROL SPRITZ
Selected Images



Aperol Spritz is iconic for its commitment to enjoying life. 

Morgan writes for Aperol regularly, whether that is a pamphlet, 

brochure, website copy, B2B decks, or itineraries. 



SINAI HEALTH 
FOUNDATION

Selected Images



Morgan is hired to write the marketing materials for Future Sinai's initiatives. A 

notable Future Sinai campaign is the annual Discovery Brunch, an incredible 

initiative that supports the Lunenfeld-Tanenbaum Research Institute, one of 

Canada's top biomedical research institutes. Every dollar raised goes towards 

the infrastructure needed to support their scientists while they continue to 

make breakthrough discoveries in fighting the world's most complex diseases.



ZENSURANCE Selected Images



Morgan writes content and landing pages for Zensurance, an 

online insurance brokerage that is in no way traditional, while 

highly rated and globally awarded. 



FORTY CREEK 
WHISKY

Selected Images

Forty Creek Whisky has undergone a brand overhaul, and 

Morgan has been  intrinsic to this process. From determining 

its tone of voice, to writing all the content along its museum 

wall and infographics at the distillery, to B2B decks, Morgan 

has written down Forty Creek's story.



PARKLAND 
CORPORATION

Selected Images

Parkland hires Morgan to work on their playbooks, 

merchandising manuals, and training manuals. Parkland is 

Canada and the Caribbean's largest energy and retail 

company, and one of the fastest growing in the United States. 



MOMENTUM 
SOLUTIONS AND 
JETS

Selected Images

Momentum Solutions is a Toronto based inter-connected global network of leading 

strategic life support companies. We are hired to write about the remarkable stories 

that occur on a daily basis with Momentum Solutions.

 

 Morgan also works closely with Momentum Jets as an important component of the 

Momentum Solutions oeuvre. Morgan writes the uncharted anecdotes and 

information that connect the public with the services Jets offers.



SCENE+ Selected Images

Scene+ is a Canadian loyalty program that is owned by the Empire Company. Scene+ hires 
Morgan  to develop programs that connect Scene+ customers and employees to the 

numerous award benefits associated with the program. Accounts have included Home 
Hardware, Sobeys, and Scotiabank. With  Home Hardware, fore example, Morgan wrote 

their marketing materials, including in-store kits and employee engagement programming. 

Pictured above is the Sobeys and Scotiabank accounts, where Morgan wrote the marketing 
materials and games that were brought across Canada on this giant iPad.


