


The great marketplace compression



The new rules of market authority



Authority is the currency of AI visibility

= 2-3x lift 
in buyer behavior if you 

are authoritative enough 
to be included in shortlists



How brand authority is earned



The next frontier of AEO

Despite abundant visibility data, organizations 
lack the diagnostic clarity to know WHY AI 
engines choose—or ignore—their brands, 
and WHAT to change to improve outcomes.



Introducing the AEO Advantage Index

Diagnostic Benchmarks

Actionable Insights

Expert Guidance
TM



Diagnose the full chain of AEO influence



Get answers to critical questions



Decode buyer intent in your category



Prioritize actions with decision frameworks



Activate brand authority with our partners



Making progress makes a difference

→ 

→ 

→ 

SHORTLISTED

DIFFERENT VENDOR

NOT KNOW BEFORE.
Inquire for links to studies



Why you can trust the outcomes



How we operationalize AEO Advantage Index

Our collaborative advisory model combines AEO   benchmarks, 
expert interpretation, narrative engineering, and strategic 
guidance to identify what matters most, prioritize actions, 
operationalize execution, and measure progress over time.

AEO Diagnostic Intelligence Narrative Engineering Brand Authority Content

Diagnostic Intelligence

Actionable Insights

Expert Guidance



Where do YOU stand in your target market?  

Get started with a FREE Diagnostic 
Assessment of your position in 

your target market category.



Let’s talk — start building your advantage

… and much more



Scott@hebneradvisories.com

LinkedIn - 203-482-9841

Scott Hebner
Operating Partner, Redline Advisors 
Principal Analyst for AI, theCUBE Research

Disclaimer
The views, analysis, and opinions expressed in this content — including podcasts, research briefs, articles, advisory commentary, and related materials — are the author's own and do not necessarily reflect those of any affiliated organization, including theCUBE Research, SiliconANGLE Media, or other publishing or distribution 
platforms. This material is provided solely for informational and educational purposes and reflects a point-in-time analytical opinion based on the information reviewed at the time of publication. It is not a guarantee of future market, business, or technology outcomes, and nothing herein constitutes financial, legal, investment, 
or other professional advice, nor should it be construed as an endorsement or recommendation. Hebner Advisories LLC disclaims any representations or warranties, express or implied, regarding the accuracy, completeness, or suitability of this material, and disclaims all liability for any decisions made or actions taken in reliance 
on it. Readers and users are solely responsible for their own interpretation and use of this material. The AEO Advantage Index, and the diagnostic methodology underlying it, is proprietary intellectual property developed, owned, and maintained by Hebner Advisories LLC ("Hebner Advisories"), and is made available through 
theCUBE Research, SiliconANGLE Media, and other publishing or distribution channels under the author's direction. All rights reserved. Any AEO Advantage Index assessment, finding, or score reflects an evidence-based, point-in-time analytical opinion and is not a guarantee of AI-engine behavior or market performance.
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