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When you're clear on the purpose behind your brand, your
message becomes the seed for growth. A strong connection to
why you started your business naturally attracts the right
audience - the ones who believe in what you do and want to be
part of it. 

In a sea of competition, something another business can’t take
away is your why? Use that as your advantage!

As an example, you can make a landing page on your website
to share your why, or this can go under your about us page.

Reels can always be a great way to share your why. I always
recommend a talking head video where you share either the
why or a company update but having your face or voice behind
it can be a great way to build trust.

At the end of the day the more a consumer can trust your
brand, the more they can buy from it!

Start with your “WHY”:



Reminder: This doesn’t mean daily, this just means at a
rate that works best for you. 

Once you find a rhythm that feels achievable for you
and your business you can find your version of
“regular”.

When you show up regularly:
You can stay top-of-mind. There are so many ways
you can deliver the same message to create new
impact.
You can build trust. People are more likely to
engage, follow, or buy from someone who they feel
connected with.
You can train the algorithm. If you get into a
pattern then you can be rewarded from the major
platforms. 
You can grow faster. The more consistently you
show up, the quicker your brand voice, audience,
and reach grow.
You can gain confidence. Repetition builds clarity
and creativity — the more you post, the better you
get. (It doesn’t have to be perfect.)

Show up consistently:



Engagement - why it matters: 

Boosts visibility:
When you engage with others, they’re more likely to
engage back. This signals to the algorithm that your

post is worth showing to more people.
Builds relationships:

 Social media is a two-way street. Genuine interactions
help you build community, not just an audience.

Increases reach:
 Engagement before posting warms up your account

and helps get your content seen in more feeds and
explore pages.

Humanizes your brand:
 People want to connect with people, not just posts.

Showing up and being social is what the platforms are
built for.

Social media isn’t just about what you post - it’s about how you interact
with others. Platforms like Instagram, TikTok, and LinkedIn like to

reward creators who are active participants.

 Liking and commenting on posts from accounts you follow
 Responding to DMs or story replies
Leaving thoughtful comments on posts in your niche
Replying to comments on your own content quickly

Here’s the strategy:
Spend 15–30 minutes before and after
your post engaging with others. 



Engage back – When people
comment, reply to them! That keeps
the conversation going and signals
to the algorithm that your content
is worth showing.

Keep it relevant – Your question
should tie directly to your content.
If your post is about headshot tips,

ask: “What’s your biggest challenge
when getting photos taken?”

Include your audience:

Social media is a conversation. When you simply tell your audience
something, they scroll on. But when you invite them into the

conversation, they feel a sense of inclusion and conncection to your
brand.

Asking questions or including a CTA (call to action) at the end of your
post encourages people to engage and further feel connected.

Make it easy to answer – Avoid vague
or overly complex questions. Quick
and clear wins the scroll.



Show up as YOU:

People connect with people.
Your personality is your
brand’s most powerful asset.

Energy is truly everything. If someone can feel
your energy or drive toward your business
through the phone it allows them to support you
easier.

When you infuse your brand with your energy,
your voice, and your story — you create
something no one else can replicate.

Your business is so incredibly worthy. Even on the
days when it doesn’t feel like it. Keep going, keep
showing up because the hardest part is starting.
You have got this! - Ashley Rowe


