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~ Weare all ;
commumcators

v ”lns:de each of us IS a natural born

storyteller waiting to be released”
- Robin Moore




' Jesus spoke oll these th/ngs to the crowd in parables

he did not say onyth/ng to them Wlthout usinga
‘ poroble So was fulfilled what was spoken through
 the prophet: “I will open my mouth in parables, | will

utter thlngs hidden since the creation of the World X
o I\/Iatthew 13:34- 35



He understood H|s audlence
" He used story and creat|V|ty to help ‘
‘them understand truths

- He engaged |mag|nat|on and emotion
He had a pomt



at is the best
currlculum for creatlve
commumcatlon‘?
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Dont forfelt human
ccnnectlon when teachmg
God’s Word to kids




The best 10 min tes of a
k1d’s week




e f /ou 1 want yo ur c.ll d ren to be
mtelllgent read them falry tales If you
Want them to be more mtelhgent read
them more fairy tales”
- Albert Einstein



f you Want our chlldren tc have fa/th
read them llble storles If you want
them to have more falth teII them

more Blble stories”
- James “Einstein” Hamilton



erlence

Allow the hstener to mt JllSt hear
the story, but experlenee e

, ”Readmg the Bible” and “Entering the Bible” are two vastly differing
experiences. Reading the Bible will tell you about history and
rendering facts. Entering the Bible will be like shadowing Christ” —

Wayne Cordeiro — The Divine Mentor.



e

&k e to y eller becomeS a

" “You cannot make people learn, you can only
~ provide the right conditions for learning”

- Vince Gowman






~ Tools I used in my story...

. Learnmg styles What dld you See Hear Do? SN




*Kinesthetic

In your story, what do the kids hear, see, and do?



- ‘ QlS I used ln my S tOI'Y

‘ Learnlng styles - What d|d you See Hear Do?

Hook — How did I draw the Ilstener m? .
I\/Iemorable I\/Ioment What W|II be the flrst thmg you WI||
recount? ' e Y ,
Comedy KIdS love nothlng more than other people S
misfortune _

Repetition — What did | repeat and why?

Creative Ingredients — Music, props, costume, art, technology
Optimal Teaching Moment — Where in the story was the most
powerful moment to share the message? (Climax)



 TheStoryAre

When you teII a story, you have to take the
Ilstener somewhere You can i keep drlvmg
' around the block”

- Alistair Bane



Rlsmg Aetlon Cllma.x 4

Fallmg Aetlon

Peak Moment {S NG
S, Consequences

EXPOSIUOH ~ Resolution
TheSetUp ~ NewNormal



3 Exp05|t|0n The Set Up Let the I|stener know Who
you are and Where you are so they can join you.

, Rlsmg Actlon What problem is buﬂdmg?

* Climax — Everythmg hangs in the balance

Falling Action - How is the problem overcome?
Resolution - What is the new normal / different as a
result of the events in the story?



rfty



What do y0u remeber most
about my story? -

How did my story make you feel?

How did the story apply to you?



. Prlorltlze Ilve human connectlon

e In your presentatlons ask what WI|| the
~ kids hear, See, and do? +

* Enter the B_ible story to create the best
10 minutes of a kid's week



aa ionclusmn
Jesus dldn t jUSt telI storles He was the story, and He &
“invited every one of us into it as storyteIIers for the next

generation. | dare you to be W|II|ng to step out of the boat
and r|sk teIImg the story with everythmg you ve got

Kids may not remember your bullet points, but they will
remember how your story made them feel, and that
feeling can shape a I'ifetime of faith. So, be creative in how
you communicate to kids and glve them the best 10
minutes of their week. ‘
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James Hamilton
816-759-9475

james.hamilton@baysideonline.com

@jam ham7


mailto:james.hamilton@baysideonline.com

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25

