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BBB and Capital One Partner to Help
Cardholders Manage Credit Wisely
Managing Credit - Made Simpler offers tailored advice and
easy-to-follow tips online for free
Arlington, VA - April 1, 2010 - April is Financial Literacy Month and B e t t e r
B u s i n e s s B u r e a u and C a p i t a l O n e Financial C o r p . have partnered to create a
unique set of free resources to help consumers learn how to effectively
manage credit. Recognizing that not every credit cardholder is the same, the
new " M a n a g i n g C r e d i t - Made Simpler" ( w w w . b b b . o r g / c r e d i t - m a n a q e m e n t / )
provides tailored advice for different types of credit cardholders - including
young adults who are new to credit and consumers who may be looking to
pay down high balances.
"Faced with the realities of the economic downturn, millions of Americans
have been taking a second look at their finances, including examining their
spending habits and how they are using credit," said Stephen A. Cox,
President and CEO, Council of Better Business Bureaus. "Regularly examining
your finances including how and why you use credit is important. BBB's
Managing Credit - Made Simpler provides easy-to-follow tips, checklists, and
advice that can help consumers better understand and successfully manage
their credit."
"Used wisely, credit can be an invaluable tool," said Shelley Solheim, Director
of Financial Education, Capital One. "Armed with basic information about
credit, including understanding of the agreements they are entering into and
knowing what's expected of individual cardholders, consumers can make
better choices about how they're using their cards. Our goal is to help
consumers establish good credit habits and empower them to take control of
their personal finances."
Most credit card users understand the need to manage credit effectively,
however there is no "One Size Fits AH" answer about how to do it. The needs
and perspectives of credit users differ based on their level of experience with
credit and how they use it. Managing Credit - Made Simpler provides
targeted advice for:

•
•
•

Consumers interested in securing their first credit card or managing a
personal credit line for the first time
Cardholders who recognize they need long-term guidance on
managing their credit efficiently.
Cardholders who face mounting bills and need advice on how to pay
down high balances efficiently.

BBB and Capital One created M a n a a i n a C r e d i t - Made Simpler
to give
customized credit management guidance to different types of credit users,
based on their specific needs and perspectives. Credit users can self-select
the version that fits their needs best: "New to Credit," "Balancing Act,"
"Overwhelming
Obligations". Topics include strategies to pay off balances
faster, how to improve your credit score, reputable resources to get help
now, five ways to find more cash and fraud prevention guidelines.
All of the resources and guidance made available through Managing Credit Made Simpler can be found online for free at w w w . b b b . o r g / c r e d i t management/.
For more information or to schedule an interview, contact Alison Southwick
with BBB at 703-247-9376 or Shelley Solheim with Capital One at 917-5896203 or shelley.solheim@capitalone.com.
About B B B
BBB, the leader In advancing marketplace trust, is an unbiased non-profit organization that sets and
upholds high standards for fair and honest business behavior. The first BBB was founded in 1912. Today,
123 BBBs serve communities across the U.S. and Canada, providing trustworthy consumer and small
business advice in addition to evaluating and monitoring more than four million local and national
businesses and charities. Visit www.bbb.orq for more information.

About Capital O n e
Capital One Financial Corporation (www.capitalone.com), headquartered in McLean, Virginia, is a Fortune
500 company with approximately 1,000 branch locations primarily in New York, New Jersey, Texas,
Louisiana, Maryland, Virginia, and the District of Columbia. Its sut>sidiaries. Capital One, N.A. and Capital
One Bank (USA), N. A., offer a broad spectrum of financial products and services to consumers, small
businesses and commercial clients. Capital One continuously invests in programs that help children, teens,
and adults to increase their money management skills through participation in innovative, interactive
learning opportunities. Visit www.capitalone.com/financialeducation for more information.

