Websites need
onhgoing updating
for maximum
Impact.

Check out this case study
to see how digital
transformation drove
results.
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The challenge

One website,
too many jobs

A PE-backed SaaS company relied
on a single outdated site to serve
SMB and Enterprise audiences,
with one-size-fits-all messaging
and a backend on the brink of
collapse.

The site focused on education,
not conversion --
and it showed in limited
engagement and pipeline.
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The strategy

Segmented sites.
Sharpened messaging.

We launched three distinct
websites, each built for:

e Specific buyer segments.
e Tailored value messaging.
e Clear conversion paths.

And, we replatformed everything
for speed, security, and
scalability.
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The results

Leads up. Pipeline up.
Valuation up.

The new digital experience
delivered:

e Record levels of qualified

leads.

e Improved web traffic and
conversion rates.

e A stronger company
valuation.
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The takeaway

Your website isn’t
just a page, it’s a
growth lever.

When your site speaks clearly
to the right buyers,
pipeline grows,
and so does your valuation.

Is your website doing the job
it needs to? Let’s talk.
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