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Testimonial
Working at the Family Abuse Center gave me a new perspective on my

approach to public relations. The FAC is unlike anywhere I have worked

before due to the nature of it being a domestic violence shelter. People come

to the shelter to seek refuge from their abusers. Spreading that message to

people that may need our help, and to those that can help us keep moving

towards our mission of eliminating domestic violence in Central Texas.
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Mission Statement
We exist to eliminate domestic violence in Central Texas by

sheltering victims of domestic violence and by preventing abuse from

occurring through intervention and education."
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OS TW

Volunteers and staff
can be involved in
our content.
While FAC is local,
there are
international
organizations we can
engage with.

Increasing audience
size across all
platforms.
Cohesive branding
for graphics and
posts.

We must have
caution in the things
we post due to
confidentiality.
Establishing and
maintaining shelter
recognition for
community
members.

Limited with what
photos we can post,
so more focused on
graphics that don't
perform as well.
Have not had a
strong social media
presence for long. 

THREATSWEAKNESSES OPPORTUNITIESSTRENGTHS
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Baseline Social Media Audit
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Target Audience

One in four women will experience domestic violence

One in 13 men will experience domestic violence

Three women die every day in America from domestic violence

Statistics found at https://www.familyabusecenter.org/day-of-remembrance/

With the Family Abuse Center, there is no product to sell. As a non-profit, the goal is
to spread awareness and education to the community. Through different needs of

the center and fundraiser events during the year, we can use our social media
platforms to reach out to people who may not be experiencing domestic violence,

but have the time or resources to help those who are. 

Objective:

Finding content to post can be difficult. We need to be cautious about any posts that
may reveal information about the location of the FAC or people who are staying

there at the time. Focusing on ways to showcase our mission and information
without saying too much is a tough line to walk.

Areas to Grow:
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Baseline Social Media Audit
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Facebook
3736

Instagram
934

Follower count

Instagram
17

Facebook
7

Like count
 (Average of last 30 posts)

This already posted graphic promotes engagement because:
it asks the Waco

community to get more
involved with the WFAC in

person.

users can repost it with
their personal story and

experiences.

members of the Lady Bears
would want to repost and

showcase their service.
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Twitter
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Instagram
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Day of Remembrance
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Dancing with the Waco Stars
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Around the Shelter
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Magnets
To help raise money leading into and during October, we printed

magnetic awareness ribbons and giving them to donors for every

donation of $14 or more, representative of the statistic that one in four

people will experience domestic violence in their lifetime. We also

placed magnets on the back of Waco Police Department cars. 
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LOVE SHOULDN'T HURT
1-800-283-8401
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Informational Videos
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ONE IN FOURDAY OF REMEMBRANCEABOUT FAC

https://vimeo.com/769726680/8c09a91312
https://vimeo.com/769726905/0c55292aef
https://vimeo.com/769677031/8f73752979
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Final Social Media Audit
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Follower count

Average likes
(Over last 30 posts)

Follower count

Follower count

Average likes
(Over last 30 posts)

934
949
963

17
22
33

3736
3764
3801

7
9

14

559
568
570

September 7, 2022

October 12, 2022

November 16, 2022
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Final Social Media Audit
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Takeaways
Our audience is primarily women in
the counties we serve.
Since we can't post client or location
information, posts about staff
members perform best.
People like being involved in the things
we're doing through our volunteers
and open staff positions.
Photos perform better than
illustrations and graphics.
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