


C O N T E N T S
 
Editor's Note

I ’ve read a good deal of advice about
writing, and I’ve tried to share the best
of it with readers of this magazine.

I have a scheduled and ordered type of
personality. But I have friends who are
quite different and they pen wonderful
books, but struggle with organization.
My hope is that this booklet will give
guidance and bring order to the writing
process. 

The truth is, if we’re doing good work
there is no need to justify it. No 
matter how long it takes; no matter how
many revisions have been scrapped or
how many agents and editors have
rejected us, we shouldn’t have to offer
excuses for how we got here. 

Living a life (with its mortgage payments,
pediatrician appointments, and flat tires)
and writing a great poem, story, essay or
book, are not mutually exclusive. Quite
the opposite. 

The writing life is messy, and there’s no
secret to success other than doing the
writing with an understanding of how to
be productive. Be encouraged to write
regardless of how you make it happen.

Best Wishes

Melissa

BECOMING AN AUTHOR

2.   PLOT CHART

4.   TRD's

1.   WRITE

 
Just Write Busy Pen

Check out 
The FALLEN RACE Trilogy

5.   OUTLINE

3.   EDITING

6.  TOOLS



T H E  A U H O R ' S  J O U R N E Y

Write
Primary Plot
The plot is a literary term used to
describe the events that make up
a story or the main part of a story.
These events relate to each other
in a pattern or a sequence. The
structure of a novel depends on the
organization of events in the plot of
the story.

Book Beginning 
Inciting Incident
Hook your readers in the beginning!
A powerful inciting incident is a
catalyst that all great stories are
built on. This is the event
associated with your opening hook.
It’s an event that captures the
reader’s attention and jump-starts
the plot. And believe it or not, your
protagonist, your lead character,
may have nothing to do with it and
may not even be wholly aware of it
or personally involved in it.

Example:
The inciting incident of Richard
Connell’s “The Most Dangerous
Game” occurs in the evening, when
Rainsford and General Zaroff dine
and discuss hunting. It starts off as
a friendly conversation about their
hunting adventure; however, it ends
with a confession by General Zaroff
that he kills people as a “game,”
and for fun while hunting. 

Soon after this confession, Zaroff
proclaims that he wishes to hunt
Rainsford. This revelation takes a
catastrophic turn that leaves
Rainsford in serious danger.

Inciting Incident
Book Plot

7 Tips
1. Include Your Inciting Incident in the
First Quarter of Your Story (Or Sooner)

2. Change Your Protagonist's Life for
Worse in a Thriller

3. Awaken a Hidden Desire In Your
Protagonist

4. Consider Your Ending Climax and
Work in Reverse

5. Force Your Protagonist to React to the
Inciting Incident

6. Write a Single Memorable Event that
Happens to the Protagonist

7. Start a Conflict

Homework

WRITE



#1 THE INCITING
INCIDENT

This suspense building tactic is reliable and reader friendly.

When starting your novel with suspense you need to

ensure that the incident is credible otherwise you run the

risk of seeming trite. The setting must include only the kind

of places your character would go. 

You don't necessarily need to start with the main

protagonist. You can plot first and then retrofit the

character traits and behaviors to suit the action. Also, the

inciting incident might not begin with the main protagonist.

However, the inciting incident must be tied to the main

protagonist's struggles and issues. The inciting incident

may be the very reason the protagonist is in trouble.

The key to a successful inciting incident is to align the

suspenseful moments with your protagonist's character

traits and background to the story plot. 

Inciting incident in a plot is an event or a point that arrives

at the beginning of a play, story book, or a film that disturbs

the actions and life of a protagonist, and sets him to pursue

the mission vigorously. It originates from a Latin word,

incitāre, which means to start up, to put something into

rapid motion, or to stimulate, or encourage something or

some character.

Inciting incident starts the action of a story, and sets the

main question readers want to know. For instance, the

inciting incident of William Shakespeare’s “Romeo and

Juliet” happens when the lovers meet and fall in love, first

sight, at a ball. You can easily recognize it because it

introduces the major conflict between protagonist and

antagonist.

In “Star Wars,” the inciting incident occurs when Darth

Vader attacks the ship of Princess Leia. Prior to this event,

civil war was going on there. It happens when the Empire

exhibits its true color by boarding a ship illegally, which is

supposed to be on a “diplomatic mission.” This creates a

real problem in the story. The Empire becomes cruel in its

every effort to restrict rebellion; nevertheless this inciting

incident shows us the beginning of deadly tensions, more

of which are to come.

The most common way to create suspense in

your inciting incident is to let your reader share

a character's anxiety or fears. Maybe someone is

stalking or chasing your protagonist. He or she

is looking over their shoulder as they stumble

toward safety. There is a haunting and

foreboding emotion with every step they take.

TIPS & TRICKS



#2 CHANGE YOUR
PROTAGONIST'S LIFE

FOR THE WORSE

suspense: the main character may become aware of 

danger only gradually.

In a mystery, the reader is exposed to the same 

information as the detective, but in a suspense story, the 

reader is aware of things unknown to the protagonist. The 

reader sees the bad guy plant the bomb, and then suffers 

the suspense of wondering when or if it will explode.

Sometimes the three are presented as separate genres, 

and sometimes they’re lumped together as Mystery/ 

Suspense, or Suspense/Thriller.

High stakes are about making sure something is at risk for 

a character if they don’t achieve their goal. In other words, 

What’s the worst thing that could happen to this character if 

they don’t solve this problem?

The best way to demonstrate and strengthen these high 

stakes is in a three-way power struggle. This is between 

the protagonist and antagonist fighting over whatever’s at 

stake

  

Make your characters miserable. Ask what the worst thing

is that could happen to your protagonist and make it worse.

Give them grief, false hope, heartaches, anxiety and near-

death experiences. We don’t want our protagonist to win

until the end.

Your main characters have to change. It has to be an

emotional change that shows growth and victory over some

of his/her  baggage.

In other words, a protagonist isn’t simply pushed along by

plot-level motivation and conflict but by a clearly defined

internal motivation. What kind? Well, it’ll be something

basic and universal, something a reader, no matter her

background, can understand and connect with: The need

to be accepted, perhaps. The need to feel safe. The need

to feel loved. The need to prove our worth.

mystery: the main character is occupied in tracking down

the truth about an event, usually a murder. If the

protagonist is in any danger, it is usually moderate, and

becomes a problem only as the detective approaches the

truth.

thriller: the protagonist is in danger from the outset. 

suspense: the main character may become aware of

danger only gradually. 

Every main character should  have a goal and 

something in stake in their life. But for now we’re 

going to concentrate on the two main 

characters: the protagonist and antagonist.

TIPS & TRICKS



#3 AWAKEN HIDDEN
DESIRE IN THE
PROTAGONIST

What goals do they have?

What do they fear? What might they be motivated to do to 

avoid this fear?

How do they think of themselves? Do they want to maintain 

or change this identity?

What lesson will they learn? How can you force them to 

learn this through their motivations?

What is their central problem? Their motivation will often be 

their attempt to solve their central problem.

Are they seeking answers, and if so, what for?

What do they feel they’re responsible for? What do they 

want to change about their world?

What cause are they fighting for, or do they have a dream 

they want to achieve?

The story turns from fight to surrender. To giving up. To 

realizing that what the protagonist wanted and believed they 

would gain by fighting is not to be. This is the turning point to 

the 3rd act.

Your protagonists  desires have driven him/her from the 

story’s opening to its end. The same is true for a character 

driven to a dark and/or tragic end–although in that case, it is 

the reader who experiences the awakening and gains new 

insight.

 A protagonist may want something and not know it, or 

may want something and be completely aware of it. 

If “what they want” seems like an easy question to 

answer in your stories, think again. Sure, a detective in 

a crime story wants to catch the bad guy and close the 

case. The lonely widower wants to find love. The 

superhero wants to save the world or at least her 

corner of it. Those goals (aka desires aka wants) are 

abstract, vague, and way too big to stand alone! It’s 

not that they are wrong, they are just too vast for 

readers to get. They are also too immense for you as a 

writer to work with and truly understand your 

characters’ motivations and share that understanding 

with readers.

We humans are nothing if not a bundle of wants– 

whether we want to eat ice cream, get the job, save 

the world, we want! As readers, we may feel lukewarm 

about a character who only wants to save the world, 

crazy as that might seem. But we begin with an innate 

understanding of a character who wants to save her 

child from danger–a cyberbully, a career blunder, a 

breakdown.

In narrative your character never gets what she 

wants–not really. If she takes every action possible to 

make her beloved fall head over heels, she ends up 

jilted at the altar.

TIPS & TRICKS



#4 CONSIDER YOUR
CLIMAX ENDING AND

WORK IN REVERSE

Conflict between characters (competition for power,

competing wants or needs, ideological differences in

beliefs)

Conflict between characters and their environment (for

example, a survivor trying to make it safely off the

sinking Titanic)

Time-dependent developments: Resolution becomes

urgent (e.g. The villain will execute a terrifying plan in

three days, or the ship will sink completely within one

hour)

Increased obstacles: Challenges characters must

overcome to reach their goals (e.g. Two lovers’

disapproving families take further steps to keep them

apart)

Increasing external conflict is an obvious way to build to a

climax. Conflict brings urgency, propelling the story to a

necessary resolution or meltdown.

To refresh, external conflict includes scenarios such as:

In a strong climax, conflicts lead to additional

complications:

List complications that forced a main character to take

action in a novel you’ve recently read. This is a useful

exercise for focusing on the elements of an effective

climax.

The climax is the most exciting, upsetting or amazing

moment in your story. The moment when the reader’s

commitment pays off. The satisfaction that comes from

that moment is the feeling you want to leave your

reader with.

How can one write a good fiction story in reverse? This

may seem a trick question until you realize this simple

fact: a novel is defined by its outcome. Put it in another

way; every story has a most important Idea; and this

idea is embedded in the final climax of the story. You

cannot know what you are really trying to say until you

have your most important Idea. And the issue is: you

cannot find out what you are trying to say until you

have written your story. So what do you do?

Take your most important Idea, write it on a Post It

Note, stick it your laptop/computer and go through your

draft again, rewriting, setting every twist, every turning

point, every reversal, every climax of every Act, in the

light of that most important  Idea.

The climax is the most exciting, upsetting or

amazing moment in your story. The moment

when the reader’s commitment pays off.

TIPS & TRICKS



#5 FORCE YOUR
PROTAGONIST TO

REACT TO THE
INCITING INCIDENT

Characters respond to events and other characters through

what they say or don’t say, what they do and don’t do, what

they think, and what they feel.

Dialogue

A character may respond with dialogue, lashing out with

angry or passionate words. Or, their words might be torn

reluctantly from a character.

Dialogue as a response can be deliberate, allowing one

character to steer other characters in the direction they

want them to go, leaving him/her in charge. Or, the words

of their dialogue can be involuntary, pulled from them

against their will as a response to what they've seen or

heard from others.

When you consider a response for your characters, think

about using dialogue, keeping in mind how it can raise the

level of conflict in a scene. 

Consider using a response that’s out of character for your

character. When a character no longer holds back, when

they reveal a true response through dialogue, they're

showing who they are and what’s important to them.

Reactions reveal issues that mean something for a 

character.

If a character goes after the man who’s gone after his 

dog, readers know that the dog means something 

special to that character or that he is possessive/ 

selfish, unwilling to let others touch or hurt what 

belongs to him.

When a character responds to the actions or words or 

intentions of another character, the reader notices. He/ 

she focuses on that response and on what causes it 

and thinks something’s going on here.

If one character confesses a deep and long-held secret 

to another and the second character has no response 

—no reaction in action or thought or dialogue—then 

the writer is saying that such a confession holds no 

meaning for that second character.

A character does not need to reveal his/her response 

overtly to other characters, of course. But if he has no 

response—if the reader can’t see a response of any 

kind—then there isn’t one. Characters can keep their 

emotions hidden from other characters but not from 

readers.

A response hidden from the reader is the same

as no response.

TIPS & TRICKS



#6 WRITE A SINGLE
MEMORABLE EVENT

THAT HAPPENS TO THE
PROTAGONIST

Write your first draft based on your outline. Create a

separate paragraph for each major point in your outline.

Concentrate on the content of your story rather than

grammar, spelling and mechanics.

Remember to explain what your protagonist was thinking

when your memorable event happened. Why did your

protagonist react the way they did? What did or didn't your

protagonist know about what was happening? Did your

protagonist realize right away that this was something they

would always remember? Use language that will help the

reader feel the way your protagonist did.

Characters are shaped by their pasts. While you don't need

to write every past detail of your character's origin, having

some idea in your mind of where they came from and what

happened to them while they were young, cam shape the

event you want to write about your protagonist.

Princes, princesses, assassins, thieves – they're all

common elements in fantasy novels, and a lot of the best

books in this genre feature protagonists of this origin.

List memorable events worthy of your story. These

may include births and deaths of loved ones, rites of

passage and turning points in the life of the

protagonist. Sometimes something simple can be

especially memorable, like going to a concert or

playing outside with the family. 

Choose from a list an event that is complex enough for

the length of your chapter. If you can't describe the

event in detail, it probably isn't very memorable.

Choose an experience you don't mind sharing with

your audience and make it a part of the protagonist's

story.

Identify Theme

Think about what makes an event memorable. What

about it was different from the daily routine? How did

the event affect the rest of your protagonist's life?

Identify the main reason your reader might remember

this experience. This will be your theme.

Outline

Create a general outline of what happened. Include

details that relate to your theme. Add any background

information your reader needs to know to understand

what happened and why it was important. 

Characterization is, without doubt, one of the

most important elements to master when writing

a novel or short story.

TIPS & TRICKS



#7 START A CONFLICT

Person against person

Person against nature

Person against self

Person against society

Person against supernatural

Person against technology

A conflict in a book is a situation or meeting between

characters that results in challenge and

opposition.  Conflict, such as a power struggle between a

hero (or protagonist) and villain (or antagonist) is arguably

the most important element in fiction because without

conflict there is no movement and no narrative drive.

A lack of conflict in stories is a common error among

beginning writers. A writer will often painstakingly develop

a setting and characters and then produce a story that is

almost entirely lacking in conflict. One way to avoid this

error is to outline your novel, and another is to get

feedback on story scenes and conflicts.

Here are three kinds of conflict to consider:

1.

2.

3.

4.

5.

6.

Most novels feature one of six main central conflicts at their

cores with smaller conflicts along the way. Refine your

story idea and make sure there is enough conflict to drive

your story.

Of course, what makes a thriller different to a mystery 

is the urgency of that goal. If you have to catch a 

murderer because that’s your job, then you’re in the 

potentially cozy confines of a whodunit. If you have to 

catch the murderer before morning or it’s your gun, 

badge, and marriage, then you’re in a thriller.

There are a lot of ways to plot and write an exciting 

story, but there’s one technique that every thriller 

author has to know. It’s a basic plotting decision that 

should be made early on, ensuring that your thriller is 

built on sturdy ground, and yet one that can easily 

elude writers as they wonder why their thriller just isn’t 

holding together. Thankfully, once you know it, you’ll 

never forget it.

Being thrilled is about tension – about turning the 

reader’s worry about what might happen into a 

fascination with what’s happening right now. I’ve 

written before about how fight scenes work when every 

‘move’ exists in reference to a goal. It isn’t interesting 

to punch a character until that punch means they might 

lose the fight. Thrillers work according to a similar logic 

– tension is built by having the audience interrogate 

every event for how it might affect an overall goal.

Here, the consequence is barreling towards the 

protagonist, and the reader is asking again and again, 

‘Is this the answer? Is this the solution?’ As time 

passes, that solution is more and more vital, because 

there’s a ticking clock, and it’s ticking down to disaster.

It’s easier to build in conflict naturally when your

scenes are structured well.

TIPS & TRICKS



TRD’s Twists, Reversals, Danger -
TRD’s
Let me define the TRD's further. 

Twist: A plot twist takes the reader in
an unexpected direction.

Reversal: A reversal takes the story
in an opposite direction that the
reader expected.

Danger: Moments of danger can be
physical (someone brandishes a gun)
or emotional (his/her heart is broken)

Twist
There are few things in fiction more
memorable than a good plot twist.
When the plot is driving in one
direction, a writer quite often
surprises the reader with something
entirely different and unexpected. A
twist can be used in any genre of
fiction to stop a story from becoming
predictable or expose character
traits. How do good writers go about
making a twist so powerful and
compelling?

A writer could make the protagonist
chase a lesser villain or show an
innocent boyfriend in a dubious
situation. Red herrings serve to
distract the protagonist, and
therefore distract the reader, from the
plot revelation. This kind of twist is
often used in crime or thriller fiction.
 
Nothing can shake things up quite
like killing a beloved character
unexpectedly. If a character is killed
or established as dead early on, the
effect a resurrection will have on the
characters, plot and reader will
always be tremendous. Did they fake
it? Were they only injured?

18

Approximate page#: Beginning Incident
Approximate page#: 70
Approximate page#: 140
Approximate page#: 210
Approximate page#: 280
Remember the more TRD's you add the faster paced your story will 
become. This will also help you figure out how to get from one 
treacherous incident to the next.



Reversal
The midpoint reversal often
throws the entire plot into chaos.
The strategy the protagonist had
all along no longer works or is no
longer viable and things have to
change. The midpoint reversal
has made the protagonist's goal
harder to accomplish, raises the
stakes, and will have serious
consequences if he or she fails.
This creates new momentum that
pushes the plot toward the climax
and ending.

Danger and Suspense
Suspense is about creating worry
in your reader. After suspense
comes to full blown danger. But
first, you must keep your reader
on the edge of their seat before
the danger actually reveals full
blown. There are three steps to
create suspense. First, mention or
provide hints about something that
can produce either reader
curiosity, or a problem, or a
anxiety somewhere down the line.
Second, mention this worrisome
thing or idea a number of times,
and before the payoff. Third, bring
suspense to a peak during the
payoff, the section of the story
where the danger is most intense.

18

Approximate page#: Beginning Incident
Approximate page#: 70
Approximate page#: 140
Approximate page#: 210
Approximate page#: 280
Remember the more TRD's you add the faster paced your story 
will become. This will also help you figure out how to get from one 
treacherous incident to the next.



SUB-PLOTS
Giving your story depth

Subplots 1 & 2

Layering in Subplots adds depth to your story. You

want to add a scene from one of them every forty

pages or so, alternating between them as in the

Book Plot example.You need to ensure each subplot

supports your primary plot. Before you decide on a

subplot, determine its purpose. 

In my book Fallen Race: The Inheritance, my

protagonist's life changes when she learns of the

danger and intrigues her late grandmother was up

against. The two subplots in my book are in some

way connected to the danger and intrigue, either

from the villainous angle toward  my protagonist or

from a supporting angle toward my protagonist.

But the best purpose for subplots is to enrich,

deepen, and help advance the main plot and reveal

character motivation. 

Don’t throw random subplots into your novel just for

filler, or because you think they are neat ideas. They

really must serve a purpose in your story. If you

make it your aim to make it as hard as possible for

your protagonist to reach his or her goal, subplots

can be very useful in this way.



18



The Story Premise
A story premise is a paragraph or
thought that holds the spirit of your
story’s true north structure. It
expresses your whole story in one or
two nutshell sentences. This is no
small task. The process of developing
the premise is the equivalent of hiking
a steep trail. But when you get it right,
the payoff in saved time, money and
creative blood, sweat and tears are
worth the agony.

The premise line is your best friend in
writing or pitching effective query
letters to agents or publishers. And
the premise line is more than a pitch
tool. When you find a premise line that
works, then you can know with
confidence that you have a story that
will stand the test of development.
These steps can guide your writing
process, acting as a road map to keep
your narrative on track and focused.

STEP 1:
Do you have a story?
Is there a problem or predicament with
an obvious and direct solution? Does
it test problem-solving skills? Does it
begin and end in the same emotional
space that it started in?

[When] some event sparks a
character to action, that
[character acts] with deliberate

[until] that action is opposed by an
external force,
[leading to] some conclusion.

STEP 2: 
Map the core structure
Tie all the structure together in a 2-
sentence summary.

     purpose

STEP 3:
FINALIZE THE PREMISE LINE.
Example: 
When a nearby volcano erupts in
Hawaii, FBI Agent Jonathan Walker
(the protagonist) runs to save his child
from the private school where he is
enrolled for protection, only to
discover his son has been kidnapped.
He must find a way to save his son
and bring the drug Lord to his knees in
the middle of the chaos and
devastation from the volcano.

CHARACTER MASTER LIST
Protagonist/Antagonist
Victim/Villain
Supporting Characters
    Image
    Age
    Occupation  
    Situation  
    Motivation  
    Height  
    Skin tone  
    Hair
    Eyes  
    Facial Description  
    Style  
    Mannerisms  
    Tone of Voice  
    Personality  
    Habits  
    Where were they born  
    Family  
    Important events
    Current home
    Finances
    Education
    Health
    Religion
    Interests



Chapter Outline
We finally made it to the story outline. Now that you have your
premise and your characters in place and you have a plot road map
for your story, it’s time to begin fleshing out each chapter. A chapter
can have more than one scene.

Remember that every chapter should move the story forward. We all
have a movie projector in our head. We need to see the scene and
hear the characters or the sounds. We need to give the reader
enough information that all their senses are stimulated and they feel
as if they are in the scene with the characters.
 
Use the template to build as many chapters as you want. Keep in
mind your Book Plot and where the subplots and TRD’s will fit within
your chapter scene outline. Your homework is to build your chapter
outline.

Chapter
 1

Chapter
 2

Chapter
 3

Scene 1

Scene 2

Scene 3

Scene 1

Scene 2

Scene 3

Scene 1

Scene 2

Scene 3



USING TOOLS THAT
ARE AVAILABLE

T H E  E D I T I N G  P R O C E S S

Don’t polish the book until you’ve written at least
one draft. 
If a scene doesn’t fit your story then you have to
get rid of it.
Don’t edit as you’re writing from your creative self.
Wait until you have a few chapters under your belt
before you edit grammar and punctuation. By
opening the free version of Grammarly.com you
will be able to quickly edit spelling and 
 punctuation. 
Grammarly Pro will help you edit plagiarism and
other advanced edits. It will cost so wait to use it
until you are finished with your book.
Don't edit until you are completely finished with
your book.
AutoCrit is for fiction books and helps with the
structure and story flow.
Sign up for a free Grammarly/Autocrit account. 
Edit your chapter scenes and take out anything
that doesn’t move your story forward.

Editing
How does an author effectively edit their own work?
Editing is everything. It is the whole ball of wax. It isn’t
just punctuation and grammar, it’s re-writing. I wrote
four drafts of my first book before I could get happy
with it and I’ve heard of others who write far more
drafts than that. Don’t panic and don’t get worried or
stuck. Do each draft quickly. Take out anything
that just shouldn’t be there. If it doesn’t move the
story forward, then nix it.
Here are some tricks that will help you start:
1.

2.

3.

4.

5.

6.

7.
8.



SHOW & TELL
T H E  E D I T I N G  P R O C E S S

Editing
Show and Tell
What exactly makes one scene exciting and another
dull and boring? To put it simply, it’s a matter of
showing rather than telling. In one setting we are told
about the protagonist's love of mystery. In the second
version, we get so see the breathless adventure as
the protagonist searches out the mystery. The first
version is a second hand report. The second is an
immediate and exciting scene.

Point of View
Which point of view are you using and why? If you
want continuing intimacy with your main character
you are probably using first person. Omnicient point
of view and third person point of view give you
emotional distance. Point of view is one of the most
fundamental means available to you for crafting your
story. It allows you to convey emotions that often
can’t be put across any other way.

The first person point of view has a number of
advantages, the main one being that it gives your
reader a great deal of intimacy with your view point
character. In first person point of view, the main
character effortlessly invites your readers into his or
her head and shows them the world through his or
her eyes.

On the other end of the spectrum is omniscient point
of view. Instead of being written from inside the head
of one of your characters, a scene from the
omniscient point of view is written from inside any of 



SHOW & TELL
T H E  E D I T I N G  P R O C E S S

Show and Tell (cont.)
your characters head. You might think of omniscient narration as a nineteenth century technique.

Then there is third person point of view. If the first person invites intimacy, and the omniscient
allows for perspective, the third person strikes a balance between the intimacy and distance of
the other two. You will almost always want narrative intimacy, especially if you are writing from
the viewpoint of the major character. Sometimes there are good reasons for maintaining narrative
distance. If youwant your readers to focus more on the action of the scene than on the
personalities involved you might want to keep the narrative voice more impersonal.

Dialogue
What is the first thing acquisitions editors look for when they begin reading a fiction submission?
Many editors would agree they find a scene with some dialogue and if the dialogue doesn’t work
the manuscript gets bounced. “If the dialogue is good I start reading.” Said one editor. If you are
like most beginning novelists or short story writers, you probably write sentences without thinking.
What could be easier than simply telling your readers how a character feels. If she’s astonished
you say so in the dialogue. It seems to save time and trouble. However, it is lazy writing. When
your dialogue is well written it needs no explanation to convey the emotion.

Unless your dialogue consists entirely of one character talking to himself or herself (a journal)
you will need to include speaker attributions so your readers know who is saying what. Bear in
mind that the only reason you need attributions is so your readers know who is saying what.
Don’t use reader attributions as a way of slipping in explanations of your dialogue. You really
don’t need to use “he said” or, “she said” too often when you only have two people talking. But,
when your dialogue consists of three characters or more, you’ll need to know who is talking. 

One last thing, start a new paragraph whenever you have a new speaker. It will help your readers
keep track of who is saying what. It’s often a good idea to start a new paragraph or dialogue that
follows a bit of description, but for now, just keep in mind that good dialogue looks even better
when you set it apart with its own paragraph. But the very best thing you can do for good
dialogue is never ever to explain it. In addition, reading a passage aloud can help you find the
rhythm of your dialogue. Everything becomes clear when you hear your dialogue being spoken.
Some writers find it helpful to have a friend read through the dialogue with them as if it were a
screenplay. Others read their dialogue into a tape recorder and then play it back. More of the
stiffness shows up when they listen than when they read. 

C O N T .
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Canva is a graphic design platform that allows users to

create social media graphics, presentations, posters and

other visual content. ... Users can choose from many

professional designed templates, and edit the designs and

upload their own photos through a drag and drop interface.

Canva uses a freemium business model. You can use it for

free, but you need to upgrade to the premium version to

unlock more features. For instance, the premium version of

Canva allows you choose more design templates. You will

also be able to create many folders to organize your

designs.

Whether you use a free or paid photo, or even one you

upload yourself, Canva provides and easy-to-use photo

editor where you can change the look of your image using

settings that include filters, tint, brightness, and more. As

for fonts, Canva offers hundreds from which to choose.

Canva is a web based design app made with the aim to

make graphic designing easier for people. While Canva

does seem to deliver on that, its interface can seem clunky

to some. In fact, it seems more of as a simulation of Adobe

Illustrator than a Photoshop competitor because of the

limited photo editing features.

Canva allows you to share your designs with a colleague or

with a team. ... The other party must then click the link in

their email before they can see the shared design with their

account. All shared designs are easily found in the Shared

with you tab on the homepage.

Canva for Work enables them to centralize all their assets,

collaborate more easily, and oversee a brand's image by

providing remixable templates, images and design assets

that other teams can use to create on-brand graphics.”

Canva Pro will be available for $9.95 per user/month.

Sell Your Canva Templates

Step 1: Assess your skills

What makes you so different? 

First of all, you need to know what problem you solve (or

will solve) for your dreamies. What do peeps say you’re

good at? What do you do that makes you wonder, “How in

the world do other peeps not know this?”– and how can

you create a product that will bridge that gap for your ideal

clients?

Maybe you’re the girl who creates super cute content

upgrades. Or the girl who rocks out the Instagram quote

pics. Or maybe you’re the girl who literally has the best

Facebook cover photo ever. Figure out your thing (or

things)–and own it!

TIP: Make a list of common pain points your dreamies

have and then list 3 solutions you could provide to them.

Circle the ones that spark joy (Marie Kondo Style!) and that

you feel you can do easily or without spending more

money.

TOOL KIT
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Step 2: Assess your clients

Now it’s time to get reacquainted with your dreamies. Who

are they exactly? Where do they spend their time? What

are their technical skills and what have they purchased

from you before? Where do they spend their time on

social–like, are they Instagram influencers or Facebook

fanatics? And more importantly, what graphics do they

need for these spaces? Where do they feel stuck? Where

are their visuals stuck?

TIP: Not sure? No biggie. You don’t have to know it all–you

can let them tell you! Survey your peeps. Ask them in a

thread or your own Facebook group or with permission in

another group. Or just pop the Q to some of your closest

online peeps. And don’t forget to also ‘pop’ open a fresh

Google Doc to note down their feedback for easy

reference!

Step 3: Assess your tools

We already know you need Canva to make Canva

templates. Duh. ;) But what else do you already have in

your digital toolbox that might help? For me, it’s my

computer, my Trello account, Google Docs, knowledge of

(and access) to great brand element places (like Creative

Market, for example )– and even relationships with some

fab stock photographers. 

TOOL KIT

What do you already have access to, to help create killer

templates? And what else do you need to get moving and

creating templates you love?  Make a list of both (the

universe is watching)–and then get to work with what

you’ve got!

TIP: Keep it super simple! Don’t invest in expensive things

if you don’t need to. (And if you do need a budget-friendly

option, keep in mind Canva Pro is only $9.95-12.95 a

month!)

Step 4: Assess your style

Let’s talk style, babe. And let’s start with the most obvious:

Color! Think about it: What are the prominent colors in your

wardrobe and the general style/vibe of your home?

Then, ask yourself: Does this come across in my branding?

Or do you have other specific styles you want to target in

the digiverse?

Thinking about the vibe you want your templates to have

before you create them (and maybe testing them on your

market to see if it’s what they want) will save you MAJOR

time–and save you from possibly launching to crickets.  

TIP: Start an inspiration folder on your Dropbox or a

Pinterest board of styles you think suit your brand or ideal

clients. Or, if you feel like a particular ‘style’ is missing in

the online space (like say, “grungy chic”–that’s gotta be a

thing, right?), ask yourself if YOU can fill it!



Step 5: Assess your products

There are SO many Canva products and templates you

can create to help your ideal clients! What do you feel

compelled to create? Brainstorm your ideas. Then, circle

the ones that make you feel excited and that feels unique. 

And just because I love ya, here’s some potential Canva

product #inspo:

DIGITAL: PowerPoint or LinkedIn visuals, event visuals,

opt-in solutions, logo sets, icons, home binder templates,

ebooks, podcast graphics, calendars, planners, email

templates, letterhead templates (and seriously sooo much

more!) 

PRINT: Business cards, thank you cards, basically any

cards! ;)  (Personal touches matter–and cards are an

incredible and highly-underutilized way for your clients to

show their clients they care. Why not make it super easy

for them?)

BONUS TIP:

If you feel any resistance around all this, take a quick

minute to assess what’s holding you back. Seriously:

What’s really going on? Are you afraid you’re “not talented

enough” to charge for your services? Or that you’ll work

crazy hours on (yet another) project that flops and totally

wasn’t worth the time it took away from your fam?

Get to the root of the problem–and then, reassure yourself

that there’s really no way you can fail because there IS

someone in the world who can (and is waiting to be!)

served by your unique skills! (And if YOU don’t serve them,

you best believe someone else will. So why NOT you?!)

All free media on Canva can be used for free for

commercial and noncommercial use. If a photo, icon,

music track, video or other media contains an identifiable

person, place, logo or trademark, please ensure you check

the source or contact us if you're unsure.
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Presentation Logo

Book Cover
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Unsplash is a website dedicated to sharing stock

photography under the Unsplash license. ... The

permissive copyright terms on its photos has led to

Unsplash becoming one of the largest photography

suppliers on the internet, with its members' photos

frequently appearing on articles.

License. ... More precisely, Unsplash grants you an

irrevocable, nonexclusive, worldwide copyright license to

download, copy, modify, distribute, perform, and use

photos from Unsplash for free, including for commercial

purposes, without permission from or attributing the

photographer or Unsplash.

The average Unsplash photo is viewed over 600'000 times

and downloaded over 4000 times. No other social network

can give you those numbers. Unsplash is massive, and it's

(currently) one of the best places to get visibility for your

work as a photographer.

Yes, you can use Unsplash photos as part of a product

you sell. ... However you cannot sell an Unsplash

photographer's photo without first updating, modifying, or

otherwise incorporating new creative elements into the

photos. This includes selling the photos as prints or printed

on physical goods.

TOOL KIT

All photos published on Unsplash are licensed under

Creative Commons Zero which means you can copy,

modify, distribute and use the photos for free, including

commercial purposes, without asking permission from or

providing attribution to the photographer or Unsplash.
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Pick from 100s of Professionally Designed Templates &

Get Your Business Online. Mobile optimized. 100s of Apps.

Easy drag n’ drop. 100s of templates. Customizable

templates. Over 160M Users. Free website builder.

Services: App Market, SEO Wizard, Mailboxes.

Website. wix.com. Wix.com Ltd. is a Israeli software

company, providing cloud-based web development

services. It allows users to create HTML5 websites and

mobile sites through the use of online drag and drop tools.

Wix is available for free for as long as you want. If you

need professional features like your own domain name or

ecommerce, you must choose from one of their premium

plans ranging from “Combo” to “Business VIP”.

Wix is a classic template website builder and an AI platform

rolled into one. You can choose from over 500 industry-

specific templates and make use of its incredible drag-and-

drop editor. Or if you'd prefer, use Wix ADI and let Wix

design a website for you!

For free sites: The owner of any sites or content is the

owner of the Wix account under which the content was

created. In most cases, the owner of the account is

considered to be the person or entity who has access to

the email address listed in Wix's records.

TOOL KIT

Wix is a more powerful builder than GoDaddy, providing

better quality features and more scalable plans. GoDaddy,

on the other hand, is more limited when it comes to

features and customization – but what it lacks in power, it

makes up for in speed!

Wix was founded in 2006 by Israeli developers Avishai

Abrahami, Nadav Abrahami, and Giora Kaplan.

Headquartered in Tel Aviv, Wix was backed by investors

Insight Venture Partners, Mangrove Capital Partners,

Bessemer Venture Partners, DAG Ventures, and

Benchmark Capital.

Wix (and similar alternatives) won't let you have a free site

connected to your own domain name. For that, you'll need

to purchase a Wix paid plan, it doesn't matter which one as

all of them allow customized domain names.

Both GoDaddy and Wix are huuuuuuuge companies. They

are publicly traded, making millions in profit, and spending

millions in marketing.
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Offer social media services

It is not a surprise that a huge chunk of services offered on 

Fiverr involve Twitter posts, Facebook promotions, or 

Google Plus promotions. People are desperate to get 

traffic to their websites and they don’t mind paying $5 to 

drive traffic to their web pages.

Write quickly and get paid

If you are able to write very quickly, you can get paid 

handsomely. Seriously. If you are able to knock out 400 

words in 12 minutes or less, you can rack up a base rate of 

$25 per hour. Not too shabby. The key is to write high 

quality materials so your buyers will keep coming back.

Use marketing software to get paid

There are all sorts of traffic generation software that you 

can use for a few minutes to promote clients’ sites. If the 

software doesn’t take much work to set up, you can make 

$5 for as little as a minute. That leads to a gross rate of 

$300 an hour.

Create digital drawings

If you know how to use automated photo-based drawing 

tools, you can create digital drawings in no time flat. 

People are always looking for custom graphics based on 

their pictures.

TOOL KIT

Research

Get paid to use Google for a research project. As long as

you make sure that your research is tightly focused, you

should be able to do research in a very short period of

time.

Become a virtual assistant

Depending on the country you live in, you can probably

make a decent living selling an hour or two of your time

doing virtual assistant work for clients you find on Fiverr.

Alter pictures

If you know how to clear the background off a picture using

Photoshop, you can make some serious coin through

Fiverr. People are always looking to get the background

cropped off their pictures so they can use those pictures

online.

Design business cards

Companies are always in need of business cards and there

is no shortage of demand for people with fairly basic

graphics skills who can design business cards.

Take pictures with signs

One of the easiest ways to make money off Fiverr is to

take a picture of you holding up a sign standing next to a

landmark in your area.
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Design flyers

As the online entrepreneurship boom continues to grow, 

the needs for graphic design has increased exponentially.

Write a review

If you are a fast writer and can knock out a 400 word 

review in less than 12 or 10 minutes, this can be a great 

gig to offer. People are always in need of reviews since 

consumers often buy products or services after reading a 

review.

Make a video testimonial

If you look presentable and can speak professionally in 

front of a camera, you should offer video testimonials. This 

type of gig is constantly one of Fiverr’s top sellers.

Use software to produce SEO diagnostic results

There are tons of software that diagnose how healthy a 

site is in terms of SEO. You can buy such a piece of 

software and offer to do custom diagnoses on Fiverr. Since 

these software packages don’t take too long to operate, 

you can make quite a bit of cash.

Use software to find SEO keywords

The same analysis for SEO diagnosis above applies to 

SEO keywords. The big difference is you’re producing a 

report composed of keywords. There’s a huge demand for 

this service.

TOOL KIT

Regardless of your skill level, there something you can

offer the global market for outsourced services. Get

started on Fiverr today and start turning your spare time

into spare cash.

Gigs

Fiverr serves to allow listing and applying for small one-off

jobs, or gigs, online. Jobs listed are diverse and range

from "get a well-designed business card" to "help with

HTML, JavaScript, CSS, and jQuery". Fiverr is a company

built on the model of listing temporary work positions.

Freelancers work in a variety of workplaces, ranging from

home to office.
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