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Grower Partnership Inquiry for Hilda
Lupina Specialty Cut Flowers

Thank you for your interest in supplying Hilda Lupina Specialty Cut Flowers.

We partner with growers who can consistently provide high-quality cut flowers for wholesale
use. This form helps us understand your farm, production capacity, and business practices.

We aim to keep this simple and appreciate you taking the time to share your information.

* Indicates required question

About Your Farm

1. Farm Name: *

2. Contact Name: *

3. Email Address: *

4. Phone#:*

5. Farm Location (City/State) *
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6. Website or Instagram (if applicable):

7. How many years have you been growing cut flowers? *
Mark only one oval.
0-1 Years
2-3 Years
4-7 Years

8+ Years

8. Total acreage dedicated to cut flowers *

Mark only one oval.
Less than 1 acre
1-3 acres
3-10 acres

10+ acres
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0. Who do you currently sell to? *

Mark only one oval.
Florists
Wholesalers
Farmers Markets
Event Designers
Retail Customers

Other

Production Capacity

10. What are your top 5 crops? *

11. Do you provide a weekly availability list with pricing? *
Mark only one oval.
Yes

No
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12.  What is your estimated weekly production? (during peak season) *
Mark only one oval.
Under 50 bunches
50-100 bunches
100-250 bunches

250-500 bunches

500+ bunches
13. For your primary crops, how many stems are typically included in one *
bunch?
14. What is the minimum number of bunches per variety you can provide *
weekly?

15. Please describe your seasonal availability (or paste a summary calendar if *
available)

Handling & Quality Standards
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16. Which of the following are part of your standard process? *
Mark only one oval.
Immediate hydration after harvest
Refrigerated storage
Use of floral preservatives

Other:

17. Do you follow any of the following growing practices? *

Check all that apply.

Sustainable practices
Low-spray or chemical-free
Certified organic

Other

Ordering, Delivery and Pick Up

18. What delivery options do you prefer? *

Mark only one oval.
Farm pickup
Delivery
Meet-up/drop point

Other:
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19. Do you harvest everyday, or do you have specific cut days for pick up or *
delivery?

Mark only one oval.
Once per week
Twice per week
Flexible / based on orders

Other:

20. Required Lead time for ordering? *

Mark only one oval.
24 hours
48 hours
3-5days

1 week or more

21. Are you able to maintain consistent weekly supply during your season? *

Mark only one oval.
Yes
No

Depends on crop/season

Business Practices
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22. Do you have a valid business license? *

23. Do you carry liability insurance? *

Mark only one oval.
Yes

No

24. What is your policy if product quality does not meet expectations? *

This content is neither created nor endorsed by Google.
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