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Attitudes of Qatar Consumers towards Local Conventional Banks, 

Local Islamic Banks and Conventional Foreign Banks: A Multivariate 

Statistical Analysis 

By A. S. Al-khulaifi, K. AI-Sulaiti and M. M. Metwally 

Abstract 

This study uses the results of a suNey to determine the main factors that 

motivate Qatar consumers to choose between local conventional banks, local 

Islamic banks and branches of (conventional) foreign banks operating in the 

State of Qatar. A random sample was selected and interviews were conducted 

during the two months of November and December 2000. 

The technique of factor analysis was used to analyze the relationships among 

the interrelated variables. The principal component method, with varimax 

rotation, is utilized to reduce the large number of explanatory variables to a few 

underlying factors. 

Factor scores were used as predictive variables in multiple discriminant 

analysis to determine which, if any, of the identified factors predict Qatar 

Consumers' interest to deal with each type of banks. 

Introduction 

Qatar, like many other Middle Eastern Countries has a dual banking system, 
i.e. interest-free financial organizations operate side-by-side with traditional
(interest-based) banks. Qatar has 14 banks: four local conventional, two Islamic
(i.e. operate according to Islamic Laws which prohibits the payment of fixed
interest on deposits and the charge of fixed interest on loans) and eight
branches of foreign conventional banks.

The market share of the local conventional banks is approximately 65.7%, as 
compared with 25.2% for local Islamic banks and 9.1 % for foreign (conventional) 
banks. There has never been an inquiry into the preference of Qatar consumers 
for the three types of banks. This paper is a modest attempt to close this gap in 
the literature. 

A survey was conducted to gather opinions of banks' clients in Qatar of their 
attitudes toward the three types of banks operating with in a dual banking 
system. These clients have a free choice to bank with any of the 14 banks. A 
questionnaire prepared the author in Arabic (with an English translation) and 
was filled through telephone interviews after a random sample was selected. 
The size was determined using a 95% level of confidence, 5% level of tolerated 
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