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Disclaimer

• GRAVITY is not responsible for updating or revising any information in this presentation, including all forward-looking

insights, when new events or situations occur.

• Actual future results in operation, financial and business performances may differ from those referred in the forward-looking

statements due to a number of factors, including but not limited to: market demands, changes to laws and regulation, state of

economy and other risks or uncertainties beyond the control of the Company.

• Investors should treat the forward-looking insights in the preceding paragraph as flexible information that maybe revised in

the future instead of legally-binding promises. The information in this presentation does not express, imply or guarantee its

correctness, completeness or reliability. It also does not provide a complete discourse of the Company, the industry and

major future developments.
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Agenda

1. Company Information

2. Products and Business Model

3. Financial Data

4. Prospect
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➢ Address：4F., No. 44, Sec. 2, Zhongshan N. Rd., Zhongshan Dist., Taipei City

➢ Date of company established：2001

➢ Listing date：May,2010

(Branched Out Cultural and Creative Industry in 2017/

Online Game Industry in 2019)

➢ Contributed capital ：NT$0.329 Billion

➢ Main Business：Cultural and creative service / Integrated marketing

➢ Numbers of Staffs：13

Company Information
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Enterprise Group

Controlling company：

100%
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Main Business: Integrated marketing from overseas.

地心引力
Gravity

(Stock Code：3629)

GameSword

HK



Organizational Chart
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Products and 

Business model

1

2

3

4

Resource integration / supply chain value improvement

Develop various cultural and creative businesses

Deepen digital services

Diversified strategies for digital cultural creation 

1. Cooperation in related industries .

2. Deepen customer partnerships.

3. Increase diversified products and services.

1. Business development for cultural and creative businesses.

2. Provide integrated solution services for customers .

3. stable operating performance.

Developing diversified digital content services, cooperatting with

customers public relations activities to integrate marketing strategy,

advertising and technology.

Deeply cultivate the development of creative content industry,develop cultural and creative

business,various digital cultural and creative related businesses in other regions to stable

operating performance.

Products and Business model



Products and Business Model

9



Products and Business Model
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Revenue In 2024
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Financial Information

Unit : NTD/Thousand；%
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項目 金額

Current & non-current financial assets amount(Thousand) -

Current & non-current financial assets amount/Total Assets(%) -

Current & non-current financial assets amount/Total equity attributable to 
owners of parent (%)

-

Amount of working capital(Thousand) 78,252

Pledge Agreement on Securities as of the end of September (Thousand) -



Financial Ratio

Unit : %
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Item December 2023 March 2024 June 2024
August 

2024(Unaudited)

Current Ratio 504.67% 950.10% 899.88% 902.39%

Quick Ratio 494.92% 934.90% 881.04% 880.75%

Debt Ratio 17.22% 9.22% 10.18% 13.24%
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1. To develop integrated marketing service which assist our customers to enhance

corporate image and create brand value.

2. Provide strategic corporate PR and integrated marketing communications.

3. Provide customers advisory services including corporate identity, develop strategy,

develop annual PR plan, media relations management and execution of public relations

activities. Provide maximum benefit exposure for customers by advertisement,

microcinema and digital marketing.

4. Provide product design, package design, graphic design, planning domestic and

international meetings, exhibition etc.

5. Searching for a talent and enhancing marketing ability to develop market sales channels.

Prospect
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6. To develop new clients and maintain relationship with existing customers, diversified 

products for enterring different markets to maximum of Enterprise value.

7. Management by objectives and goals to improve competitiveness.

8. Keeping lower cost and expense, effectively increase gross profit margin .

9. Increasing product exposure and accelerate the ability to adapt to the market changing.

10. Seeking for strategic alliances and meet the different needs of more customers.
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Thank You For Listening
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Q&A
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