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Penny Wieguhlbutz
ge: 25-30

DC Metropolitan Area
ion: College

Professional mix

yarital status: Unknown

A quote from to help define their voice and personality.
f

A quick summary of behaviors and practices like how he/she spends

their day.

Step 1: Doing the

° ° IIJTERNET . Customer uses Metro for events and to get to work.
I n te rv I e w C re q tl n She needs the Metro to be a more convenient, easy
g SOFTWARE to use service that runs reliably and is cheaper than
; ; other forms of transportation (eg cars, rideshare,

i h P MOBILE APPS biking, etc) in the DC Metro area.
e e rs o n q S Penny needs a way to lower costs because she has a

SOCIAL NETWORK financial goal she wants to meet.
: Penny needs reliable service because she travels
internationally and needs to get to the airport on

time.

Penny needs access to shuttle scheduling because

her station will be closed during the summer.

Intferviewing a small group of ) i
people Clﬂd CreOTing O persona for * Transportation fromAto B » Low cost: Cost needs to be equal to or lower than

other transportation methods

e O C h p e rSO n W h O p O rTi Ci p O Te d . Reliable source of Metro information (app,

website, notifications of track work, etc.)
Accessibility

Cleanliness
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What's great/not great about Metro?
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Na dCr ve Reasonable and Logical

SOLUTION: Sketching out ideas for alternatives (e.g.

modes of fransport, living arrangements, etc.).




Thank You

Laura@pearlofthesea.org




