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“Building Bridges. Delivering Results. Shaping the Future.”

Connecting People. Expanding Destinations. Empowering Global Travel.

1. Overview

Strategic Partner Group (SPG) is a global business consortium committed to advancing
tourism, hospitality, and international travel initiatives through innovation, investment, and
collaboration.

Through its Global Tourism & Travel Division, SPG connects governments, tourism
boards, airlines, hospitality companies, and private investors to develop world-class
travel experiences, tourism infrastructure, and global hospitality partnerships that
create jobs, boost GDP, and promote cross-cultural understanding.

“SPG doesn’t just promote destinations — we help build them.”

2. What SPG Does for the Global Travel & Tourism Industry

SPG partners with public and private stakeholders across the travel ecosystem to develop,
promote, and finance tourism projects that strengthen economies and expand global
connectivity.

Core Capabilities:

o Destination Development & Tourism Investment
Structuring and financing large-scale tourism infrastructure projects — including
resorts, airports, eco-villages, and heritage sites.

e Strategic Hospitality Partnerships
Aligning international hotel brands, travel companies, and service providers for
market expansion and investment opportunities.

¢ Tourism Promotion & Marketing Campaigns
Designing global branding, media, and marketing initiatives that attract tourists,
investors, and event partnerships.
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Government Relations & Tourism Policy Support
Advising ministries, tourism boards, and chambers of commerce on sustainable
tourism strategies and incentive frameworks.

Technology Integration & Smart Tourism
Supporting digital transformation through travel technology, booking engines, and
hospitality data analytics.

Event Tourism & Cultural Exchange
Coordinating festivals, expos, and cultural events that celebrate destinations while
driving measurable tourism impact.

3. The SPG Advantage

SPG’s strength lies in its ability to merge economic development, technology, and

strategic marketing into tourism projects that produce long-term value.

We provide:

Access to international investors and tourism-focused funds.
Partnerships with travel innovators, airlines, and hospitality brands.
Global exposure through media, trade fairs, and international tourism networks.

A sustainable tourism framework that alighs with environmental, cultural, and
economic goals.

SPG doesn’t simply consult — it creates ecosystems that transform travel into a driver of

global progress.

4. Global Focus Areas

SPG’s Tourism & Travel Division operates across every major travel market and sector:

Luxury & Experiential Tourism: Resort, wellness, and high-end destination
development.
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Eco & Heritage Tourism: Sustainable and cultural travel initiatives promoting
environmental stewardship.

Faith-Based & Philanthropic Tourism: Travel programs that blend purpose, impact,
and community development.

Adventure & Educational Travel: Youth and learning-oriented global exploration
initiatives.

Technology-Driven Travel: Smart booking systems, data-driven insights, and
tourism analytics solutions.

Infrastructure & Investment: Airports, cruise terminals, hotels, and resort
developments through PPPs and private equity.

SPG’s global reach ensures that every tourism project becomes a catalyst for prosperity

and cultural connection.

5. Why Partner with SPG

Strategic Partner Group combines business strategy, government relations, and media

exposure to turn destinations into dynamic engines of growth.

Key Advantages:

© Global Reach & Partnerships: Access to tourism boards, airlines, and
hospitality groups worldwide.

¢ Investment Facilitation: Capital sourcing and financing for tourism projects.

" Cross-Industry Collaboration: Integrating travel, real estate, health, and
culturalinitiatives.

Sustainable Tourism Strategy: Development frameworks alighed with
environmental and community goals.

©@ International Promotion: Media and marketing campaigns that drive visibility
and demand.
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SPG empowers destinations and enterprises to compete globally, grow sustainably, and
welcome the world with confidence.

6. Leadership

Sam Jacobs - President

A global business strategist with expertise in tourism, investment, and economic
diplomacy, Sam Jacobs leads SPG’s vision of connecting nations and industries through
the power of travel and hospitality.

Rick Reese - Operations Director

With 35 years of experience in business development, logistics, and partnership strategy,
Rick provides operational leadership across SPG’s tourism initiatives, ensuring measurable
growth and strategic alignment for every project.

Together, they lead SPG’s mission to make tourism a cornerstone of global economic
development and human connection.

7. Why Governments & Travel Enterprises Choose SPG

Tourism Development Expertise — From concept to funding to launch.
Global Promotion & Branding - Elevating destinations through media and events.

Investment Facilitation — Access to international investors and public-private
partnerships.

Sustainability & Inclusion — Aligning tourism growth with local community benefit.

Cross-Sector Integration — Linking travel, real estate, and culture for comprehensive
development.

SPG creates meaningful travel ecosystems that deliver both economic impact and global
goodwill.
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8. Contact

Strategic Partner Group (SPG)

www.strategicpartnergroup.com
@ info@strategicpartnergroup.com
t. +1(516) 880-4707

Summary Email Template
Subject: Advancing Global Tourism Through Strategic Partnerships with SPG
Dear [Client Name],

Strategic Partner Group (SPG) is a global consortium connecting governments, investors,
and industry leaders to expand the global tourism and travel economy through strategic
partnerships, investment, and innovation.

Our Global Tourism & Travel Division helps clients:
¢ Develop destination infrastructure and tourism investment projects
e Build international partnerships across hospitality and transportation
¢ Promote destinations through global marketing and media outreach
¢ Integrate sustainable, technology-driven travel solutions
e« Create jobs and long-term economic revitalization through tourism growth

SPG transforms travel into prosperity — helping nations, investors, and organizations
unlock the full potential of global tourism.

Let’s connect to explore how SPG can help expand your destination, tourism initiative, or
travel enterprise internationally.

Warm regards,

Sam Jacobs

President | Strategic Partner Group
www.strategicpartnergroup.com

t. +1(516) 880-4707
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