5 No-Cost Content Strategies Financial Advisors Can
Use to Build Trust and Grow Their Business

Marketing doesn't have to mean spending big—or sounding salesy. These five content
strategies can help you connect with your ideal clients, stay top-of-mind with current ones,
and create the kind of trust that leads to long-term growth. No marketing budget required!

1. Post for Value, Not Volume

Instead of posting daily just to show up, aim for one valuable post each week.
What's valuable:
- A helpful insight that solves a common client frustration
- A story of how you helped someone navigate a big decision
- A recent article with your perspective added
- An improvement you've made to your service or offerings

¢ Pro Tip: Add a simple question at the end to invite conversation.

2. Create “Expert Pairings”

Collaborate with professionals in related fields—CPAs, attorneys, mortgage brokers—to
extend your reach.
How to do it:
- Co-host a webinar or collaborate on a video
- Write a guest blog for each other’s audience
- Create a short checklist or guide together

@ Why it works: It builds instant credibility and gives clients a reason to refer you.

3. Send Client-Centered Newsletters

P Monthly or quarterly emails are your chance to strengthen relationships.
Don’t just update—add value:

- Answer a timely question you've heard from clients

- Celebrate a milestone or success story (with permission)

- Offer a seasonal tip or financial checklist

@ Quick Tip: Always include a clear subject line and one strong call to action.



4. Refresh Your Website Copy

Your website shouldn’t just say what you do—it should show people how you help.
Ask yourself:

- Does your homepage speak directly to your ideal client’s pain points?

- Is your About page friendly, not full of jargon?

- Are your calls to action clear and compelling?

¥ Bonus Idea: Add a simple resource to generate engagement—like a FAQ, worksheet, or
explainer video.

5. Make Your Emails Easier to Read

&% Small tweaks to your emails can have a big impact on engagement.
Try this:

- Break up long blocks of text

- Add bold or bullet points for readability

- Use hyperlinks instead of attachments

- Personalize subject lines based on client segments

@ Try This: A quick 3-line note with a “thought of the week” and a link to learn more.

Want help implementing these ideas—or taking your content to the next level?
That’s what I do!

Let’s connect:
jenny@jennyhallwrites.com
Follow me on LinkedIn
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