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Post for Value, not Volume

Try posting weekly
about something of value
that builds your brand.

e An industry insight

e A tip that will save clients
time, money or frustration

e A client success story that
Illustrates how you help
people

e An enhancement to your
services



Collaborate on Content

Partner with other
professionals to reach new
audiences.

e Cross promote great content

e Be a guest blogger

e Produce joint content with
webinar speakers or guests

e Take advantage of
sponsorship opportunities that
include advertising or feature
articles



Send Client Newsletters

Email your clients monthly or
quarterly with content that:

e Updates

e Educates

e Encourages
e Celebrates
e Surprises

e Motivates



Rethink your Website

Make sure your landing page
checks these boxes:

e |s it conversational and
welcoming?

e |S |t easy to navigate?

e Are there downloadable
resources available?

e Are the images relatable to
prospects and clients?

e |s there a clear call to action?



Fine Tune your Emails

Small changes can lead to
big engagement.

e Test different subject lines

e Segment your email lists

e Break up long paragraphs

e Choose hyperlinks over
attachments

e Consider using subject line
emojis (when appropriate)

e Add a call to action



