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making up 19.5% of the nation’s
population (2023) and

of young
people

(age 18 and under).!

THE U.S. LATINO GDP
WAS $4.0 TRILLION IN
2023, EQUIVALENT TO THE

LARGEST IN THE WORLD,

larger than that of the United Kingdom,
France, and other major economies.?

LATINOS IN KEY
IND STRIES'

Manufacturing
represents the
largest sector of
U.S. Latino GDP
at $547 billion.

In 2023, grew 15.5% year-over-year,
more than four times faster than the

rest of the industry, and reached
19.3% of total manufacturing.?

U.S. Latinos have been
particularly engaged in Public
Administration (448 hillion)
>y dand Real Estate, Rental, &
w g Leasing ($340 billion),

. among other sectors.”
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LATINO

PURGHASING POWER
WAS MEASURED AT

4,47

a IN 2023,
R

GROWING 2.4
TIMES FASTER
THAN THE
REST OF THE
ECONOMY.*

U.S. LATING-OWNED
BUSINESSES HAVE
GROWN AT AN AVERAGE
ANNUAL RATE OF

7.7°'3 D

SURPASSING

THE 0.46%
GROWTH

THE NUMBER OF LATINO-OWNED
BUSINESSES IS GROWING

o TOX

ALL AMERICAN
EMPLOYER
BUSINESSES.*

EAST ER

THAN WHITE-OWNED BUSINESSES.’
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LATINO-OWNED BUSINESSES
GONTINUE TO HAVE HIGHER GROWTH RATES
THAN THOSE OWNED BY WHITE ENTREPRENEURS.

8.7%
am
5.6%0

The 3-year (2020-2023) median
compound annual growth rate was 8.7%
for Latino-owned businesses versus
just 5.6% for white-owned businesses.3

HISPANIC CONSUMERS ARE AMONG
THE MOST ENGAGED IN BEAUTY AND
SELF-CARE, GENERATING

18.9%0

OF THE REVENUE IN THE U.S.
BEAUTY INDUSTRY AS A WHOLE.

of the US.
workiorce

and have the highest
work participation rate

among all major groups
of the U.S. population.’

IN 2023, U.S. LATINOS

ADDED
820,000

IN DIVIb UALS

to the working-age
population A
(comprised e \‘

between ages Q
>\ X |

16-64), while
the non-Latino
working-age
population
declined by
560,000.

HISPANICS
ARE PROJECTED T0 ACGOUNT FOR

(F NET NEW W[]RKERS

BETWEEN 2020 AND 2030.°

U.S. LATINO
POPULATION GROWTH
STANDS AT 1.8%,
GOMPARED T0

JUST 0.2%
AMONG
NON-LATINOS.

The median age is 31, a full decade
younger than non-Latinos.’
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STEADY
HOMEOWNERSHIP
RATE INCREASE:

In 2023, the Hispanic
homeownershlp rate reached

49.5%,

with a net gain of 450, OOO
new households. g

Over the last 10 years,
Hispanic households have
been responsible for

of the country’s overall
homeownership growth,
despite only making up
14.8% of households.®

EDUGATION

One of Latinos’ greatest values:
On a year-over-year basis, there’s a

2.8X AND 2X
FASTER GROWTH RATE

in bachelor’s and graduate degrees,
respectively, among Latinos, relative
to other groups.2

There are approximately
5.7 million U.S. Latino
enterprises in the U.S.

j} These businesses
employ over

3 8 million people

I and generate

in annual revenue.?
MOBILITY:
High-income Latino earners grew

SIX TIMES FASTER
THAN NON-LATINOS.

If this trend continues for the
next decade, over

high-income
earners WI||
be Latino.?

n, A., & Campos, J. (2023). State of Hispanic Homeownership Report. NAHREP.

9. US. Census Bureau. (2022). Table National Populat| fon byCharacterisucs 2020-2022.

httpsiwww.cel
10. Perez, L, Sichel

us.gov/newsroom/facts-fo
, B., Chui, M., & Calvo, AP{2021De mber QJLTh
https:iwwwmckinsey.comifeatured-insights/su
11. Sidoti, ©. (2024, January 31]L Social Media Fact Sheet. Pew

res/2023/hispan ritage-month.html
mic State of Latinos in America: The American

ic-state-oHatinos-in-america-the-amer

Dream Deferred. McKinsey & Company.
nable-inclusi Iv&g rowth/the-econom ican-dream-deferred

Research Center.

https:/iwww.pewresearch.orgfinternet/fact-sheet/social-media/?tabltem=673{63a2-da02-4836-96c6-c1d4e25c8a89

12, Samantha L. (2023, Jul 24). US Hispanics are heavier social media users than

on-Hispanics. Entravision Digital.

htlps‘.a’.-'\.'\a\o\.r\.'\a,entren.n'isionIo::aImarl-(etingsoluﬁons.corrl.*‘us-hispaiu:s-are-hef:n.n'ier-sodaI-mediﬂ-L.ls:s.‘r's-thaln-ncn-his-'.panics‘lil‘.w:tlev)-:l=
An%20impressive%2085%25%200f%20Hispanics group%20through%20social%20media%20market

13. Astrid G. (2024, Mar 28). Imm

ants and Latinos are most entrepren

n US, study finds. AXIOS.

htlps:.-'.-’wm'v,a><ios.oom!2024JO3fZSfIaﬁnoeconomic-grmvth-business-natj vvvvv -citizens

U.5. LATINGS
ARE YOUNG.

Today and future consumers: In 2023, the
median age of U.S. Latinos was 31, a full decade
younger than non-Latinos.?

LATINOS
WORK AND
MOVE THE
ECONOMY:

Latinos are projected to make up

22.4%

of the U.S. labor force by 2030
and more than 30% by 2060."

Latino/a-owned businesses in the
tech sector surpass white-owned
businesses in both revenue growth
and the adoption of artificial
intelligence.®

U.S. LATINOS
FUELING SOGIAL
MEDIA GROWTH:

According to
Pew Research,

49% of

U.S. Latinos
use TikTok,

surpassing usage among all other
major groups. This trend is similar

for Instagram and WhatsAp
\
‘ \ ’ \

YouTube remains the most popular
platform among U.S. Latinos, with
86% of adults using it."

of Hispanics in the U.S. use social media platiorms,
compared to 80% of non-Hispanics.®
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FAST FACTS 2025

TOTAL U.3. LATING
BUSINESS OWNERSHIP
SURGED BY MORE THAN
790 ANNUALLY OVER A

FOUR-YERR PERIOD,

while non-Latino business ownership
grew hy less than 2% per year.

Latinos have grown at the
second-fastest rate of any major
racial and ethnic group in the
U.S. electorate since the last
presidential election.

An estimated 36.2 million are eligible

to vote this year, up from 32.3 million
in2020."

Latinos are projected to account
for 14.79% of all eligible voters
in November 2024, a new high.

This share has steadily increased
over the past two decades and is
up from 13.6% in 2020. *

HISPANIC
ELIGIBLE
VOTERS

TEND TO BE YOUNGER
THAN ELIGIBLE VOTERS
OVERALL.

Only 33%o of Latino eligible voters
are ages 50 and older, compared with
48% of all U.S. eligible voters."

U.S. Latino consumer spending
rose 4.9% per year from 2018
t0 2023, more than double

the rate of non-Latinos.

In 2023 alone, Latinos spent over
$2.5 trillion across all sectors.

U.3. Latinos have favorable views
of the United States: 83% see
the U.S. as a land of opportunity
and a safe place to raise their
children.

Additionally,

85% 82°% B

report a
better
financial
situation

feel they have
improved
employment
prospects
and safety.’

believe they
have better
educational
opportunities
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US. Latino Gross
Domestic Income
(GDD reached
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IN 2023,

up from $2.1 trillion in 2018, and Is
growing at a rate 2.5 times faster
than the rest of the country.

LATINO-OWNED
BUSINESSES MADE UP

0/o

36

of all new startups

in 2023, according to
a recent analysis of
Census Bureau data."”

AGGORDING TO
THE DEPARTMENT
OF DEFENSE,

Latinos TGII_I'BSEI“
19% of active duty
military personnel
and 8% of DoD
civilian employees.™

MOST LATINOS

SPEAK ENGLISH:

84.4%

of Latinos speak only English
or speak it well.”

MOST LATINOS ARE
U.S. CITIZENS:

Four in five Latinos
are U.3. citizens.

As of 2022,
8190 of Latinos
living in the country
are U.S. citizens, up
from 74%o in 2010.2°

-~

In the nation’s largest
economies, U.S. Latino
economic activity
accounts for up to
429 of overall state
growth, while total GDP
to expand rapidly.2*

Latinos are a significant driver
of both opening-weekend
attendance and total

box office revenue.
They account for 24% of film
ticket sales, 29% of daily
mobile TV viewers, and 24%
of streaming subscribers.
Latinos are the most avid
filmgoers per capita in the
United States.?
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The percentage |
of Latina
adults with a
bachelor’s
degree or
higher has
nearly
quadrupled,
rising from
9.4% in 2020
to 20%o in 2021.3
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