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SOC 2 notice email

GRN DISTRIBUTION: 

Tuesday, November 15

Distribution: 1,257 Life Sciences list

NEW: Adjusted open rate = 8%
(Estimate of how many emails were opened by actual 
humans; more reliable metric that reflects recent email 
privacy protection updates)

Click-through rate = 1.3%
Percentage of recipients who clicked 
a link  out of those who opened it

Unsubscribe = 6

Hard Bounce = 7

SPAM = 0 
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NGHS email campaign metrics 
Send with link to news release 

Partners–
16.3% open rate; 
9.1% CTR 
▪ 204 sent, 

99.2% 
delivered

▪ 0 hard 
bounced

From:stt@guardi
anresearch.org

McLeod comparator 
12.4% open rate; 
8% CTR  

Biotech/LS – Clients & Prospects
▪ From: chasse@guardianresearch.org
▪ 1,260 sent, 98.9% delivered
▪ 7.0% open rate; 6.9% CTR
▪ 12 hard bounce 
▪ 1 unsubscribes
▪ 33.3% clicked news release link (of opens)

Top 10 engaged contacts 
30+  michael.Greenberg, MD, Sanofi
07 michaelalong@comcast.net
06 Pat Arensdorf, exai.bio
04 Matthias Schroff, exicuretx
04 Lisa Hornick, catalystcr
03 Avanish Vellanki, rainthera
03 Jim Abraham, PhD, carisls
02 Daniel Cushing, PhD, carismatx
02 Jeff Boore, phenomehealth
02 Christopher Recknor, M.D, cytodyn

Prospective Health Systems  
From: stt@guardianresearch.org
▪ 1,463 sent, 98.56% delivered
▪ 6.7% open rate; 12.5% CTR
▪ 14 hard bounce 
▪ 2 unsubscribes
▪ 37.5% clicked news release link 

Top 10 engaged contacts 
15 Tessa St. Rose, ccf.org
06 Lisa Trevino, PhD dhr-rgv
05 Patti Lehigh, St Jude.org
04 Rebecca Becca Harper, 
 The Christ Hospital
03 Carol Chalkley, Jax health
03 Frederick Masoudi, Ascension.org
03 Keeley Puls, Vance Thompson 
 Vision
03 Kiran Avancha, Honor Health
03 Mary Tobin, PhD, Acres Global
03 Ann Gianola, sbch.org

Alliances/Friends – 23 sent
31.8% open rate; 0% CTR  
1 hard bounces (Sam Konduros
Founder and CEO at SCBIO)
From: watson@guardianresearch.org

Bergen comparator 
13.9% open rate; 
30% CTR 
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TG email campaign
Data cleaned-up; sent with link to news release 

Partners & GRN - Thursday
From: stt@guardianresearch.org 
▪ 317 sent
▪ 16.4% open rate; 13.5% CTR
▪ 0 hard bounce 
▪ 1 unsubscribes
▪ 71.4% clicked news release link 

Monday - Biotech/LS – Clients & Prospects
From: chasse@guardianresearch.org
▪ Life Sciences/Biotech List (clean) -1,255 sent
▪ 7.09% open rate; 11.2% CTR
▪ 4 hard bounce 
▪ 2 unsubscribes
▪ 40.0% clicked news release link (of opens)

Alliances/Friends –Thursday
From: watson@guardianresearch.org
▪ Friends of GRN List - 26
▪ 23.08% open rate; 0% CTR
▪ 0 hard bounce 
▪ 0 unsubscribes
▪ 0% clicked news release link 

Subject: GRN partnership aims to combat rare genetic diseases
Date: Thursday, July 28, am 
Redirects: https://www.guardianresearch.org

Prospective Health Systems 
▪ From: info@guardianresearch.org 
▪ Outreach, no signature
▪ Hospitals/Health System Contact List          

(clean ) – 1,479 sent
▪ 5.75% open rate; 12.9% CTR
▪ 8 hard bounce 
▪ 4 unsubscribes
▪ 44.4% clicked news release link 

mailto:chasse@guardianresearch.org
mailto:watson@guardianresearch.org
mailto:info@guardianresearch.org
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