


In the glittery

m} 9 I‘9®s, a rambunctious
Js [

Jersey Drag Queen
and her best Judy go
to extreme lengths
to realize their
dream of opening
their own artistic
sanctuary!

“To Wong Foo, Thanks for Everything! Julie
Newmar” meets “My Cousin Vinny”
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OFFICIALLI TEE St
NAME gEVER! FUN, HEART-
WARMIKNG, sPARKLY.
BRIMMING WwITH LOVE,
VERVE, AND HUMOR.
INARILY PIMELY

v PRAORD
. PACKS ON

GIVEN THE AT

AN ART FORM AND

"THERE IS A LARGE CAST OF
CHARACTERS, A LOT OF WHICH ARE
VELL-DEVELOPED AND BRING
SOMETHING UNIQUE TO THE STORY..
BUT I'LL FOCUS ON VISA DECLINED
AND ANGELA, WHO ARE, WITHOUT A
DOUBT, THE MOST ENGAGING ELEMENT
OF THE STORY. THEIR DYNAMIC IS
SWEET AND FUN, AND WHILE THE IDEA
OF GETTING MONEY TO OPEN A
PARTICULAR PLACE ISN'T SOMETHING
NEW, WE CAN'T LOOK AWAY OR DO
ANYTHING ELSE THAN ROOT FOR THEM
AS THEY ARE DELIGHTFUL, AND THEY
FEEL LIKE GREAT REPRESENTATIONS
OF THEIR COMMURNITY"

THE GOLDEN SCRIPT
COMPETITION




breaking the rules



Writer, Producer, Angela, Ashley Gianni is an Italian Jew from New Jersey - aka a
Pizza Bagel! She is an award-winning actress, comedian, and creator with experience

in film, television, and theatre. Ashley holds a BFA in Theatre Performance from
Chapman University. Most recently, Ashley starred in the award-winning short film

Ashley has prod uced; web content, sketch comedy, live improv and stand up shows,
as well as short and feature length films including festival-selected film, Moving Millie
(starring as Millie). Ashley runs Giannj Marketing specializing in brand development
and marketing for entertainment professionals.

! 'ﬁ;ﬁi&y is a proud SAG-AFTRA member and is represented by Momentum Talent and
\ Literary Agency. www.ash leygianni.com
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- Catriona Rubenis-Stevens isa multi-award winning director and N eﬁ““EGF E. B
producer and was part of the team that went to the 93rd Academy “}' 'F
Awards with the best live action short film nominee; Feeling Through.
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Directing credits include over a dozen short films that have screened at
Slamdance, Hollyshorts Film Festival, Sci-Fi London and Heartland,
music videos for Broadway Cares, LUX and On The Quays, multiple
web/digital series including Brainpop, Speak American, Maestro’s
Magical Music Box and The Scoop, and spots for Cartier and Money Map
Press. Catriona was recently commissioned by Speak.a Technology in
Hangzhou China to write, direct and produce over 50 videos for an
English language learning app specifically aimed at preschoolers in
China to aid them in their study of English.
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Outside of her own filmmaking career, Catriona serves as a mentor at
Reel Works, and later this year she is opening her own mentorship
program in New |ersey offering professional shadowing opportunities to
pre-college yc:uth www.catrionarubenis-stevens.com
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Laura Scarano is an award-winning film producer originally fi
Her mission has always been to elevate artists, buil¢
impact others and present their work to the world. Sher
Artsin Art History from Pratt Institute in Brooklyn, N
borough for over a decade. Although she will always be ap
heart, she now produces films predominately from Los.

-----

premieredin 2023 at the Calgary International Film Festival, and sheis in post-
C . productmnenlther features. Additional festivals include: HollyShorts Film
Festival, Urbanworld Film Festival, Montclair Film Festival, and more. Over the
major gifts at institutions including Columbia University School of the Arts and
American Film Institute.

When not collaborating with filmmakers, you will find her and her partner at the
mercy of their Labrador Retrievers, Rothko and Eggleston.

www. laurascarano.com
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Co-Producer & Val

Danielle Beckmannis a bicoastal actress, producer, writer, and filmmaker
with a penchant for creating community in the filmindustry. In 2012,
Beckmann produced and starred in the award-winning narrative short film
LIZA ANONYMOUS, which made its world premiere debut at the 2021
* TribecaFilm Festival. The short received critical acclaim and she is now
reprising herrole as Lizain the feature version.In 2022, Beckmann
= produced and starredin the dark comedy short TIKIBAR FUNERAL HOME
that premiered at Dances With Films, and likewise produced and starred in
\)0 the dark comedy short EX-HUSBAND where she plays opposite SNL vet
Bobby Moynihan. Beckmann also portrays the character of Samin the
%ﬁ award-winning horror comedy SAM & KIKI which is on the festival circuit
now. She most recently produced the short film CURTAIN CALL, where
she was proud to assemble a crew where over 50% were female-
identifying. Beckmannis slated for her directorial debut with the short =
comedy DR. SAM starring Lucie Arnaz, as well as her "
own horror comedy DIA DE LA MARIA.
You can catch her hosting panels at WonderCon
and San Diego Comic-Con promoting her
table-top show NOVEL CHRONICLES
(a crowning achievement of her nerd life.)
Sheis the proud co-founder of her production
company Brooklyn Quarter and currently resides
in Los Angeles with her husband
and beloved house plants.
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e money for thei s e
Inspired By
____ Marisa Tomei in My Cousin Vinny = | = e |
Melanie Griffith in Working Girl | N\ & |
Drea de Matteo in The Sopranos _ - 1
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Oh, Hello!

Can'tagirl get §fL8

some privacy ‘round =

here?! Just kiddin’!

I’'ma fourth-wall-breaking,

charismatic Queen and your

guide through our campy tale.

You can call me, Mother!

My dazzling personality and

sharp wit beautifully complement PR

my compassionate, maternal ¥

instincts. I'min search of a community

to call my own and must overcome My ps

self-doubt in order to fully accept my |

authenticity and blossom into the ;| B

confident leader that stands before [ P XuEapery

you today! I RN il
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(Paulie) Russo (30s) a childhood friend of
Vlisa & Angela. Russois that kind of blue-
collar, working-class Jersey townie that
never leaves home. Heis a big teddy bear but
rougharound the edges and has been not-so-
secretly inlove with Angela sincegrade
school:Atrue “ride or digZ-RussBis the kind
of friendyou cancall at threein the morning
and he'll hallgﬁutuf jailor help bury the
hodg' Y

Vlto Delluc1 Jr.

Ultu DelluciJr. (50s) s theSonof lita ﬁn[ I
' Finger' Dellucci Heinherited hi

| N bar bigego, and bad attitude! litoisa
Local Bank. Ricki was’ ----- 9 gaudy manwhois desperate to be reveret

transferred to save thisbranch, - (& | likeamob boss but can't back up his
but unheknuwnstt erfﬁe ; B 4 hrauadn Viito often makes promiseshe

(Erica) RickiStone (30/50s) s
the savwy, forward-thinking
new general manager of the

}
Y

=\

1 uCcky Caruso

(50s) Angela’ sGrandfatherand sole caretaker. He's a
middle-school dropout, but tast dentof i ea dthe
definition of “streetsmart”! Heva nily nd

welcomesaunungan unsur shomewi
openarms! After being diag
becomes Lucky’s nul

one fast actlonasﬁ andinvest
m\hsaandAngel

4 success. Thve|51 |
5 ' Luckgleaues-y

and thew happlness. |
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RISINGIANIISEGBIOIAEIAND
ANTISDRAGIEEGISIFATIION

According to the ACLU, the

MARCH 9, 1992 $1.99

HAPPY DAYS’

annual number of anti- el gy
SENTIMENTAL LGBTQIA+ bills have nearly The ACLU is tracking ‘
REUNION doubled in less than a year with Eill anti-LGBTQ bills in h

238 bills introduced in the first the U.S. n
three months of 2022 to a total .. .. ..o iniinn b
O O - 7'~ LT ichon nd il acion. a

of September 2023. Anti-
LGBTQIA+ legislation has

= |
w H l skyrocketed over the past i -
several years, from 41 in 2018, e — T
with most bills targeting the e N 2
drag and trans community.
D As of March 5, 2023, according to
Time Magazine, Tennessee became

the first state to ban Drag Shows

...because Drag Queens are being banned, vilified, and ﬁ'PT‘HCDKRQAG for minors with similar bills
criminalized, because our transgender youth can’t play sports Mtroduced T uh oM
’ Sl g y B Sp NATIONWIDE As of March 22, 2023, according to

or access gender-affirming care, and because women have lost the HRC, 10 states have outlawed
access to critical healthcare and the rights to their own bodies! or limited gender-aifirming health
care for minors with similar bills

As the rights of LGBTQIA+, Drag, Trans, and Female U.S. - introduced in 21 additional states.
citizens continue to be dismantled and threatened every day, it
is vital that we tell our stories—to enlighten, uplift, and
empower our communities. To remind our peers that we
belong. To uphold the values of our communities, and to
amplify the necessary voices of underrepresented people.

T0 CREATE
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Women and LGBTQIA+ filmmakers struggle daily to find opportunities, fair wages,
and financial investment in entertainment. In their 2022 study, Women In Film LA
found that “...on average, men-owned production companies receive over SEVEN-
TIMES the amount of funding that women-owned production companies receive.”

l:J According to the August 2023 Annenberg Inclusion Initiative USC Inequality
report—the largest, most rigorous, and comprehensive analysis of identity in
popular movies focusing on representation on camera and behind across the 100
top-grossing fictional films from 2007 to 2022—concludes that “film continues to
minimize and marginalize the stories of the LGBTQ+ community—and change is
needed...the image of the LGBTQ community in popular film is one that—when not
defaulting to invisibility—continues to advance a portrait of White, male, adult
characters. The spectrum of voices affiliated with the LGBTQ community
continues to be left out of top films”. The study shows that, “in 2022, 72 of the 100
top films did not feature even one LGBTQ+ speaking or named character on
screen. 84 films were missing LGBTQ+ girls/women. Across the 100 top movies of
2022, only 1 speaking character was coded as gender non-binary. More than 40%
of the LGBTQ+ characters (41.4%) appeared in speaking roles that were
g: inconsequential to the story !
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women on screen has not changed since 2008 (32.8%).
Clearly, the activism and industry advocacy has failed.” It

goes on to undercover that “in 2022, a meager 16.3% (of
screenwriters) were women (while) 83.7% were men”. The
report reveals that “ ..fewer than 10% of directors were

women in 2022” and urges the need for more women
behind camera to ensure that the access and opportunity
afforded to women in the industry continues to increase in
order to create essential, meaningful long-term change.

INEQUALITY IN 1,600 POPULAR FILMS

ANMMEMBERG INCLUSION INITIATIVE
quﬂNNENEEPI“
@ ¥ @incluslonis

NO PROGRESS FOR GIRLS & WOMEN ON SCREEN

Prevalance of girls and women as speaking characters across 1,600 films,
in percentages

Parcentage of
1,600 films with E?B%
Balanced Casts

yiid 328 328 314 3.5 318 931 34 335 331 34.6

30.3 .2 28,4 29.2 98.1 Ratio of males L
to fermales @

217 :1

Total number of Gg 858
W? wE VI M0 M 2 M2 M 5 K T |® |\ ' m = speaking characters |

PROGRESS TOWARD PARITY FOR GIRLS & WOMEN AS LEADS
Of the 100 top films in 2022...

And of thoze 44 films...

had a female lead/co lead
1 9 from an underrepresented
Depicted a Girl racialfethnic group

or Woman as a

Lead or Co Lead
had a female lead/co lead
45 years of age or older

41 films in 2021 and 20 In 2007 depicted a girl or

Excludes films w/ensemble costs
woman as a lead or co lead.

GENRE GAPS PERSIST FOR GIRLS AND WOMEN

299 38.1
o 29.9 32.4 36 365 345
239 o0 24.6
20 20.8
a7 12 ‘18 22 0T ] 18 - o7 12 ‘18 ‘22
%s OF FEMALES OM SCREEN % OF FEMALES ONM SCREEMN % OF FEMALES ON SCREEM
ACTION ANIMATION COMEDY

Additionally, the report found “the percentage of girls and 1
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film “Everything Everyw
All At Once” ($98 miillio
profit) prove that audiences
are starving for original
work that delivers -
empowering messages and (57
embraces nostalgia through =\
engaging and upbeat \
storytelling. “No Rules”,
which creates a mldmght J
showing, cult classic -
moving-going atmosphe \
takes the experience
audiences are after to the
next level by turning

theaters into much-needed

safe spaces for our Que
community. CN *

According to a CAA analysis, female-led films
outperform male-led films at all budget levels! The
FARRITBEL) Geena Davis Institute has found that being able to
identify with the characters on screen drives
FILMS WITH moviegoers' attendance, thus it's no surprise that
FEMALE LEADS “women are an economic force in the marketplace;
o 51% of the US Population, 52% of Moviegoers, 51% of
MAKE 38.1% MORE. Movie Tickets Purchased” according to the 2019
ReFrame Executive Summary. Additionally, “in 2018,
FILMS WITH films with casts that were 21-30% minority enjoyed
RACIALLY DIVERSE
CO-LEADS
MAKE 60.5% MORE.

the highest median global box office receipts. In
2019, this honor went to films with casts that were
41-50% minority,” according to a UCLA study shared
by Women and Hollywood.

Hove whay you do for me:

& TOYOTA
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No Rules celebrates feminine expression and queer values through comedy,
camp, and compassion taking inspiration from classic, popular drag films like
To Wong Foo and The Birdcage. With that, our target audience for the film is
LGBTQIA+ and female identifying viewers.

No Rules will connect with audiences that enjoyed the recent box office
success Barbie and Oscar-winning indie film Everything Everywhere All At
Once, as well as the 2023 Sundance hit Theater Camp, 2023 SXSW success

Bottoms, 2022 hit queer film Fire Island, and female-led indie-hit Booksmart.
Audiences that tune into networks like Bravo and/or watch shows like Pose
(1.2M Viewers), RuPaul’s Drag Race (772k Viewers), and Queer Eye (3.5M
Viewers) are our film's main demographic.

On a border scale, the world of the film and its familiar characters reaches
audiences who enjoy classic Italian-American films like My Cousin Vinny and
Goodfellas or shows like The Sopranos and/or who are New Jersey natives.
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Additionally, we will submit to festivals at which our team h
showcased and/or have won awards at including, but not Ilim_ |
Tribeca, Slamdance, Heartland, New Filmmakers LA, SoHo | " nai
Film, and the Big Apple Film Festival. Lastly, we will submit to fe:
that showcase the specific themes of the film includin oi‘*;.

LGBTQIA+/Queer, Female, and New Jersey specific festivals -

Major festivals are consistently interested in showcasing
diverse and underrepresented voices. With the success of
J' 2023 festival favorites like Theater Camp & Bottoms, the

festival market is designed for independent films like No Rules.

A @@Y\Qﬂ After its festival run and distribution, it is our mission to expand our outreach
deeper into the LGBTQIA+ community - focusing primarily on youth outreach by

organizing screenings with educational talk-backs and/or fundraising events with
LGBTQIA+ non-profits and venues across the country.
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Newark

Kearny
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By participating in this program,
we will be able to ensure that
n——— investors start to see a return on

: : 1T their equity within the first 2 years
Ne ﬁy'lu 18 uslquely guatijediaty 8 (approx.) ".:."e will be in the sa};ne
production tax rebate program offered listings as the recent box office
through New Jersey’s Film Tax Incentive. saccesqes such as: Joker The
With our close personal relationship to Greatest Beer Run Ever, and
the New Jersey Film Office and our Smile. As the program is still fairly
principal photography set entirely in New new, the team at the NJ Motion &
Jersey, No Rules will qualify for a tax Picture & Television Commission
rebate of anywhere between 30-37% on are eager to support independent
all certified New Jersey spending. productions. They do not request a
Additionally, production will benefit from minimum spend unlike some tax
a 2-4% Diversity Tax Credit. credit programs in other states.
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www.norulesfilm.com
info@norulesfilm.com

LOLLABORATIVE

thefilmcollaborative.org




