
 

 

 

 

 

Freedom Forum Sales Report 

Al Neuharth Free Spirit and Journalism Conference 
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With a robust network of over 2,600 members, a 
digital reach exceeding 21,000 subscribers and 
13,000 daily social media impressions, and a 
platform that drives visibility to over 37,000 monthly 
website visitors, JEA is a leading force shaping the 
future of journalism education.  

 



Freedom Forum Advertising Deliverables 
 
Campaign Links: 
https://www.freedomforum.org/al-neuharth-free-spirit-and-journalism-conference/?utm_s
ource=SNO&utm_medium=banner&utm_campaign=Free-Spirit&utm_id=Free+Spirit+2025 
 
https://www.freedomforum.org/al-neuharth-free-spirit-and-journalism-conference/ 
 
JEA’s Target Audience: media educators and journalism advisers ages 18-55. 
 

Advertising Analytical Data 
 
Cumulative Advertising Data 

●​ Impressions - 377,489* (social media, website and email marketing) 
●​ Clicks - 617 

*This number does not account for print advertising. 
 
Print Advertising (C:JET) 

●​ 1/8 Ad in Summer C:JET Issue (Summer 25) Print Number 2600, quantity mailed 
to members 2271 (US), quantity mailed to members ~65 (international, EBSCO 
and issue contributors) 

 
Website Ad (8 months on JEA’s website) 

●​ October 2024 - May 2025 
●​ Website Advertisement displayed in footer on every page of JEA website 
●​ Website Total Traffic 

○​ Q4 2024 (9/1/2024 - 12/1/2024) -  138,439 
○​ Q1 2025 (1/1/2025 - 3/28/2025) - 111,516 
○​ Q2 2025 (3/282025 - 5/15/2025) - 59,637 thus far 

 
Summer Workshop Directory 

●​ Advertisement and blurb (listing) featured on summer workshop directory 2025 
(click here)  

 

https://www.freedomforum.org/al-neuharth-free-spirit-and-journalism-conference/?utm_source=SNO&utm_medium=banner&utm_campaign=Free-Spirit&utm_id=Free+Spirit+2025
https://www.freedomforum.org/al-neuharth-free-spirit-and-journalism-conference/?utm_source=SNO&utm_medium=banner&utm_campaign=Free-Spirit&utm_id=Free+Spirit+2025
https://www.freedomforum.org/al-neuharth-free-spirit-and-journalism-conference/
https://jea.org/summer-workshop-directory-2025/


Email Marketing 

●​ 6 FSC targeted emails JEA members or segmented by states 
○​ 01/07/2025 - targeted email 1 (click here) 

■​ 7,160 sends, 2,988 opens (44%), 163 clicks (2%) 
○​ 01/22/2025 - targeted email 2 (click here) 

■​ 4,948 sends, 1,829 opens (39%), 57 clicks (1%) 
○​ 01/31/2025 - targeted email 3 (click here) 

■​ 7,111 sends, 2,898 opens (43%), 93 clicks (1%) 
○​ 02/12/2025 - targeted email 4 (click here) 

■​ 4,910 sends, 2,036 opens (44%), 174 clicks (4%) 
○​ 02/25/2025 - targeted email 5 (click here) 

■​ 103 sends, 54 opens (59%), 3 clicks (3%) 
○​ 03/07/2025 -  targeted email 6 (click here) 

■​ 103 sends, 50 opens (54%), 1 click (1%) 
○​ 03/19/2025 - targeted email 7 (click here) 

■​ 7,064 sends, 2,685 opens (41%), 84 clicks (1%) 

 

●​ 4 Ad spots on JEA member emails 
○​ 12/20/2024 - (click here) 

■​ 2,317 sends 1,172 (55%) opens 6 clicks on your ad 
○​ 01/31/2024 - (click here) 

■​ 7,122 sends, 2,765 (41%) opens, 3 clicks on your ad 
○​ 02/21/2025 - (click here) 

■​ 2,307 sends, 1,067 (50%) opens, 2 clicks on your ad 
○​ 03/05/2025 - (click here) 

■​ 2,305 sends, 1,189 (56%) opens, 4 clicks on your ad 

 

●​ 2 ad spots on JEA non member newsletters 
○​ 02/07/2025 - (click here) 

■​ 4,917 sends, 1,815 (39%) opens, 6 clicks on your ad 
○​ 03/19/2025 - (click here) 

■​ 4,884 sends, 1,714 (37%) opens, 8 clicks on your ad 

 
 
 

 

https://myemail.constantcontact.com/New-Year--New-Opportunities-for-High-School-Journalists.html?soid=1102056358333&aid=ykjy7FnJZ20
https://myemail.constantcontact.com/New-Year--New-Opportunities-for-High-School-Journalists.html?soid=1102056358333&aid=xzKhJ5NLc6s
https://conta.cc/42BdXLB
https://conta.cc/418CnLA
https://conta.cc/3EVIGti
https://conta.cc/43t5xXd
https://myemail.constantcontact.com/High-School-Juniors--Apply-Now-for-Summer-Journalism-Program-.html?soid=1102056358333&aid=m6arFcCKGJM
https://myemail.constantcontact.com/Happy-holidays-from-JEA----------.html?soid=1102056358333&aid=6_xpUMfclPk
https://myemail.constantcontact.com/Get-ready-for-NSMC--NHSJC-and-Advisers-Institute.html?soid=1102056358333&aid=BnILI06V1eU
https://conta.cc/4komAjt
https://conta.cc/4i5lCa6
https://conta.cc/3Q6YSdh
https://myemail.constantcontact.com/Get-ready-for-NSMC--NHSJC-and-Advisers-Institute.html?soid=1102056358333&aid=iQ3q1JGe3m0


Social Media Marketing 

●​ 24 Social Media posts or retweets on X/Twitter and IG (contracted) 
●​ 35 Social Media posts in total 

○​ January 7: Social Media Post 1(X, IG, and FB)*​
X - (here) 809 views, 2 reposts, 2 likes, 1 comment​
IG - (here) 619 views, 18 likes, 2 shares, 1 comment​
FB - (here) 5 likes, 2 shares, 1 click 

○​ January 14: Retweet/Repost 1 - postponed (Connor email on 01/14/2025) 
○​ January 22: Social Media Post 2 (X and IG)​

X - (here) 616 views, 2 reposts, 1 like​
IG - (here) 816 views,  31 likes, 2 shares 

○​ January 31: Retweet/Repost 2 - postponed (Connor email on 01/14/2025) 
○​ February 7: Retweet/Repost 3 - postponed (Connor email on 01/14/2025) 
○​ February 11: Social Media Post 3 (X, IG, and FB)​

X - (here) 619 views, 1 repost, 3 likes​
IG - (here) 1,415 views, 45 likes, 5 shares​
FB - (here)1,204 views, 9 likes, 4 shares, 2 clicks 

○​ February 15: Retweet/Repost 1 - Canceled (Connor Email on 02/11/2025) 
○​ February 19: Retweet/Repost 1 

■​ FB - (here) 159 views, 1 like, 3 clicks 
■​ IG - (Post shared to IG story) 
■​ X - (here) 617 views, 2 reposts, 1 like 

○​ February 22: Retweet/Repost 3  Canceled (Connor Email on 02/11/2025) 
○​ February 28: Retweet/Repost 2 

■​ FB - (here) 164 views, 1 click 
■​ IG - (Post shared to IG story) 
■​ X - (here) 810 views, 2 reposts, 2 likes, 1 comment 

○​ March 5: Retweet/Repost 3 
■​ FB - (here) 143 views, 1 like 
■​ IG - (Post shared to IG story) 
■​ X - (here) 810 views, 5 reposts, 2 likes, 1 comment 

○​ March 7: Social Media Post 4 (X, IG, and FB) 
■​ FB - (here) 268 views, 5 likes 
■​ IG - (here) 1,097 views, 25 likes, 5 shares 
■​ X - (here) 94 views, 1 like 

○​ March 9: Retweet/Repost 4 
■​ FB - (here) 191 views, 1 like, 1 click 
■​ IG - (Post shared to IG story) 

 

https://x.com/nationalJEA/status/1876768901075247515
https://www.instagram.com/p/DEiuIvBsWgF/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.facebook.com/photo/?fbid=1027280519443012&set=a.566894242148311
https://x.com/nationalJEA/status/1882198498613116997
https://www.instagram.com/p/DFJS1SBs1p7/?hl=en
https://x.com/nationalJEA/status/1889409542020321702
https://www.instagram.com/p/DF8hp4YNKeU/?hl=en
https://www.facebook.com/share/p/1VfqqvhH8s/
https://www.facebook.com/share/p/151XnQz6RJ/
https://x.com/nationalJEA/status/1882198498613116997
https://www.facebook.com/journalismeducation/posts/pfbid02mz7SHPcuAxyzTKZnE7r5D2cnrNs6c569LwCwhnZfqhbC29Z5zh77s32yw73gE66El
https://x.com/nationalJEA/status/1876768901075247515
https://www.facebook.com/share/p/1AJsMNsmoN/
https://x.com/SPLC/status/1896606010971730362
https://www.facebook.com/share/p/14sVk8fEHZ/
https://www.instagram.com/p/DG6Sbd4RRn-/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://x.com/nationalJEA/status/1898071154549571587
https://www.facebook.com/share/p/166GZnRHVH/


■​ X - (here) 581 views, 3 reposts, 2 likes 
○​ March 11: Retweet/Repost 5 

■​ FB - (here) 437 views, 3 likes, 1 click 
■​ IG - (here) 923 views, 31 likes, 8 shares 
■​ X - (here) 562 views, 2 reposts, 1 like 

○​ March 13: Retweet/Repost 6 
■​ IG - (here) 568 views, 13 likes, 1 share 

○​ March 15: Social Media Post 5 (X and IG) - Scheduled 
■​ IG - (here) 655 views, 19 likes, 1 share 
■​ X - (here) 140 views, 1 like 

○​ March 16: Retweet/Repost 7 - Scheduled 
■​ IG - (here) 1,283 views, 26 likes, 7 shares 
■​ X - (here) 128 views, 1 like, 1 bookmark 

○​ March 18: Retweet/Repost 8 
■​ IG - (here) 2,049 views, 25 likes, 10 shares 
■​ X - (here) 27,500 views, 5 likes, 2 reposts, 1 bookmark 
■​ FB - (here) 434 views, 3 likes, 1 click 

●​ 4 posts on JEA's Facebook (see above) 

*Please note some URLs may be unavailable due to third party changes or posts being removed. As of 
05/15/2025 all links work and go to the corresponding social media post, newsletter or website, respectively. 

 

 

 

 

https://x.com/1stForAll/status/1895172307053658373
https://www.facebook.com/share/p/12FhJjchK6n/
https://www.instagram.com/p/DHErJOJvjv4/?hl=en
https://x.com/nationalJEA/status/1899563323718246611
https://www.instagram.com/p/DHJM4h8PW36/?hl=en
https://www.instagram.com/p/DHOWen4CG0i/?hl=en
https://x.com/nationalJEA/status/1901000450486198436
https://www.instagram.com/p/DHQ7RyFvpwl/?hl=en
https://x.com/nationalJEA/status/1901377937070318022
https://www.instagram.com/p/DHV8xRJzHID/?hl=en
https://x.com/1stForAll/status/1901720287995126234
https://www.facebook.com/photo/?fbid=1079098630927867&set=pb.100064832193100.-2207520000

