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Introduction
	Kickstarter, based in New York was created in 2009 to serve as a public-benefit global crowdfunding platform. While there are other crowdfunding platforms this one was developed to fund creative projects.  As of May 2019, Kickstarter has exceeded $4 billion in pledges from 16.3 million backers to fund 445,000 projects (Kickstarter, 2019). This project was to identify attributes of a successful campaign.
	 Using RStudio I created a report to search for outliers and missing data. The report revealed that the Kickstart data contains 4114 complete rows of data with no missing data. There are 86,394 total observations and 21 variables. 
	The Kickstart data structure contains number, character, logical, and date formats. 
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Analyzing Category Data
Excel data analytic tools were used to detect any patterns within the dataset to predict success or failure. A pivot table was used to create the following charts.
The first chart can be sorted by country and shows all campaigns and state by category. This counts the number of campaigns that were successful, failed, canceled, and those currently live. 
Chart A
[image: ]
	As seen, successful Kickstarter campaigns worldwide start with theater, and then music and Film and video close behind.
This second chart revealing counts by sub-categories can be sorted by country and category. In Chart B, sorted by all counties the sub-category plays top the chart. The music sub-categories rock and indie rock are the most successful genre and documentaries are the most successful venture in the sub-category of film & video. 
Chart B
[image: ]
Here is a snap shot of the three main sub-category charts:
Chart C
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	The Kickstarter crowdfunding platform began as a way to fund creative projects so it is not unusual to see that the top three successful categories are theater, music, and film & video. This does not mean that other categories are insignificant, Chart D shows that there are actually more backers and a higher average donation in the category technology. As seen in chart A however, technology also has a high rate of cancellation and failed projects. 
Chart D
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Is Timing a Factor?
we see that most successful campaigns began in May (Chart E), and end in June/July (Chart F) 
Chart E



Chart F
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Most significant are the days a campaign is live. Chart G shows the number of days a campaign is live for all states. The chart indicates that 30 and 60-day campaigns are most popular, but does this identity the ideal time to leave a campaign live to capture the most attention and funding?
[image: ]Chart G





Looking at the campaign state of success and failure, we do not see enough of a difference to identify an ideal time to leave a campaign live as both peak at 30 and 60 days. So, what does contribute to the success or failure of a campaign?
Chart H
	[image: ][image: ]

	





Success
The success of a campaign hinges on the pre-work that is done. As seen in Chart I campaigns picked by staff members did not have significant barring on the end result, however, campaigns that were spotlighted compare to campaigns that were not increased the success rate 100% (Chart J).
Chart I
[image: ]
Chart J
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Conclusion
	There was no significant correlation between the data in charts A through I. All campaigns were successful or failed no matter the category or sub-category. All campaigns drew funding and had backers at various rates. The time of year the campaign began or ended or the days active was of no significance. Even the distribution of staff picked campaigns did not sway to the side of success. The only identifier for success was those campaigns that had been spotlighted.
Limitations
There were limitations to the dataset. While campaigns spotlighted proved to be most successful there are no data to imply how the spotlighting occurred. Moving forward, this data would be of significant value. Additionally, it may be beneficial to know the age of the backer’s vs the average amount pledged and possibly the location. 
Most campaigns funders receive some sort of return on their investment. Usually this comes in the form of a product or monetary savings on a product. Perhaps this data may prove useful as well.
There were no real limitations of the dataset. The date format was normalized and attributes of percent funded, average donation, and days of pledge were added. 
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