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Our Our Strategy
= = Outreach & Prevention
Mission | t

Our mission is to provide services for
families, and child victims and witnesses of :
domestic violence and or sexual abuse by Aftercare Wellness
providing holistic therapeutic services :
through Art Therapy.

....................................... -- Direct Care Services
0111' VlSlOn % of Therapeutic Coaching

StandUp-SpeakOut believes through holistic art Referrals }

Therapeutic Coaching

therapeutic programming, advocacy, education, : Engagled i; Services
leadership, and prevention we begin the process : Ciamfpleied CEripEs

. | [ | [ |
of breaking violent barriers and creating a world : 0% 20% 40% 60% 80%
of people free from the psychological and
physical cycles of abuse. : Adults Children

........................................................................... Dll'ECt Care Seerces Scope of Year

Our Values 4 88490

Demographi
Service: We serve with passion. We serve with : emographics rental assistance
purpose. 100
» | 5 L $6,500
Integrity: We lead with a helpful spirit, we do what's 16.7 h Savi | di
right, not what's trending. § 0 Match Savings & Flex Funding

. . . , : : BIPOC Non-POC
Creative Voices: We actively engage in exploring : 3 788 hOU rs
and demonstrating the power of creativity. : )

Direct Care Services

Innovation: We champion unique thought leaders

and fuel innovations that deepen our community OutreaCh Scope Of Year
and our model of service. 20/0

.‘ of our youth actively attended

c mentoring programmin
Demographics 98 °

0% 3004

\_/ 88.0 % volunteer outreach hours

® BIPOC Non-POC 59 8

People served through hybrid
service

Overall Program Impact

521

Programs
634

We believe everyone should
: | | | |
be seen, heard, valued, and ; . . .
empowered to succeed. |
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Community
Partners
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"The hike is a refreshing way of connecting and

e being present.” . "Monica has a way with words and a
We accelerate each other . "Ms. Tai is full of energy, engaging and funny. She creative way of teaching
: made me think about the importance of setting i professionals how to use art as a
and are accountable to each : clear goals." : tool for healing."
other to deliver on our : "Bold Economic Advocacy group helped me to to think differently
vision. : about money and saving. | am now able to work with my personal

budget and save a little bi-weekly."
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2021 Financial Impact

Revenue $333,846.26

$84,102

$6,489.17
$27,700.97

$8,930.97 $192,685.36

$13,637.53

@ Foundations/Organizations Donations
Individual Contributions

@ Contracts
Corporate Sponsorship
Other Income

@ InKind

I K ™ d 400,000 —
300,000
$84102 =
’
Our interns amplify our mission 100,000 —
with enough service hours for 2
full time positions.
0

Expenses $267,883.76

$75,362.46

$192,521.3

Administration/Operations
Programs & Services

2015-2021 Total Growth Increase
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