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We surveyed over 6,000 social media users across six 
countries — with over 1,000 respondents from each — to 
understand who considers themselves influencers, who 
aspires to become one, and the role influencer marketing 
plays in the daily lives of consumers around the world.

BACKGROUND

• Provide insights for our partners who are responsible for marketing 
products and services on digital platforms. 

• Educate and assist decision-makers who must stay informed on 
social media and influencer marketing trends to operate their 
businesses. 

• Help all parties understand how the growing creator ecosystem is 
introducing a wide range of voices who can positively impact 
influencer marketing campaigns of all sizes.

GOALS

All product names, logos, and brands are the intellectual property of their respective owners. All company, product, and service names used 
in this report are for identification purposes only. Use of these names, logos, and brands does not imply endorsement or partnership.



SAMPLE POPULATION
INTERNATIONAL SOCIAL MEDIA USERS

6,322 Respondents
All respondents were required to have an internet 
connection and be a social media user in order to 

participate in the survey.
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25%
OF SOCIAL MEDIA USERS SURVEYED

consider themselves influencers.

Q: Do you consider yourself a social 
media influencer?
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INFLUENCER FOLLOWINGS
Q: How many people follow you on social media?
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Only 7% of influencers surveyed have over 500,000 followers, 
including both mega (500K+) and celebrity (1M+) influencers.



43%
OF SOCIAL MEDIA USERS SURVEYED

personally know someone (e.g. a 
friend, family, coworker) who makes 
money as a social media influencer.

Q: Do you personally know someone 
(e.g. friend, family, coworker) who makes 
money as a social media influencer?
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INFLUENCER ASPIRATIONS BY COUNTRY
Q: Do you aspire to become a social media influencer? 
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China leads globally with 60% of its respondents aspiring to be 
influencers, while the United States ranks the lowest at just 14%.
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63%
OF SOCIAL MEDIA USERS AGES 18-60

would quit their job to make a 
living as a social media influencer.

Q: If you could quit your job and make a 
living as a full-time social media 
influencer, would you? 

0%

10%

20%

30%

40%

50%

60%

70%

80%

Australia Canada China Mexico U.K. U.S.

54.2%
60.8%

79.3%

61.9%63.2%
55.4%

“Yes” by Country

AGES 18-60

#1#2 #3



INFLUENCER EMPLOYMENT
Q: What best describes your employment status?
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Nearly 68% of influencers surveyed work full-time.

INFLUENCERS



SELF-EMPLOYMENT COMPARISON
Q: What is the size of the company you work for?
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Influencers are more likely to be self-employed than general social media users.

A: “I AM SELF-EMPLOYED”



78%
OF SOCIAL MEDIA USERS SURVEYED

would accept payment or 
receive free items from brands to 

promote products on their 
social media channels.

Q: Would you accept payment (or receive 
free items) from a brand to make a social 
media post promoting their products?
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COMPENSATION FOR SPONSORED POSTS
Q: Have you ever been paid (or received items as payment) by a brand to make social media posts?
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China tops the list, with 45% of its social media users receiving 
monetary compensation from a brand for a sponsored post.
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AI ADOPTION BY COUNTRY
Q: Do you use AI tools to assist in creating any of the content you post on social media?
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AI-driven content creation has gained widespread adoption, 
with an average of 59% of social media users leveraging AI tools.
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HOURS SPENT ON SOCIAL MEDIA BY COUNTRY
Q: How many hours a day do you spend on social media?
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Among 18-to-60-year-olds, Mexico leads social media usage with an 
average of 6.8 hours per day, while Australia records the lowest at 4.5 hours.
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Q: Have you ever been paid (or received items as 
payment) by a brand to make social media posts?
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PUT IN THE WORK.  

GET PAID.  
Those who spend more than 5 hours 

per day on social media are 3.2 
times more likely to be compensated 

by brands to post online.
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For additional research visit: 
izea.com/resources
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