






141,922  301,583    523,780
177,887  394,711    691,374
202,974   459,198    804,241
221,244  506,650    892,904
231,718  532,641    940,270
       9.00     10.33       11.02
      4.73           5.13          5.30

Percent Growth (2018/2010) 
Percent Forecast (2023/2018)

Households (1/1/2018)  88,774   201,036    353,942

Average Size of Household              2.45   2.47     2.48

Median Household Income ($)  74,256     73,954                   74,650
  Average Household Income ($)    92,229      91,410           93,039

Population (4/1/1990)
Population (4/1/2000)
Population (4/1/2010)
Population (1/1/2018)
Population (1/1/2023)



           Top Fortune 500 Companies in WA

Company       Revenue           
                   Billion  Miles from Center
Amazon.com (Seattle)     232.9B    63.4
Costco (Issaquah)     141.6B    73.1
Microsoft (Redmond)     110.3B    66.7
Starbucks (Seattle)       24.7B    66.6
Paccar (Bellevue)         23.5B    64.0
Nordstrom (Seattle)        15.9B    63.8
Expedia (Bellevue)        11.2B    64.0
Expeditors International of WA (Seattle)       8.2 B    64.3
Weyerhaeuser (Federal Way)          7.4B    88.1

 Higher Education Institutions

Institution         Students    Miles from Center
Skagit Valley College        6,500                        2.9
Western Washington University    16,121                  24.2
Northwest Indian College        2,300                  25.0
Whatcom Community College         4,100                              29.7



The Outlet Shoppes at Burlington is the new home for 
the Children's Museum of Skagit County.  Phase One 
of the museum occupies 8,500 square feet and was 
completed in March, 2019. Phase two will be complet-
ed in late spring and will have an additional 6,900 
square feet of exhibit space �lled with hands-on, 
interactive learning activities for kids of all ages!   The 
museum along with more than 35 organizations and 
institutional partnerships draws over 60,000 people 
annually.  Families travel from all accross Washington 
state and British Columbia for special events like the 
Winter Wonderland that is supported through hotel 
tax advertising.     






