The Al Ready Website Checklist for
Mortgage Brokers & Loan Officers

A practical guide to making sure your mortgage website shows up in Al-powered search
results, local Al recommendations, and conversational search answers.

As search shifts from traditional rankings to Al-generated responses, mortgage
professionals must clearly demonstrate expertise, licensing, trust, transparency, and local
relevance. This checklist breaks down exactly what Al systems look for without technical
jargon.

Designed specifically for mortgage brokers, loan officers, and lending teams who want to
remain visible and competitive in Al-driven search.

Created by Max Clicks Digital SEO « SEO & Performance Marketing for Mortgage Professionals
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The Al-Ready Website Checklist for
Mortgage Brokers & Loan Officers
(2026 Edition)

e Each page clearly explains its purpose (Home, Loan Programs, Purchase Loans,

Refinance, 1st Time Buyers, Self-Employed Loans, About, Contact)

CASY e Content answers real client questions in plain english
¢ Clearly state who each loan is best for
¢ Services are explained in plain language (no fluff)
e Pages are broken into short, scannable sections
¢ Bullet points are used where helpful

Questions, Answers & FAQs D

e Each major service page includes an FAQ section

FAQ e FAQs reflect real borrower concerns (Credit Scores, Down payment, Rate
v APR, Self Employed Income, Closing Timeline)
e Answers are clear, direct, and accurate
¢ No misleading or over promotional content

* Yourrole (mortgage broker, loan officer, lender)

* NMLS ID (individual and company)

e Licensing states

e Primary service areas (cities + state)

e Years of experience

e A complete bio with a professional headshot

e Who you specialize in serving (1* Time Buyers, Self-Employed, Investors,
Jumbo, VA/ FHA)

* Real client reviews and testimonials
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Local SEO & Location Signals Ll

e Clearly listed service areas
¢ One clear headline (H1) per page
¢ Contactinfo (NAP) matches across:
o Website
o Google Business Profile
o Social profiles
o Mortgage directories and review platforms
¢ Location-specific FAQs are included
* Google Map is embedded (office or service area)
« Real photos of closings team, office, etc...)

Logical heading structure (H1 » H2 » H3)
No large blocks of text

e

Clear internal links between related pages

Each page can stand alone as a complete answer to a borrower question

Technical & Performance Basics D

* Website loads quickly, especially on mobile
ao e Mobile-first design
ﬁ e Clean URLs (no random numbers or symbols)
e Minimal popups or intrusive banners
e Easy navigation

* Mortgage Broker or Financial Service schema
% ¢ Local Business schema
« FAQ Page schema added to FAQ
¢ Review schema implemented correctly
¢ Business name, address, and services are consistent in schema
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Freshness & Updates D

¢ Loan program info reviewed regularly

p ¢ Rate-related content kept current

d * New FAQs added as borrowers ask new questions
* Blog posts or guides addressing market changes
¢ Old or thin pages improved or removed

e Askyourself:
o Could Al describe what type of mortgage professional | am in one
sentence?
o Would a borrower trust this site within 60 seconds?
o Is my licensing and legitimacy obvious immediately?
o Is my local expertise clear without calling me?
o Does my site genuinely help someone choose the right loan?
e If you can say “yes” to most of these then you’re on the right track!

Bonus Tip 0

e Al doesn’t reward tricks, it rewards clarity, credibility, and usefulness.
» If your website genuinely helps borrowers make confident financial
decisions, Al will follow.

* BrightPath Mortgage | https://www.brightpath.com/
* Movement Mortgage | https://movement.com/

Arbor Financial Group | https://arborfinancialgroup.net/

Mortgage Capital Partners | https://www.mortgagecapitalpartners.com/

SecurityNational Mortgage Company (SNMC) | https://snmc.com/
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Book a Free Al Website Audit

Wondering how your website actually performs in Al search results?
We’ll review your site and show you exactly what Al sees, what’s helping you,
what’s holding you back, and where you can make the biggest improvements.

Your Free Audit Includes:

Al visibility and clarity review

Content and FAQ optimization opportunities
Local SEO and trust signal check

Quick wins you can implement immediately

Schedule your free Al website audit today:

@ maxclicksdigital@gmail.com
QO (949)357-0623

@ www.maxclicksdigital.com

Maximum clicks, Maximum Results
Max Clicks Digital is a full-service agency driving growth
through digital marketing.



