The Al Ready Website Checklist
for Dental Practices

A simple, practical guide to making sure your dental practice website shows up in Al-powered search
results—including Google Al Overviews, voice search, and Al assistants, now and in the years ahead.

Al favors clear answers, strong structure, and real trust signals. This checklist helps dental practices
create websites that patients (and Al) can easily understand and trust.

Created by Max Clicks Digital SEO « Performance Marketing for Small Businesses
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The Al-Ready Website Checklist
for Dental Practices (2026 Edition)

* Each page clearly explains what service is offered (e.g., cleanings, implants,

cosmetic dentistry)

A e One clear headline (H1) per page
* Who the service is for (families, adults, cosmetic patients, emergency cases)
¢ When and why a patient might need the service
* Pages include short, scannable sections
¢ Bullet points are used where helpful

Questions, Answers & FAQs D
e Each major service page includes an FAQ section
FAQ e FAQs use real patient questions

e Answers are clear, direct, and complete

¢ No “salesy” or vague responses

e FAQ contentis unique to each page

e Covers common concerns like: pain or discomfort, dost or insurance
coverage, appointment length, recovery time and financing options)

* Website clearly states:

o What dental services you offer
o Where you operate
o Who you treat
o Why your team is qualified
e Yearsin practice
¢ Certifications, licenses, or credentials are visible
e Office and Dental team information is included
¢ Real reviews and testimonials are displayed
¢ If possible, photos show real patients, not stock images
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Local SEO & Location Signals Ll

e Service areas are clearly listed
e One clear headline (H1) per page
» Cities are mentioned naturally in page content
e Contactinfo (NAP) matches across:
o Website
o Google Business Profile
o Social profiles
o Directories
e Location-specific FAQs are included
e Google Map is embedded

e Logical heading structure (H1 » H2 > H3)

4@ e No walls of text
e Clearinternal links between related services

e Each page can stand alone as a complete answer
e Easy for a patient to understand in under 60 seconds

Technical & Performance Basics D

e Website loads quickly
ao * Mobile-first design (most dental traffic is mobile)
a e Clean URLs (no random numbers or symbols)
e Minimal popups or intrusive banners
» Easy navigation
e Easy to find appointment and contact options

» Local Business schema added (Dental Practice)
e Dentist schema used where applicable

e Service schema for dental services
e FAQ Page schema added to FAQ sections

e Review schema implemented correctly

e Business name, address, and services are consistent in schema
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Freshness & Updates D

* Service pages reviewed at least once per year
p e Outdated pricing, offers, insurance and promotions removed
d * New FAQs added as patients ask new questions
* Recent photos of staff, office and equipment added
¢ Old or thin pages improved or removed

e Askyourself:
o Could Al clearly explain our dental services in one sentence?
o Would a new patient trust this site within 60 seconds?
o Is pricing, insurance and next-step information easy to find?
o Does this site prove we’re real, local, and experienced?
e If you can say “yes” to most of these then you’re on the right track!

Bonus Tip D

e Al doesn’t reward shortcuts, it looks for clarity, credibility, and usefulness.
e If your website does a great job helping real people, Al will follow.

¢ Beehive Dental | www.beehivedental.com

¢ River Valley Endodontics | www.rivervalleyendodontics.com
e Seattle Dental Co | www.seattledentalco.com

e North Beach Dental Care | www.northbeachdentist.com

¢ Relaxation Dental | www.relaxationdds.com
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Book a Free Al Website Audit

Wondering how your website actually performs in Al search results?
We’ll review your site and show you exactly what Al sees, what’s helping you,
what’s holding you back, and where you can make the biggest improvements.

Your Free Audit Includes:

Al visibility and clarity review

Content and FAQ optimization opportunities
Local SEO and trust signal check

Quick wins you can implement immediately

Schedule your free Al website audit today:

@ maxclicksdigital@gmail.com
QO (949)357-0623

@ www.maxclicksdigital.com

Maximum clicks, Maximum Results
Max Clicks Digital is a full-service agency driving growth
through digital marketing.



