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ON-PAGE SEO REPORT



Keyword Research



Keyword Research Results - Before (June)



Keyword Research Results - After (October)
For last 2 months, ValueLink site is ranking at #1 for competitive keywords. We have extended the list of keywords and made 
efforts to rank high on traffic-driven keywords. 

Our Goal was to rank at #1 for the keyword Appraisal Management Software and we have accomplished it by being on the top 
for the past 2 consecutive months. 



Google Search Console Keyword Comparison
Current

October July October July

As compare to July, ValueLink site got 
more Clicks & Impressions in the month 
of October.



On-Page SEO Checklist & Results



On-Page SEO Checklist 



On-Page SEO Page & Post Work - Before 

slugs without keyword

Focus keyphrase doesn’t contain a 
keyword 

slugs with numbers



On-Page SEO Web Page Work - After 

SEO of All web pages is done.

Meta Titles, Slugs & 
Descriptions for all pages are 
updated.

Focus Keyphrase is also 
updated on every page.

We have updated all the 
web pages as per 
YOAST SEO 
instructions



On-Page SEO Blog Post Work - After

All blogs are updated with SEO.



The keyword “VALUELINK” was the focus keyphrase of each page, which was hurting the SEO of site.

Focus Keyphrase on Each Web Page - After



Focus Keyphrase on Each Web Page - After

Now, all pages have unique focus keyphrases. We also made sure to use the traffic-driven & valid keywords as the focus keyphrase.



Technical SEO Checklist & Results



Technical SEO Checklist

Basic Checklist Status

Setup Google Search Console Done

Install Bing Webmaster tool Done

Setup Google Analytics Done

Install Yoast SEO to Wordpress Done

Account on Google My Business Done

Create & Submit XML Sitemap to 
Google and Bing Done

Create and add a robot.txt file to VL 
site Done



WooRank Report - Before

As per WOORANK report, ValueLink site has number of 

technical issues that need to be resolved. Some of them are:

LinkedIn account was not added to the structure data of VL site.

All images didn’t have Alt Tags.

No XML sitemap was submitted.

No Robot.txt file was submitted.

Open Graph Protocol was missing.



WooRank Report - After

Resolved issues are:

LinkedIn account is now added to the structure data of VL site.

Robot.txt file and XML sitemap has been created and submitted 

to the Google search console.

All images of VL site have Alt Tags now.



Room for Improvement for WooRank - Report

Now we got a very good rating by WooRank, but still there is a lot of room to improve. 

There are some issues that can only be resolved if we will redesign the site and while 

redesigning the web, we take care of the issues that are affecting the SEO ratings. 

The ValueLink logo and tagline has been submitted, so Open 

Graph Protocol issue is resolved.



GTmetrix Report - Before

As per Gtmetrix, the ValueLink website loading time isn't good. We need to fix this issue.

Bad loading time will not only result in losing out on visitors, but it’ll also wreak havoc on engagement metrics such as time on page and dwell time.



We have improved website loading time and also managed to decrease the page size. 

GTmetrix Report - After



To improve the Yslow Score on Gtmetrix, we need to redesign the website. Issues that are impacting the web rating are: external 
links, image size, plugins, reCaptcha and others. 

GTmetrix Issues - After



Local SEO



Local SEO will help us gain customers’ trust and maintain a 
reputable local presence in the USA market. Local search 
marketing, is an incredibly effective way to market 
your local business online, as it helps businesses promote their 
products and services to local customers at the exact time they're 
looking for them online.

Steps to take:
• Set up a Google business page.
• Add website to relevant business directories.
• Link to your website on all social media profiles. 
• Make sure all of your NAP entries are consistent. (NAP stands 

for Name, Address & Phone number)
• Include your address in the footer of your website.

Local SEO Local SEO - Before 

Timeline: Creating Google Business Account, checking all social media channels and searching for 

business directories will take 3 to 4 hours. We can add VL site to directory sites on daily basis. 



Local SEO - Before 



Local SEO - After



Ahrefs SEO Results



Overview & Comparison of Complete Ahrefs’ Site Audit Reports

(Site Audit Report when we STARTED) (Site Audit Report NOW)

We have successfully 
achieved 100 health 
score for ValueLink site. 
We will now focus on 
resolving the warnings.



Ahrefs: Keyword Rankings & Traffic Change Report

We have improved keyword rating a lot. We have ranked for 

many new keywords such as: 

1. Total a la mode (ranking:7, Traffic: 7)
2. Valuer tracking (Rank: 6, Traffic: 6)

3. Real Estate Appraisal Software (Ranking:13, Traffic:2) 
and others

Now, our focus will be on two things:

1. Increase the number of keywords.

2. Improve the ranking of keywords.



Overview of ValueLink’s Site on Ahref’s Platform

As our keywords started 
ranking higher on search 
engines, we are getting 
more traffic. 

As we have updated some pages 
and deleted the old pages, we 
have lost number of keywords on 
VL site. We will increase it by 
adding blogs more often and by 
adding other pages or revamping 
the content. 

Although we have lost 55 old backlinks, we have 
earned 188 new backlinks. From February till now, 
we have earned a great number of backlinks.



Organic Traffic & Keywords Progress as Per Ahrefs

The organic traffic has 
increased from 488 (in July) to 
687 (in October).



Ranking Visibility as per Ahrefs Platform
As per the recent report, our web pages are quite visible and ranking at #1 on search engines. We are also improving our ranking
for different industry related keywords. To sustain this, we need to stay active on social media and do efforts to increase keyword 
usage on our site.



Ahrefs: ValueLink’s Comparison with Competitors (28th October)



Google Analytics 
SEO Results



Organic Traffic Comparison

Organic Traffic Change: 

August VS Oct

Average session duration and traffic has improved 
in the month of October. Now, we have to work on 
decreasing the bounce rate.



Organic Traffic for the Month of October

As compare to previous months, we are 
getting more traffic as we are ranking for the 
right keywords. We need to work a bit on our 
bounce rate as its crossing 60%.



Thank You


