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ANEW COMPANY

In a sea of companies who talk QAM and Mbps, we
continue to promote our strongest brand differentiator:
our people. The people who design complex networks
and solve tough business problems for our customers.
The people who invent the solutions that make com-
munications and entertainment happen. The ARRIS
story continues to be told in many ways and In every
medium, from print to web, and most importantly, from
every person.

O Pop-up with
photo & name

O Search box

INFUSING PEOPLE INTO OUR BRAND...

The ARRIS Logo Mosaic: composed of 2,600+ photos of individual ARRIS employees
from around the world http://peopleof.arris.com
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WE ARE CCAPY

We are evolving broadband with innovative CCAP
selutions that increase bandwidth while sign |f|r antly

reducing rack space, power and caoling n-_-quu.'n-_-r"rwnta

WE ARE ARRIS

Meet Dr. Qlang Zhal, Chief Technaologist at ARRIS
China, Dr. Zhou closely collaborates with our
customers in Greater China, 1o help them evolye
their netwarks leveraging the capacity and optimal
efficiencies of CCAP. As a leading voice and
published author of multiple books and technical

papers on Radio, TV and Broadband Service Delivery,

his passion to help our custormer succeed has made
him a recognized leader in the broadband industry.
Dr. Zheu shares his cutting-edge knowledge and
expertise with operators as an Expert Fellow of
Technical Council Cormnmittee of China Radio and
Television Association {CRTA).

THE PEOPLE OF ARRIS
DRIVING THE FUTURE OF CCAP
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WE ARE CPE

We are helping service providers launch exciting
new harme experiences that increase the
happiness and |loyalty of their subscribers,

WE ARE ARRIS

Meet Ron Visser, CPE Solutions Sales Manager
at ARRIS. He is using his wealth of industry
and techrnology experience to bring new
customer premises innovations online for
Eurcpes leading service providers, And if
the process, he is helping them deliver
advanced new services that keep their
subscribers happy and their businesses
thriving. Since the beginning of broadband,
Ron has had a passion for home networking,
wireless, and automation technologies. And
that spirit shines through in his work with
customers every day.

THE PEOPLE OF ARRIS
DRIVING THE FUTURE OF CPE

CUSTOMER
SUPPORT

We are forging strong relationships with our customers,
providing world-class support for our products, and
working to resolve any issue, large or srall - right away

WE ARE ARRIS

Meet Bev Dunne, Senior Support Manager at
ARRIS. She's managing a team of support
gngineers and serving as an escalation point

1o ensure that ARRIS solutions stay up and
running and perfarm well for sur cuslomers.
With 20 years of experience in the cable industry,
Bev knows the most efficient ways to overcame
issues and the importance of tracing and
cammunicating their reot cause. That's why she's
trusted by seme of the largest service providers
in Narth America and Latin America o prevent
and overcome cuslomer impacling issuas.

THE PEOPLE OF ARRIEE
DRIVING THE FUTURE OF CUSTOMER SUPPORT

ADVERTISING
CAMPAIGN

The People of ARRIS campaign is designed to communicate the expertise, innovation and

experience of our employees to our key audiences. As the flagsnip initiative of this campaign
we profiled our experts in a global advertising program named ‘We are ARRIS'.

By uncovering the compelling stories of our people in critical technology areas, punctuated with

WE ARE . 7 . " engaging copy and published in the industry's most well-read publications, we're demonstrating
WRaxlli\IEECOD\NG ¢ - _ =3 SERVICE ay i the unigue talents and skill sets that the People of ARRIS bring to our customers. The campaign

.. || S INNOVATIONTH i ' | o . .
e e sniceswirhesamespiicor (g s an important building block in our guest to put a human face on the cutting-edge of 21st

requirements and network dynarmics ; N |r|n4aL|ﬂn aﬂd alienl ion Lo 'EIF'I.:H| e appljH Lo every

new product. This helps us solve our customers’

W E / \ R E C A P ' e pressing challenges - seamlessly and efficiently.

| century communications anad in the process, drive awareness for the most important solutions
__ _ WE AREARRIS 48 . WE ARF ARR\S ARRIS provides.

kMeet Santhana Chari, Senior Director of Engineering B8 o

for the Digital Videe Compression and Processing - U Meet Mike Stackpole, PLM Specialist within the
Group at ARRIS, For the last 20 vears, he's innovated | B 4 Global Services Qrganizatian at ARRIS. When it
solutions, driven standards and led projects that A i, comes tg developing new services, Mike is on the

W E A R E A R R ‘ S have helped make high-quality IP video delivery a ¥ front lines. He listens closely to service providers

- r reality. Santhana holds 1% patents, has co-authored : as they design, deploy and cperate their networks,

bhooks and is a frequent contributor to industry : and creates innovative service offerings that can
Meet Tal Laufer, Director, Product Lineg conferences and speaker panels - all on the y help thern save time and reduce expenses at every
Managemenl for CMTS/CERT Products al ARRIS, o processing, compressian and transport of video, stage. From inventing new ways to Improve space
She's answering service providers' reguests [or : ~ dnd power elliciency in g downtown hub 1o
cost efficiency and operational simpliciny by | coardinating a massive restoration effort after a
creating advanced new capabilities on the dewvastating hurricane, Mike leverages his 30 years
ARRIS EGQ00 CER. : of experience to help service providers overcome
their mast complex challenges,

As many of our experts are customer-facing, the advertising provides the first step in a journey
from recognition at initial meetings, to reading their stories, going on to download a white paper,

N —— THE PEOP| E OF ARRIS MpE—— an article or to watch video materials about the subject area. The journey planning process

DRIVING THE FUTURE OF CCAP DRIVING THE FUTURE OF TRANSCODING ORIVING THE FUTURE OF SERVICE INNOVATION |
deepens customer engagement and extends the reach of our people, tar beyond first-contact.

Tne People of ARRIS campaign is truly global, featuring over 60 experts from across our world-

wide presence.

WE ARE

WE ARE WI-H _ W ATEL T _ We Are ARRIS.
WWe are solving the complex technical challenges i B ] W ',. ' N ETW O R K‘ N \.:l | -

aof delivering censistent, high-guality Wi-Fi -. & , e e
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Y smcothly throughout the horme 1o the many devices
consumers want to use. And we're huilding simpplicity
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Meet Eli Baruch, Seniar Selutions Architect for

i:r‘ , U 1 [ ! ' 2 | ‘-'-: '+_I an
CPE al ARRIS. He's working with the largest e WA T T~ Iy - - ro | W E A R E A R R ‘ S
service providers in the world to create Wi-Fi i ¥ ] 7 E . '
networks that support the demands of today's TR . : zad : e AN
sawwy subscribers, From high-quality videao AN '.; b . R Meet Carol Anslev. Senior Direction in the CTO CPE
e : P : L Tk . v r A4 T 2l = 5T G o | deet Carol Ansley, Senior Direction in the C
streaming to primary line voice services to ge ik o o L 153 ARRIS FY R PERHEH S RBIREA 5 B o lechnalogy team al ARRIS. Carcl has been a part of
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hDF‘I.I? security, EII_ b ings constant innavation e &*ﬂﬁﬁﬁéﬁ% =H. HE—3 TR AT ETR, g ARRIS for nearly twe decades, focusing on Ethernet,
to the Wi-Fi network as a scalable and reliable g EEKEMESHEERE S, TS ARRIS AR Wi-Fi, MoCaA, HPNA, Bluetooth, and other home
Slitf: TL; ;:i:;”eiiieii;*::iﬂr?f::;"ﬁf;:p"r"l”:‘ . A W MB=FHEERAEABAL PERH— e networking innovations. She is a leader within the
i R e L' ZHE PSS AEERZE,. MEENE—TVOD B MoCA Alliance, a regular contributor of technical

rale as a pioneer in carrier-class networking

i __ o [ _ T _
AT , e O R [= Tk il 2 papers ta the SCTE and NCTA, and net enly holds
technologies such as AT, MPLS and Metro 5 LY 5 CAS RGal BRI ES T, SRR LAY % BEE and MEE degrees in elecirical engineeting, she

Ethernet, with a focus on applying the same ™ IPTV S2Rk, ElREE(TRSEM SERATE, holds & patents, too.
quality of service principals to today's Wi-Fi. ' % RESFR—ESSHHARERBESHRLENHE. O

THE PEOPLE OF ARRIS ARRIS B 53 L THE PEOPLE OF ARRIS |
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SHOWCASES OUR (R

Highlighting how the people of ARRIS are innovators, experts and problem solvers, we've
created our own artwork that captures our employees in action. From the hallways of ARRIS's
facilities around the globe to our trade show booths at the most prominent events In the
communications and entertainment industry, this artwork is helping to put a human face on

our company for all to see.




USING THE

IN OUR EVERYDAY PHOTOS

We're not only highlighting a select few ARRIS
employees in our marketing campaigns, we're
showcasing as many as we can. In 2015, we
transitioned from stock photography and
models to real employees in real-world
settings. Now more than ever, the people of
ARRIS are truly the ambassadors of our brand.




TURNING PRODUCTS
IN'TO

Our people aren't the only heroes we're featuring in our brand materials. In
2015, our product photos got a makeover to add interest, drama and depth
to our branded materials. These hero shots can now be found on the web,

our advertising and other marketing touch points.




VIDEO OVER WI-FI

SEAMLESS WI-FI HOTSPOTS

SERVICES IN ACTION

LAUNCH ASSETS: LAUNCH PHASES:

® (Core Paper e Development

® [nternal pitch deck — Discovery
R A e I R R S s o Landing page — Analysis

— PLM Team Alighment

eyt i s 1 A e And more to be determined... _
Gigabit o Device ersonaind Viewiog seami He aged M5 sery — Asset Creation

— Marketing Team Alignment

® Launch -

— Internal/External Release of Full Campaign Assets
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ORGANIZING TECHNOLOGY
CAMPAIGNS TO BUILD MON

For a company with so many solutions, it can often be difficult to apply focus to the marketing effort.
That's why we developed a simple and well organized campaign structure that brings our technology
messages in alignment with our company goals, upcoming product launches, industry hot topics
and regional priorities. This campaign structure helps us build momentum around key technology
topics as we create content, develop regional campaigns and drive customer engagement.

171
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CAMPAIGN ADS

To help drive structure into our technology campaigns and create consistency across
our most important solution areas, ARRIS launched a new series of campaign
advertisements that focus on our four key campaign areas.




SRANDED WHITEPAPERS

We've given our executive-level papers a new look - creating a new design for
our white papers that is clean and on-brand.
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. FOR HUB-BASED MANAGING THE EVOLUTION
e SERVICE EXPANSION TO DOCSIS 3.1
PART 2
OPERATIONAL CONSIDERATIONS
R e FOR A SMOOTH TRANSITION
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PROBLEM. SOLVED.

And we've Introduced a new tool In the same design, the Problem Solved Brief,
which allows ARRIS to share its unique ability to solve customer problems based
on experience

..
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BRINGING HIGH-PERFOARMAMCE, SCALABLE Wi-H

| =
I DELIVERING WI-FI IN THE PUBLIC SPACES

CONSUMERS CONGREGATE

REDUCING Wi-FI RELATED TRUCK ROLLS _ e
Droblem. Solved.

AND SERVICE CALLS

Problem. Solved.

il ARENA
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“OR SOCIAL AND DIGITAL

MEDIA
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FEATURING TOM CLOONAN, CTO NETWORK SOLUTIONS
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Building a series of
compelling new solution
infographics to engage
our audiences with quick-
hitting content that's
valuable and meaningful.
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Pulling in our people of ARRI
with a word-cloud behind
them that's representative
of the technology or their
specialty area.
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Discover Video Class Wi-Fi A} T _ E R
Linkgash the throughput, power and connectiniby af e ARRES DG 66l PA R N |
ORODLUICT

nple yet sophisticated advertisements,

featuring flagship ARRIS products, are R E T JAN ‘ L

designed to help our channel partners L 1/ \

drive awareness and demand, while H O W T O Vl D E O S
keeping materials on-message and =

et

A series of videos that guide consumers through
the setup process for their new ARRIS equipment.
These videos feature actual ARRIS employees and
on-screen graphics to clearly communicate the
right way to get our gear up and running.
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THE CONSUMER DOCSIS 3.
E N T E RTA‘ N M E N T ‘ N D EX We extended our 360° approach to our technology campaigns, too. By bringing several

compelling assets together under the DOCSIS 3.1 campaign, we were able to drive significant

awareness and engagement among our key audiences. This approach has helped us not only

broaden our reach, but has positioned ARRIS as a go-to source for information as our prospects
begin to do their homework on DOCSIS 3.1.

We are taking our campaigns to the next level, making them more integrated, more consistent and
more comprehensive than ever before. Our 360° campaign for the ARRIS Consumer Entertainment

illustrates this comprehensive approach, combining a series of teaser ads with an informational
iInfographic and a new landing page designed to capture leads.

ARRIS

PEOPLE WANT WI-FI* WITHOUT LIMITS s

= ARRIS A

PRAGTICAL
“TIPSFOR 5
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DOCSISBI

GET PAPER NOW »

o |

A RRIS
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MANAGING THE
EVOLUTION TO
DOCSIS® 3.1
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LANDING PAGE RECEIVED
OVER 14,000 VIEWS
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. 're i:elllng ccnnected relevant stories through our email marketing and
newsletter programs, which serve as a vital role in our customer loyalty and
- activities. A series of guarterly e-newsletters provide our varied
: sets with engaging information on current trends in the industry,
_ t--;I_:j_,,-,,;;._._,-,_pert artlcles o,n complex toplcs and new product or service information.
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CREATI RAMATl GV VISUALS —

While hardware devices lend themselves well to interesting photbgraphy the same cannot be said

for software. Sometimes a screen shot just doesn't tell the whole story. Sgﬂ&gﬁeveloped a new

style of image to highlight what's unique about our software, whlle usmg color, angles and I|ght|ng
to add focus and flair. : s -
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Our new solution videos feature the people of
B R ‘ N G ‘ N G O U R ARRIS explaining how our technology solutions
can help service providers overcome challenges
and seize new opportunities. Whether it's
TO Charles Cheevers on Wi-Fi or Tom Cloonan on

DOCSIS 3.1 and CCAP, these new videos high-
L ‘ |: E ‘ N \/‘ D E O light our experts in video, a medium for which

ARRIS has become well known.

HOW IT WORKS

25 ‘ . 26



Commonly Used Slide Designs _ Wi-Fi Connect Home Graphics lcons Slide Background _ Maps - World and Regions | Racing Photos

Information Graphics Organization Charts Lifestyle Images Information Graphics | Device Images Content Display images
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At-a-glance content that delivers key information
to our stakeholders, and keeps them engaged
with the ARRIS brand all year long.

Our new PowerPoint graphics bring a high-quality and consistent look to all of our
presentation material, while scaling well on even the largest of screens.

REPAIR SERVICES
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The Challenge: b
The Fall-out from Wi-Fi Frazzie




ARRIS GLOBAL SERVICES

REFERENCE GUIDE
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Enabling Broadband
Transforming Networks
Streamlining Operations
Enhancing User Experience
Reducing Risk

We've brought a fresh, clean look to our brochures and guides, helping establish

consistency throughout our materials, so every customer touch point is uniquely ARRIS.
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) —< ARRIS
FUELING THE FASTEST SOLUTIONS
IN-THE INDUSTRY

In 2015, ARRIS tackled its first sports sponsorship, and we did it in a big way.
As the primary sponsor for NASCAR's Carl Edwards and Daniel Suarez, we
brought the ARRIS brand to the front of the pack for millions of race fans
around the world. In just the first three races of the 2015, ARRIS achieved
more than $2.5 Million in advertising value for our brand, dominating media
value and driving significant traffic to ARRIS.com.

And we extended our racing sponsorship to NASCAR Mexico, with Abraham
Calderon and Mara Reyes joining the ARRIS Racing family in 2015, too. ARRIS
is now a highly visible presence across one of the most popular sports in the
world. We've worked to launch the ARRIS brand consistently across every
racing touch point. Frorﬁ the cars to the haulers, from the tools boxes on pit
row to the drivers’ L_Jniforms; themselves - ARRIS is now a preeminent
SPONSOr iN 3 sporf that is consistently #1 or #2 on TV
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THOUSANDS OF ASSEITS
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RACING AND
ARRIS TECHNOLOGY K ARRIS RACING

AND PEOPLE OF ARRIS
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ARRIS Racing is all about power,
speed and innovation. Just like
our Wi-Fi, broadband and video
delivery technologies. So we're
now featuring our solutions Iin
a series of videos that bring
together the performance
characteristics of our racing
teams and our industry-leading
technologies. In doing so, we're
helping our target audiences
better understand what makes
ARRIS solutions so great, while
having a little fun, too.
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At ARRIS, we are behind our drivers - quite literally. The people of ARRIS put their hearts into
developing and deploying the best technologies in communications and entertainment delivery,
just as our racing teams strive to achieve world-class performance out on the track. By bringing
ARRIS Racing together with our People of ARRIS campaign, we are demonstrating the commitment
we all share to coming in first.

| Wi-FI Without Speed Limits
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