
AdVic Manufacturing Campaign



We had a Manufacturing Industry page on our website...

Salesforce breaks the Manufacturing industry into separate sub groups. 
We took 2 of those subgroups they wanted us to target and 
developed a campaign to reach out to leads from both sub-groups 
in hopes to obtain new leadsfrom those who may not have a CRM or
who may need an existing platform optimized for their business model.



Step 1: Create landing pages for 
each sub-group. 

(Electrical Components and 
Equipment Manufacturers and 
Industrial Machinery Manufacturers)

The plan was to keep it simple, giving the audience 
a list of resources related to their specialty and a 
call to action to schedule a call with us.



Step 2: Create a white paper for 
each sub-group for use as a resource.



Step 3: Create an infographic and social media ads 
to promote it on various platforms.



Step 4: Create a series of Linkedin carousel ads to promote 
all of our previous endeavors and generate leads



Step 5: Branded toolkits that we shipped to both subgroups 
with a mini-mailer flyer inside to draw people to our site.



Step 6: Sent a 2nd mailer along with branded cookies to draw traffic 
to our site and generate leads.



Blogs and Podcasts to support our campaign.



Additional Social Media to promote our campaign assets.


