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Letterfromthe
Founder

WOOLF'S TORN PAGES STARTED AS A
PASSION. IT BEGAN WHEN | WANTED TO
MAKE A CHANGE, BUT | WASN'T SURE
WHAT. WHEN | READ A PAPER ABOVT
AVSTRIA'S PERIOD POVERTY CRISIS. IT
OPENED mY EYES. HOW COULD A WESTERN
EVUROPEAN NATION THAT SEEMED TO PE
WELL OFF COMPARED TO OTHERS HAVE
SUCH A HORRIFIC PUBLIC HEALTH CRISIS?
| WAS DISAPPOINTED THAT THIS cOuULD BE
SUCH A WIDESPREAD ISSVE AND AS | BEGAN
TO LEARN MORE, | REALIZED IT WAS A
HUGE PROBLEM IN MY COUNTVY.

SO, WOOLF’S TORN PAGES
WAS BORN. GOODBYE PERIOD  SINCERELY,
POVERTY, HELLO HEALTH
EQUITY. NAMED AFTER
VIRGINIA WOOLF, FAMOVUS
AVUTHOR AND WOMEN’S
RIGHTS ACTIVIST, THERE WAS
ONE GOAL IN MIND, WOMEN
WOULD HAVE ONE LESS THING
TO DEAL WITH.




SO, WHY DID WTP
COME INTO
EXISTENCE?




Whathasthis

pastyearlooked

WOOLF'S TORN PAGES
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FROM WORKING WITH INTERNATIONAL
ORGANIZATIONS TOHANDLINGLOCAL
OPERATIONS, WEARE STRIVING TO MAKE THE
WORLDABETTERPLACE, FREEOF THE
HEALTHCARE BARRIERS THAT AFFLICT WOMEN
ON AMONTHLY BASIS.



T 655000+

1200

P ODUCTS COLLECTED

M THE vDL HIGH
SCHOOL HYGIENE DRIVE

636060

RODUCTS (THE REVSABLE
EQUIVALE T) COLLECTED
FROM SELLI G TOTE BAGS IN
COLLABO ATION WITH
AFRIPADS ( TO GE COmPLETE)

200

RODUCTS COLLECTED
FOR TEACHERS AT THE
MHC STAFF MEETING

“PRESENTATION




Loca
|

|
nitiatives W

united
states




TheDistrict's
FirstHygiene
Dnve

Stage 1:Policy
Changes

WHEN AFOOD BANKDOESN'T
ACCEPT MENSTRUAL PRODUCTS,
WHATDOYOUDO?GOTO
ANOTHERFOOD BANK.NO, YOU
TRYTO MAKE SURETHEY DO. |
CONTACTEDALOCAL FOODBANK
AND WE WORKED TOGETHERTO
MAKE SUREALL HYGIENE
PRODUCTS WEREACCEPTED FROM
HERE ON OUT. THISWAS THE FIRST
STAGE INTHISPROCESS, ANDIT
SET US UP FORSUCCESS.




Stage 2: Setting
upatthe School

AFTERMEETING WITHTHE
PRINCIPALANDACTIVITY
DIRECTOR, 1GOTAPPROVALTO
RUN THIS DRIVE.BUTINEEDED
HELP. LUCKILY, OVERG60ORED
CROSS VOLUNTEERING SPOTS
WERE FILLED AND PEOPLE WERE
EAGERTOPITCHIN.AS ARESULT,
WEWEREABLETO COLLECT
DONATIONS REGULARLYAND
RAISE AWARENESS ABOUT THE
IMPORTANCE OF THE DRIVE WHEN
ITWAS GOINGON. WEALSO
WORKED CLOSELY WITHSTUDENT
GOVERNMENT TO ENSURE THAT
THISWOULD BE ASTREAMLINED
PROCESS THAT WOULD NOT GETIN
THEWAY OF OTHERSCHOOL
ACTIVITIES.




Stage 3:
Collection,
Packaging,and
Donation/

Distribution
WECOLLECTED AROUND 1200
PRODUCTSINTOTAL.THISWAS

TWICE AS MUCHAS EXPECTED, AND
THISACCOMPLISHMENT WAS
PUBLISHEDINTHE SCHOOL
NEWSPAPERASARESULT.I
PERSONALLYPACKAGED THESE
PRODUCTSINTOOVER100BAGSAND
WROTE HANDWRITTEN NOTESFOR
EACHANONYMOUSRECIPIENT.]
THENTOOKTHEPRODUCTSTOTHE
ELDORADO FOODBANKANDTHEY
WENTTO30-40 DISTRIBUTORSITES
LIKEWOMEN'S SHELTERS,
HOMELESS SHELTERS, SAFE PARKING
LOTSFORWOMEN FACING

DOMESTIC VIOLENCE OR ABUSE OF
ANY KIND, ETC.







Formingthe
Menstrual Hygiene
Council

Stage 1: Proposal

AFTERWRITING ATHREE-PAGE
PROPOSAL TO THE BOARD OF
EDUCATION DETAILING THE VARIOUS
REASONS WHY MENSTRUAL EQUITY
WAS ESSENTIALINOURSCHOOL
DISTRICT SPANNING FOLSOMAND
RANCHO CORDOVA, EVEN PARTS OFEL
DORADOHILLS, IWAS ABLETO CREATE
THE MENSTRUAL HYGIENE COUNCIL AT
VISTADEL LAGO, REPRESENTING THE
DISTRICT.ITWASAN AMAZING
OPPORTUNITY TO WORKWITH OTHERS

INSCHOOLSIN MY AREA ON
ADDRESSING THIS PROBLEMIN OUR
STATE, WHILEALSO GIVINGBACKTO
YOURSCHOOL.
SO,INFALL 2024, THE MENSTRUAL
HYGIENE COUNCIL WAS BORN.




Collaboration
with Aunt Flow

AUNT FLOWIS THE MOST
PROMINENT MENSTRUAL HYGIENE
ORGANIZATIONINTHEUNITED
STATES.SCORINGAPITCHDECK
PRESENTATION WITH THEM WAS
INCREDIBLEAND THE RESULT OF
THAT WAS AN ONGOING
COLLABORATION THATWE WILL
BE WORKING ON DURING THE
SPRINGTIME. WE MAY EVEN
INSTALLADISTRIBUTORAND
CREATEANINSTRUCTIONAL GUIDE
FORTHOSE WHO WANT TO MAKE
SUCHCHANGESINTHEIROWN
NECK OF THE WOODS.




Presentingatan
All-Staff Meeting

BEING ABLE TOPRESENTATAN
ALL-STAFF MEETING TO DISCUSS
OURSECOND ANNUAL HYGIENE
DRIVE AND THE REASON WHY WE
ARE WORKING TOWARDS
ERADICATING PERIOD POVERTY

INTHESACRAMENTO VALLEY
AND BEYOND ISAN INCREDIBLE
OPPORTUNITY.

WE WERE ABLE TOSPREAD THE
WORD ABOUT HOW THE
MENSTRUAL HYGIENE COUNCIL
UPHOLDS OURSCHOOL'S
VALUESINAREAL WORLD,
IMPACTFUL APPLICATION.

THANKYOUTO THOSEWHO
TUNED IN, WE APPRECIATEYOUR
TIME!



International
Operations

PERIOD
POVER

A Deep Dive into Our International Endeavours (So Far)




\Working with
AFRIpads

GETTING THE OPPORTUNITYTO
WORK WITHAFRIPADS WAS AN
INCREDIBLE EXPERIENCE.IGOTTO
LEARN ABOUT THE KIBOGA
MUNICIPALITYINUGANDAAND
THE FISHING COMMUNITY AND
WOMEN WITH DISABILITIES
THERE. THROUGH SELLING TOTE
BAGS ON ZAZZLE, WE RAISED
AROUND 120 DOLLARS, WHICH
PROVIDES FORTHE REUSABLE
EQUIVALENT OF AROUND 63660
PRODUCTS.

&
AFRIpads




The Breaking
Menstrual Taboos
2024 Conference

GETTING TO BEAPART OF AGROUP OF
PEOPLE EXPERIENCED IN WASH (WATER,
SANITATION, AND HYGIENE) POLICYMAKING
WAS SUCH AUNIQUE EXPERIENCE.
POLICYMAKERS, EXECUTIVES, AND
MARKETING LEADS FROM TANZANIA,
MALAWI, SOUTH AFRICA, AND MORE, WERE
ALLEAGERTOSPEAKABOUT THEIR
SUCCESSES AS WELL AS THEIR FAILURES.
SUCH AN INSIGHTFUL CONFERENCE. THANK
YOUTOAFRIPADS FORINVITINGMETOTHIS
AWESOME OPPORTUNITY.

S0 WHAT DO
WE SAY?

WE SAY NO TO
MENSTRUAL
TAXATION.




KEY LEARNINGS:

THE"PINKTAX"ISATERMUSEDTO
DESCRIBE THE TENDENCY FOR
PRODUCTS MARKETED TOWARDS
WOMEN TO CARRY AHIGHERPRICE
TAGTHAN THEIRMALE-TARGETED
COUNTERPARTS.

58% OF GIRLS AND WOMEN FEEL
LESSERTAXATION ON MENSTRUAL
PRODUCTS CAN GREATLY HELP.

MENSTRUAL TABOOS PERSIST
PREDOMINANTLY INDEVELOPINGAND
RURAL AREAS, WHERE CULTURAL
BELIEFS AND SOCIAL NORMS OFTEN
STIGMATIZE MENSTRUATION.
ADDRESSING THESE TABOOS REQUIRES
DESTIGMATIZING MENSTRUATIONAND
IMPROVING ACCESS TO MENSTRUAL
HEALTH RESOURCES AND PROMOTING
COMPREHENSIVE EDUCATIONON
HYGIENE MANAGEMENT.







