
Ɣ PromoWe  When \oX earn media from bloggerV Vhare iW on \oXr oZn 
channelV. ThiV helpV \oXr poVWV geW e[poVXre and helpV Whe bloggerV geW 
e[poVed Wo neZ aXdienceV. 

Wh\ iV BORggeU OXWUeach IPSRUWaQW? 

Ɣ The aYerage bX\er conVXlWV 11 prodXcW reYieZV before making a 
pXrchaVe deciVion. MoVW of WheVe are blog poVWV. 

Ɣ BloggerV are eaVier Wo Vearch for b\ granXlar conWe[WXal criWeria Whan 
inflXencerV on oWher plaWformV. 

Ɣ BloggerV are Vome of Whe moVW VoXghW oXW reVoXrceV Zhen conVXmerV 
are reVearching brandV and prodXcWV. In facW aW leaVW 81% of Whe digiWal 
popXlaWion  WrXVWV adYice Whe\ geW from bloggerV. 

Ɣ BloggerV are acWiYe on a YarieW\ of Vocial channelV Vo Whe\ are a greaW 
Vpringboard for campaignV WhaW Vpan acroVV man\ digiWal channelV. 

Ɣ BloggerV ZriWe aboXW niche baVed WopicV inVWead of genre alloZing 
markeWerV Wo find inflXencerV Zho haYe a Yer\ WargeWed aXdience. 

Ɣ AcWion and Vocial menWionV are driYen more effecWiYel\ b\ ³poZer 
middle.´ Mid-leYel inflXencerV like bloggerV haYe a Vmaller bXW more lo\al 
aXdience and driYe 16 WimeV more engagemenW Whan paid media and 
³mega inflXencerV.´ 

Ɣ BlogV are in Whe Wop fiYe VoXrceV of WrXVWZorWh\ informaWion. 
Ɣ ³InflXencerV are moVW acWiYe on blogV, aV 86% Va\ Whe\ haYe Whem and 

88% of WhoVe Va\ Whe\ blog for WhemVelYeV.´ 

 

HRZ WR bXiOd a VXcceVVfXO bORggeU RXWUeach VWUaWeg\ 

Ɣ Approach blogger oXWreach in a ³neWZork bXilding´ approach. CreaWe a 
VWraWeg\ WhaW idenWifieV Whe bloggerV WhaW lifW \oXr brand Whe moVW and 
VegmenW Whem inWo an adYocaWe groXp WhaW \oX nXrWXre and Zork ZiWh 
ongoing. 
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Ɣ IQ Whe iQiWial RXWUeach email afWeU ideQWif\iQg a blRggeU \RX ZaQW WR ZRUk 
ZiWh, VeQd a SeUVRQali]ed SiWch WhaW cRQWaiQV Whe fRllRZiQg iQ a cleaU aQd 
cRQciVe maQQeU: 

1. BUief backgURXQd RQ \RX aQd \RXU bUaQd 
2. Wh\ Whe WZR Rf \RX aUe a gRRd fiW 
3. WhaW aUe \RX aVkiQg Rf Whe blRggeU 
4. WhaW aUe \RX ZilliQg WR giYe WR make Whe UelaWiRQVhiS mXWXall\ 

beQeficial 
5. LiQk WR bUaQd aVVeWV bXW dRQ¶W VeQd aWWachmeQWV iQ fiUVW email 

Ɣ IdeQWif\ QicheV ZiWhiQ blRggeU YeUWicalV WhaW \RXU WaUgeW cRQVXmeUV ZRXld 
fRllRZ. 

Ɣ TUial aQd eUURU. TU\ diffeUeQW aSSURacheV aQd ZRUk ZiWh diffeUeQW QicheV WR 
leaUQ ZhaW digiWal mediXmV aQd ZhaW W\SeV Rf SRVWV cUeaWe Whe mRVW 
bUaQd eQgagemeQW. 

Ɣ FRcXV RQ giYiQg \RXU blRggeUV aQ eQWiUe e[SeUieQce ZiWh \RXU bUaQd. ThiV 
eliciWV SRVWV WhaW dUiYe eQgagemeQW aV RSSRVed WR VimSle liQkV aQd VhRXW 
RXWV. 

Ɣ FRcXV RQ a cRQWe[WXal fiW RYeU a QXmeUical fiW. A Vmall bXW VXSeU WaUgeWed 
aXdieQce iV mRUe effecWiYe fRU \RXU camSaigQ WhaQ a blRggeU ZhR iV a 
³VRUW Rf´ cRQWe[WXal fiW bXW haV a lRW Rf TZiWWeU fRllRZeUV. 

Ɣ PURmRWe all eaUQed media RQ \RXU RZQ VRcial chaQQelV. 
Ɣ ETXiS blRggeUV ZiWh SleQW\ Rf aVVeWV WR helS Whem ZUiWe aQ aZeVRme aQd 

accXUaWe SRVW abRXW \RXU bUaQd. High UeVRlXWiRQ imageV, SURdXcW gXideV 
aQd iQfRgUaShicV aUe gUeaW! 

Ɣ WRUk ZiWh blRggeUV acURVV mXlWiSle digiWal chaQQelV. BlRggeUV SURmRWe 
WhemVelYeV acURVV WheiU VRcial RXWleWV VR WheiU iQflXeQce WeQdV WR be RQ a 
YaUieW\ Rf mediXmV. 
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