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AND WHY APPLE FRITTERS ARE NOT A WOMANS DONUT
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LAST MONTH, 472 DONUT EATERo
VOTED FOR THEIR FAVORITE DONUT.

OUR 2AMPLE WAo DALANCED TO U,
CENoUo BY GENDER, AGE, AND INCOME
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2022 WINNER:
BOSTON CREAM

oECOND PLACE:
PLAIN GLAZED
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THIRD PLACE WAo HEAVILY oPLIT BY
GENDER -

MEN CHOSE LARGE APPLE FRITTERS

(4X MORE THAN WOMEN), WHILE
WOMEN CHOSE RAOPDERRY GLAZED
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WHY oUCH A LARGE GENDER GAP IN
LARGE APPLE IRITTERS?

LETS FIND OUT.
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HYPOTHESl:
MEN PREFER LARGER
DONUTS
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THEY DO

MEN ABOUT TWICE Ao LIKELY TO BUY
LARGE OF ANY FLAVOR.

IN ADDITION, WHEN WOMEN BUY

LARGE, THEY oRIP FRITTERS AND
CHOOoE CHOCOLATE GLAZED.
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HYPOTHESl:
APPLE FLAVOR [o
DRAW TO BUY FRITTER
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NOT TRUE

MEN NOT MORE LIRELY TO PICK ANY
OTHER APPLE FLAVORED DONUT (E.
APPLE FILLED OR REGULAR olZE APPLE
FRITTER).
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HYPOTHESl:
MEN PREFER
CINNAMON FLAVOR
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RIND OF..

MEN ~2X Ao LIKELY TO BUY ANY
CINNAMON DONUT - HOWEVER,

MEN PURCHAOED REGULAR oIZED APPILE
FRITTERS MORE THAN LARGE
CINNAMON ROLLo - MEANING THE
APPLE CINNAMON COMBO I5 KEY, NOT
THE oIZE
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CONCLUSION:

A LARGE PLAIN APPLE OR CINNAMON
DONUT NOT Ao APPEALING Ao oMALL
CINNAMON AND APPLE FLAVOR DONUT

THEREFORE THE COMBINATION OF
APPLE/CINNAMON [o MAIN DRIVER FOR
ofLECTING LARGE APPLE IRITTER A5
FAVORITE.
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AND JUoT FOR FUN..
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OTHER DUDE" FLAVORS
CRUMB
PEAR CLAW
MALASADAS

OTHER 'LADY" FLAVOR:
TOASTED COCONUT
VANILLA oPRINKLE

'UNGENDERED" FLAVORo:
oUGAR RAIBED
GLAZED BUTTERMILA
APPLE FILLED
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