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To launch the First e-Comerce Human Capital Banck HCB
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Cadoco Corp. Brand Building

B R A N D
B O O S T E R
A U C T I O N



 

T H R E E  K E Y  E L E M E N T  

HBC HUMAN
CAPITAL BANK:
EXPERTISE
VALUE THE
SOURCE OF THE
PROBLEMS.

BRAND BOOSTER:  
CREATES THE
ECONOMIC
LEVERAGE OF
GLOBAL SERVICE
PROVIDERS.

THE APP: THE
E-COMMERCE
TOOL.



B R A N D  L I C E N S I N G  G R O W T H

Data privacy is highly sensitive and vital in today's world. The global
growth of individuals, businesses and intangible assets has become
driven by Big digital data management.

Amazon is leading the way towards protecting this new type of asset.

Amazon is highly recommended for securing the Big digital data of the
new E-Commerce Bank for Human Capital.

H U M A N  C A P I T A L  B A N K
EXPERTISE - AUTHORITY - TRUST

The Human Capital Bank will
manage and administer
expertise and credentials of
their professional clients like
traditional banks deal with
their clients' funds.

E X P E R T I S E

The Human Capital Bank can
increase its profits by offering its
trusted "Brand Booster" to
generate business for suppliers
while taking care of their
customer service.

T R U S T

Any organization including insurance company setting up the first "bank" shall have
the privilege of granting franchises or licenses without territorial limits.

B R A N D
L I C E N S I N G

Electric or driverless, luxury
vehicles and chauffeur services are
the future. The supply and demand
of this sector will be traded by the
human capital bank authority,
which will leverage its assets to
leverage profitable businesses.

A U T H O R I T Y



The human capital bank of e-
Commerce targets luxury
services and organizations who
must apply the standards of
the millennium generation.

T R U S T E D  E - B A N K

According to Wikipedia
Awareness is the ability to
directly know and perceive,
to feel, or to be cognizant of
events. 

A W A R E N E S S

M A R K E T  T R E N D S
Brand Booster Aligned to Millennium Standards

Those who applaud our strategy will have no difficulty in raising awareness
of the legitimacy of our brands.

Consequently, the future owners of our brands will have to faithfully
provide the resources and investments they need to fulfill their mission.
This is much more than a Start-up, it is a powerful Brand Booster.

B R A N D
A W A R E N E S S

The Covid-19 crisis contributes
largely to create positive spin-offs
for companies looking for reliable
and sustainable solutions.
Brand Booster pays off!

I N V E S T M E N T S

M I L L L N N I U M  B R A N D  S T A N D A R D S

The 2020 Consumer Culture Report from 5WPR showed that 83% of
millennials, for example, feel strongly the brands they buy from should
align with their values, and 76% want to see CEOs actively using their
platform to address important social issues.



Cadoco Corp. Auction to sale
US $20 M worth of registered
trademarks portfolio 

9 1 1 L I M O  B R A N D

A U C T I O N  C A T A L O G  &  F U L L  D E T A I L S  R E A D Y  F O R
D O W N L O A D  A T  W W W . C A D O C O . C O M / A U C T I O N

Offer includes a turnkey
service marketing concept
prior to IPO

S A F E L I M O  B R A N D

H C B  H U M A N  C A P I T A L  B A N K

Goal: HCB Human Capital
Bank to collect, deals ethics &
client trusted ratings.

    $20 M   BID START    $1 M
 

 

Brand Booster & App resolve
issues of Luxury vehicle &
chauffeur services

B R A N D  B O O S T E R

HCB
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carInsurance.com  $49,7 Million

Insurance.com  $35,6 Million

VacantionRentals.com  $35 M

PrivateJet.com  $30,1 M

Insure.com $16 M

COMPARISON METHOD
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911LIMO.com $10 M

SAFELIMO.com $10 M

As defined by their respective trademarks

Data courtesy of Wikipedia and Namebio.com

 Bid includes the domain name portfolio * affiliate trademarks and full marketing concept.
*Some conditions apply.


