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Social Media Playbook
How coaches actually use your X, Instagram, and TikTok — and how to use them back
	REALITY
Every college coach has access to a recruiting platform that flags negative social media posts in seconds. They WILL look. Treat your social accounts like an interview that runs 24/7 from 9th grade through signing day. Don't hand a coach a reason to cross you off the list.



Platform Priorities for Football Recruits
	Platform
	Importance
	What it's for

	X (Twitter)
	PRIMARY
	Where coaches and recruits talk; the main recruiting megaphone

	Instagram
	Secondary
	Highlight clips, lifestyle, brand; coaches do scan it

	TikTok
	Tertiary (caution)
	Optional; risk of viral mistakes outweighs the benefit for most

	Hudl
	Always
	Not strictly social, but it's the most-watched profile you have

	Facebook
	Low
	Your parents use it; some coaches still do

	Snapchat
	Hidden risk
	Coaches don't see your snaps — but screenshots LIVE FOREVER


Setting Up Your X (Twitter) Recruiting Account
Handle
1. Use your real name and grad year if possible: @JohnSmith2027 or @JSmith_QB27.
1. Avoid anything offensive, slang-heavy, or that ages badly.
1. Owning your name handle is professional. Coaches search names.
Bio template
[Position] | [School] '27 | HT/WT | [40 time] | [GPA] | [Hudl link] | [Email]
1. Example: “QB | Olentangy Academy '27 | 6'2 195 | 4.65 | 3.8 GPA | hudl.com/v/abc | jsmith@email.com”
Profile photo and header
1. Profile picture: clean action shot in your home uniform. No selfies. No filters.
1. Header banner: highlight tape thumbnail, your school's stadium, or your team in pads.
Pinned tweet
1. Pin your most recent junior or senior highlight tape with measurables and email in the body.
1. Update it after every major film release or measurable update.
Content Cadence and What to Post
1. 2–3 posts per week. More is fine, but stay on-message.
1. Highlights: a single clip with a caption, not raw uncut film.
1. Workouts: clips of lifting, speed work, or skill development.
1. Measurables: after every camp or combine, post the verified results.
1. Academic wins: honor roll, perfect attendance, AP scores, GPA milestones.
1. Camp / unofficial visits: post a photo at the school, tag the program, thank the coach.
1. Team milestones: playoff wins, conference championships, team awards.
1. Engagement: repost or quote-tweet your team account, your high school, your trainers, and the colleges you're seriously interested in.
What NOT to Post (Red Flag Checklist)
	IF YOU WOULDN'T SAY IT TO YOUR GRANDMOTHER AND THE HEAD COACH'S WIFE AT SUNDAY DINNER, DON'T POST IT.
Period. This list is not paranoia — coaches have lost players over single posts.



1. Profanity in any post.
1. Slang or “mocking” language that could be misread.
1. References to drugs, alcohol, vapes, or tobacco — even joking.
1. Weapons (real or replica). No exceptions, including hunting trophies in some cases — be careful.
1. Gang signs (real or implied), even from friends.
1. Anti-anyone content: anti-race, anti-religion, anti-gender, anti-LGBTQ, anti-political.
1. Anything sexual or sexually suggestive.
1. Trash talk about teammates, opposing teams, officials, or your own coaches.
1. Bashing other recruits or commitments to other programs.
1. Complaining about playing time.
1. Public arguments / sub-tweeting.
1. Showing off cash, expensive items you didn't earn, or anything that could be misread as NCAA-prohibited benefits.
1. Driving / phone usage that suggests bad decision-making.
1. Old retweets you forgot about (audit your full timeline).
The Screenshot Rule
Anything you post — including DMs and Snapchat — can be screenshot and shared. Behave online as if every interaction is permanent and public, because effectively it is. Coaches share screenshots with each other. So do recruits.
Audit Your Existing Accounts NOW
1. Search your name on Google, X, Instagram, TikTok, and YouTube. See what comes up.
1. Read every post on each account from middle school to now. Delete anything that fails the red-flag checklist.
1. Have a parent or coach do the same audit independently — they will catch things you won't.
1. Use Google's “Results about you” tool to remove old personal info.
1. Unfollow accounts that post the kind of content you don't want to be associated with — coaches see your follow list.
Private vs Public: The Recruiting Paradox
	THE TENSION
If your account is private, coaches can't see you — and you've lost the marketing benefit. If your account is public, you've signed up for everything you post being scoutable. The answer is to be public AND only post things you're proud of.



1. Make your recruiting accounts public.
1. Lock down or delete personal accounts that might embarrass you.
1. Many recruits run a dedicated, clean recruiting account and keep their personal life on a private account or off social entirely.
Engaging With College Programs Online
1. Liking and reposting a program's content is fine and welcomed. Don't spam.
1. Tagging programs in highlight posts is standard. Tag the program account, not the head coach personally — unless they've engaged with you first.
1. DMs are appropriate AFTER a coach has emailed or followed you. Cold DMs without an email first read as unserious.
1. “Commit” graphics get tagged with all 10–20 schools that offered. Don't post fake or aspirational commitment graphics.
1. Be careful with replies under a coach or program's posts. Coaches see those replies and judge them.
1. Don't beg for offers in replies. It's a recruiting joke — every coach has seen it.

Instagram for Recruits
1. Bio: same template as X — position, school, grad year, HT/WT, 40, GPA, Hudl link.
1. Profile pic: clean action shot.
1. Pinned posts: your three best clips.
1. Stories: behind-the-scenes, workouts, camp visits — but Stories disappear, so coaches won't see most of it. Use the Highlights feature to keep important reels visible.
1. Reels can drive visibility outside your follower list — useful if you want to reach more eyeballs.
TikTok: Use With Caution
1. College coaches DO check TikTok now.
1. Going viral is a double-edged sword — for football reasons it can help; for non-football reasons it can hurt.
1. Most recruits don't need TikTok presence. If you use it, follow the same red-flag checklist.
Family and Friends Posting About You
1. Talk to your parents and siblings: they should not post about your offers, visits, or recruiting drama without your OK.
1. Friends who tag you in regrettable posts are doing you no favors. Untag yourself. Have the conversation.
1. Coaches HAVE pulled offers over content posted by family members.
Crisis Management
If something embarrassing surfaces:
1. Don't argue or sub-tweet. That extends the lifespan of the story.
1. Delete the post, but assume screenshots already exist.
1. Tell your high school head coach and your parents immediately. They can help you respond to college coaches who ask.
1. If a coach asks, own it. A short, sincere apology — “I made a mistake, I've learned from it, here's what I'm doing differently” — is far better than denial.
1. Take a short pause from posting (a week or two) before resuming, with cleaner content.
Examples of Well-Run Recruit Accounts
Without naming names: study high-major commits in classes 1–2 years older than you. Notice:
1. Consistent positive tone.
1. Game highlights and workouts dominate the feed.
1. Academic posts are sprinkled in.
1. Family is celebrated but not over-shared.
1. Trash talk and drama are absent.
	OA GUARDIANS REMINDER
Coaches recruit two players: the one on film, and the one online. Make sure they're the same person. The kid who carries himself well off the field gets the offer when two prospects are even on tape.



Next up: Doc 7 — Stats, Measurables, Camps & Combines.
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