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C A M PA I G N E L E M E N T S

1 )  Re o p e n i n g  
d a t e s  a n d  e v e n t s  

2 )  I n s t i t u t i o n a l  
C h a n g e s

3 )  N e w  E x h i b i t s  
&  P ro g ra m i n g  



C A M PA I G N S T R AT EGY

1 )  Ta rg e t e d  
A d v e r t i s i n g

2 )  C o m m u n i t y  
L e a d e rs h i p  S u p p o r t

3 )  C re a t i v e  
S h e n a n i ga n s
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C A M PA I G N  F O C U S  

1 ) “ YO U ”
Our Guests and 
Community

2 ) R E I M AG I N E
C o m m u n i c a t e s  
C h a n g e



CAMPAIGN GOALS

1 )  I n c re a s e  i n  a t t e n d a n c e     
a n d  t i c ke t  s a l e s  ( $ )

2 )  I n c re a s i n g  C o m m u n i t y  
E n ga g e m e n t

3 )  B u d g e t  C o n s c i o u s  
Re s u l t s

Add a Footer 4



Add a Footer 5

Materials

1) Media Guide
2) Graphics
3) Posters
4) Ads
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Materials

1)  Press Release
2)  Graphics
3)  Posters
4)  Ads
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Presenter
Presentation Notes
Try Revitilized 
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CAMPAIGN NEXT STEPS

1 )  Ed i t s  a n d  re v i s i o n s

2 )  P u b l i c a t i o n  a n d  a d  
p u rc h a s e

3 )  C o m m u n i t y  
e n ga g e m e n t  
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