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But... Observational
Data (Big Data) can only
measure correlation, not

causality. So the Robot fails.

PROBLEMS

But... in the end
the survey is just
a “Tick and
smile” process

Some “New Players” try to use behavioural

finance in the Robot, but this does not work either:
A fundamental tenet of behavioral is the deviation
from rationality exhibited by decision-makers.

But, how many questions would one need to:

. psychology profile a human mind?

. profile context?

. find causality?
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Some “Old” players just forget regulation and
bet (only) on a good Customer Experience



We do not need rationality for prediction. We
just need consistent behaviour (within

== oroups/clusters).
What’s the solution to find consistency &
causality? Experiments. These are the gold
standard for causality.*
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Regulation must be a sale

opportunity

* |deally these would be carried on continuously so we can check subtle
environmental cues with cluster and discriminant analysis.



@ SYSTEMS ARCHITECTURE
- L

DEVELOP NEW ﬁgﬁbﬁ_}
PRODUCTS =

EXPERIMENTS WITH PREFERENCE FINDING THE BEST ADVISE THE NEXT
SURVEYS ENGINE NEXT OFFER BEST OFFER

(our live experiments) m
/
-—) 16'?'\, e ) -—)

1. 1. I Offer a product that:

1. maximizes the client

2. CURRENT PRODUCT preference

OFFER 2. maximizes client’s return

3. 2. =

Data set of all live
products classified with
the same attributes that
the client valued
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(& @ https://data-xI-test.shinyapps.io/MiFID_Conjoint2

DATA

Data-XL MiFID conjoint Pilot (ShinyApp)
The purpose of this experiment is to try to identify your investor profile using a app created in ShinyPsych. .
There are no health risks or personal identifying information associated with your participation. W h Ite I a b e I

Your responses will be anonymous and will not be published.

Shiny

from Studio

.
If you consent to participating in this study, please enter a unique ID that no one else would use and click Continue. S 0 I U t I 0 n

Please enter a unique ID that no one else would use
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https://data-xl-test.shinyapps.io/Conjoint Pilot Data-XL/



https://data-xl-test.shinyapps.io/Conjoint_Pilot_Data-XL/
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www.DATA-XL.com



