MLB Case Study

36 Message Versions: 3 themes with Image (x3) Headlines (x2), and CTA (x2)
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Headline 1: Cheer On Your Giants Headline 2: Experience Giants Baseball
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https://cf.artsai.com/campaigns/creatives/v2/preview.html?creativeID=23168

Performance Contrast

Try Computer Vision and Al feature extraction to develop theories of why some ads perform better than
others in certain situations.



Keep in mind: With Al it is NOT winner takes all. It is about matching the right message to the right
person and the right time. As the charts show, different versions with with different personas, and
effectiveness changes over time, by device, by time of day, by hard-core fan vs. casual MLB fan.

e Still... insights can be found by studying differential performance of ads using computer vision.
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Upper Crust
Networked Neighbors
Movers & Shakers
Young Digerati
Country Squires
Winner'sCircle
Money & Brains
Gray Power

BigFish, Small Pond
Executive Suites
Fast-TrackFamilies
Cruisin'to Retirement
Upward Bound

Kids & Cul-de-Sacs
New Homesteaders
Beltway Boomers
Urban Elders
Mayberry-ville
American Dreams
Empty Nests

The Cosmopolitans
MiddleburgManagers
Township Travelers
Pickup Patriarchs
Up-and-Comers

Home Sweet Home

Big Sky Families
Country Casuals
White Picket Fences
Pools & Patios
Connected Bohemians
Traditional Times
Second City Startups
Young & Influential
Urban Achievers
Toolbelt Traditionalists
Bright Lights, Li1 City
Hometown Retired
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Impression weights optimized continuously
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P r0| I l pt. Your role: Expert in advertising analysis, taking into consideration imagery, color, headline messages, and call to action. You are given the following seven digital display

advertisements. Your first task is to extract that features that differentiate the advertisements. The first row work better in the morning. The lower row work better in the evening. Summarize the feature
differences related to morning vs. evening conversion.
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Above Average Performance
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Below Average Performance



Player Ballpark Promotions Player Ballpark Promotions Player Scoreboard
o g T e Tl | & v & 2 & YOUR SEATS ARE |77 [
== FC = Lk s ki i .68 i g y WAITINGFORYOU Brast)
_ voun s g | rrevomengceres || ERATICKETS gt N SEFAFR S8 : i X Y nennusa e & BEr
THI5CITY. STARTS "5;7“7;‘ 4 ON SALE NI & MUST HAVES I3 OUTAELDDNESR- = , soll';ITmEAST
mﬁTENAM. HEKE! - % n“v “uw i v i » ; FUR vuun cuu'Ech“ Buy Tickets Buy Tickets
ATa SUMMER NIGHTS & | a0t
& BALLPARK LIGHTS Breegy
ans’ Find Your Seat FOR FANS
FunN ON SALE NOW | FOI(‘I%?ES
4 MoM ENTT THE BALLPARK FOR EVERYONE! GET THEM TODAY

Make A Reservation



Human Analysis
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Top performing teams for Al lift are more likely to have prominent player and price versions,
which Al makes great use, but that isn’t only formula for success (Rays Al uses Fans more)

Giants, Overall Orioles (overall) - eutaw includes players Rays, Overall
= Player = Ballpark Fan

= Player = Fan Promotion == == Eutaw (Player & Price) e Player S fan Canetl
100.00% 100.00% 100%

Nationals: Overall

= Family = Pricing = Tickets (Player)
100.00%

/
\
)9 v i o/ %%
To00% \—’\/\ /—\/\/\/\/\f\/ 75.00% jar s T5% 75.00%
— \/ T I ‘> /_\/J/\/_\

/\ 50.00%
/\/\ \@/ V
PR T T -
2024-05-05 2024-05-12 2024-05-19 2024-05-26 0.00% J

0% 0.00%
2024-04-28 2024-05-05 2024-05-12 2024-05-19 2024-05-26 2024-04-21 2024-04-28 2024-05-05 2024-05-12 2024-05-19 2024-05-26 2024-04-28 2024-05-05 2024-05-12 2024-05-19 2024-05-26

25.00%

0.00%
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Below average lift generally had less color variation, and more versions — with one of the
templates drop out of Al preference.
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