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Image 1 Image 1Image 2 Image 3 Image 2

Headline 1: Cheer On Your Giants Headline 2: Experience Giants Baseball

MLB Case Study

36 Message Versions: 3 themes with Image (x3) Headlines (x2), and CTA (x2)
4 ad sizes: 300x250, 728x90, 300x600, 160x600
2 Audiences: 1st Party, 3rd Party
(288 versions by audience, size and message)

Image 3

Link to ad preview: 

https://cf.artsai.com/campaigns/creatives/v2/preview.html?creativeID=23168


Performance Contrast

Try Computer Vision and AI feature extraction to develop theories of why some ads perform better than 
others in certain situations.



36 creative versions ~68 Claritas segments Impression weights optimized continuously

Keep in mind: With AI it is NOT winner takes all. It is about matching the right message to the right 
person and the right time. As the charts show, different versions with with different personas, and 
effectiveness changes over time, by device, by time of day, by hard-core fan vs. casual MLB fan. 
● Still… insights can be found by studying differential performance of ads using computer vision. 



Prompt:Your role: Expert in advertising analysis, taking into consideration imagery, color, headline messages, and call to action. You are given the following seven digital display 
advertisements. Your first task is to extract that features that differentiate the advertisements. The first row work better in the morning. The lower row  work better in the evening. Summarize the feature 
differences related to morning vs. evening conversion.

Evening

Morning



Above Average Performance



Player (price) Fan GenericPlayer Ballpark Fan
Eutaw 

(Player/Price )Player Promotions

Single Game (Player)PriceFamily (promo)

These teams average 

94% lift



Below Average Performance



Player Ballpark Promotions Player Scoreboard FoodPlayer Ballpark Promotions

These teams average 34% lift



Human Analysis



Player (price) Fan GenericPlayer Ballpark Fan
Eutaw 

(Player/Price )Player Promotions

Single Game (Player)PriceFamily (promo)

These teams average 

94% lift

Top performing teams for AI lift are more likely to have prominent player and price versions, 
which AI makes great use, but that isn’t only formula for success (Rays AI uses Fans more) 
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Player Ballpark Promotions Player Scoreboard FoodPlayer Ballpark Promotions

Below average lift generally had less color variation, and more versions – with one of the 
templates drop out of AI preference. 

These teams average 34% lift

*AI Optimized for Leads *AI Optimized for Leads


