
F1GPCANADA 2023



FORMULA 1
GRAND PRIX DU CANADA

JUNE 16-17-18, 2023

MONTRÉAL
CIRCUIT GILLES-VILLENEUVE



EXCLUSIVE AND 
UNIQUE EXPERIENCES

WORTHY
MOMENTS



INTEGRATED
EXPERIENCE

PROGRAM 
360°

COLLABORATION

PROFITABILITY

INTEGRATION

PROMOTE A FUSION BETWEEN OUR TWO BRANDS.

GENERATE SALES DIRECTLY ON THE EVENT SITE.

DEVELOP A 360° PROGRAM INTEGRATING THE

HISTORY OF FORMULA 1.

BRAND
AWARENESS
EXPOSE COMPANY BRAND TO A WORLDWIDE EVENT.



ASSETS
SPONSORSHIP

ACTIVATION AND
PROMOTION

TICKETING AND
HOSPITALITY

ON SITE
VISIBILITY

DIGITAL AND
SOCIAL

TRACKSIDE /
WORLDWIDE

VISIBILITY



SITE MAP

= Giant screen

12

= Pedestrian bridge



MORE
THAN

JUST A
RACE

LONG TERM COMMITMENTS TO 100% CARBON NEUTRAL BY 2030 ;
HYBRID ENGINE & 100% SUSTAINABLE BIOFUEL FOR THE ROAD
AND RACE CARS OF THE FUTURE;
POSITIVE RACE FOOTPRINT BY 2025.

ENVIRONMENT

ANTIRACISM & DISCRIMINATION ;
DIVERSITY IN MOTORSPORT.

SOCIAL

LOCAL CORPORATE AND SOCIAL
RESPONSIBILITY PROGRAMS.

GOVERNANCE



NATIONAL
BROADCAST

1.26 M VIEWERS

INSIGHT: RECORD BREAKING
OUTREACH FOR 2022 EDITION
(VIEWERS)

37%
INCREASE

GLOBAL
BROADCAST

71.8 M AUDIENCE

LIVE RACE
AUDIENCE

18.9 M VIEWERS
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164 M VIDEO VIEWS

31 M ENGAGEMENTS

38%
INCREASE

F1 CHANNELS

61%
INCREASE

BROADCAST 2022

Data 2022 compared to 2019

1
WORLD’S MOST WATCHED
ANNUAL SPORTING
CHAMPIONSHIP

433 MILLION VIEWERS WORLDWIDE

3 rd

LARGEST SPORTING EVENT
WORLDWIDE

After the Olympics and the FIFA World Cup

250
WORLDWIDE CHANNELS

Broadcast the F1 World Championship,
including the Formula 1 Canadian Grand Prix



28%  12% more women at

F1GPCanada 2022

than in 2019 

Gender

71%                  

SOURCE: F1GPCanada RESEARCH/ NETFLUENTIAL
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SPECTATOR PROFILE

CANADA

12%                  34%                  38%                  16%                  

Household Income

Under C
A$13,000

CA$13,000 - 
CA$32,999

CA$33,000 - 
CA$64,999

CA$65,000 - 
CA$96,999

CA$97,000 - 
CA$129,999

CA$130,000- C
A$161,999

CA$162,000 - 
CA$194,999

CA$195,000 - 
CA$259,999

CA$260,000+

Don't k
now

Pre
fe

r n
ot t

o s
ay

15% 

10% 

5% 

0% 

0 20 50

Elsewhere in Canada 

Outside of Canada 

Montreal 

Elsewhere in Quebec 

0 25 50 75

Ontario 

British Columbia 

Alberta 

Nova Scotia 

Manitoba 

New Brunswick 

Saskatchewan 

Newfoundland 

73%

Residence
42%

26%

18%

14%

10%
10%

2%

2%

2%1%
1%

338 000
Adrenaline Buffs
AN INTERNATIONAL EVENT WITH AN ENGAGED NATIONAL AUDIENCE

86% UNIQUE VISITORS

A MARKED INCREASE IN GRANDSTAND TICKET SALES



2.9 M PAGE VIEWS

93%

33.8 K  FOLLOWERS

45%

20%

84%

INSTAGRAM

65.7 K FOLLOWERS

DURING GRAND PRIX WEEK :
 2 310 361 VISITS

91%

WEBSITE

INCREASE

TWITTER

INCREASE

FACEBOOK

INCREASE

24.4 K FOLLOWERS

DURING GRAND PRIX WEEK :
596 880 VISITS

95.6 K   SUBSCRIBERS

NEWSLETTER

INCREASEINCREASE

Data 2022 compared to 2019

SOCIAL MEDIA
@F1GPCANADA 



Ryan McCallum
Canada Sport Marketing

416-230-5635
rmccallum@canadasportmarketing.com

SEE YOU IN 2023 AT THE RACE !
THANK YOU

http://gpcanada.ca/

