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DEVELOP A 360° PROGRAM INTEGRATING THE
HISTORY OF FORMULA 1.
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. . i EXPOSE COMPANY BRAND TO A WORLDWIDE EVENT.
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COLLABORATION

PROMOTE A FUSION BETWEEN OUR TWO BRANDS. |
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GENERATE SALES DIRECTLY ON THE EVENT SITE. ‘
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ENVIRONMENT
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AND RACE CARS OF THE FUTURE;
- POSITIVE RACE FOOTPRINT BY 2025.

\

« ANTIRACISM & DISCRIMINATION ;
« DIVERSITY IN MOTORSPORT.

GOVERNANCE

LOCAL CORPORATE AND SOCIAL
RESPONSIBILITY PROGRAMS.



ADCAST 2022

NA I O NAL % A record finish! Sunday's #CanadianGP in Montréal
BROADCAS I on @TSN Sports, @CTV, @RDSca, and @Noovo ca is

Canada's most-watched @F1 race on record, attracting
an average audience of 1.26 million viewers, an
increase of 37% compared to the 2019 race.

1.26 M\ VIEWERS

WORLD’S MMIOST WATCHED
ANNUAL SPORTING
CHAMPIONSHIP

433 MILLION VIEWERS WORLDWIDE

@

INSIGHT: RECORD BREAKING
OUTREACH FOR 2022 EDITION
(VIEWERS)

Source : Twitter
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LARGEST SPORTING EVENT
F1L CHANNELS WORLDWIDE

After the Olympics and the FIFA World Cup

3 IOA )
increas [N

LINVVE IRACE —IT)
AUDIENICE | |

Broadcast the F1 World Championship,
including the Formula 1 Canadian Grand Prix

m WORLDWIDE CHANNELS

Data 2022 compared to 2019



338 000
Adrenaline Buffs

S P E CTATO R P RO F I L E AN INTERNATIONAL EVENT WITH AN ENGAGED NATIONAL AUDIENCE
867 UNIQUE VISITORS

A MARKED INCREASE IN GRANDSTAND TICKET SALES

Residence
Elsewhere in Canada)) q429%; Optars )))7 7
British Columbia 3 094 o/
Outside of Canada 269 Alberta 107 2 /0

Nova Scoti o4 ]
ova Scotia International

Montreal 1894 Manitoba 29 attendees
New Brunswick A%

Elsewhere in Quebec 1494 Saskatchewan 7 Overseas attendees visited mainly
Newfoundland from the USA, UK, France and Mexico
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Gender Average Age A
@ 10%

719 5%

12% more women at 0%
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SOCIAL MEDIA

NEVWVSLETTEIR

AV IR IWANEI BITANY
65.7 K FOLLOWERS
A 843 §

DURING GRAND PRIX WEEK : increase DN
2 310 361 VISITS

FACEBOOK

24.4 K FOLLOWERS

VVEBSITE
2.9 1 PAGE VIEWS
2 o7/ N 93?:’:
70 AN

INCREASE
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DURING GRAND PRIX WEEK :
596 880 VISITS

TUVITTEIR

457

INCREASE

Data 2022 compared to 2019
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THANK YOU

ROLEX Fren 1HO

Ryan McCallum

416-230-5635
rmccallumacanadasportmarketing.com


http://gpcanada.ca/

